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Let  GCN  fine  tune  your 
suburban  market! 


You’ll  like  listening  to  the  lyrics  Greater  Chicago  New¬ 
spapers  have  to  offer  when  we  harmonize  about  Chicago’s 
“OUTER  LOOP.”  This  abundant  MARKET  APART  is  made 
up  of  four  suburban  coiiar  counties  with  an  average  effec¬ 
tive  buying  income  of  *41,890.00  per  househoid.  This  is  re¬ 
flective  of  a  rapidly  expanding  market  and  demonstrates  a 
*4000.00  per  unit  increase  over  the  previous  year.  * 

Yes,  this  MARKET  APART  has  money  to  spend,  and, 
they  use  their  purchasing  power  too.  1985  retail  sales  in 
DuPage,  Kane,  Lake,  and  Will  Counties  totaled  a  whop¬ 
ping  11.5  billion  dollars. 

Think  about  it,  isn’t  it  about  time  you  attuned  your  ad¬ 
vertising  message  to  this  affluent  MARKET  APART  not 
reached  by  The  Chicago  Tribune  and  The  Chicago  Sun- 
Times? 

Let  GCN  complement  your  media  buy  with  455,000 
readers  in  the  great  “OUTER  LOOP.”  Call  us  today,  you’ll 

A|U|APKET  APART  be  singing  our  song  tomorrow!** 

I  ■I***  I  I  *  Sales  and  Marketing  Management-Survey  of  Buying  Power '86. 

_  *  *  SImmons-Scarborough  Rating  Study  '85. 
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WINNING  TEAMS 
SCORE  WITH  FLINT  INK 

Arrowlith  AD-LITHO™  and  Arrowhead  AdPro®  Inks 


No  doubt  about  it:  quality  four-color  printing  scores  points  with  newspaper 


subscribers  and  advertisers  alike.  That’s  one  reason  Kodak  holds  its 
annual  “Run  for  the  Money”  color  reproduction  contest. 

This  year,  the  Orlando  Sentinel,  Syracuse  Post-Standard  and  Florida 
Times-Union! Jacksonville  Journal  used  Flint  Arrowlith  AD- 
LITHO™  and  Arrowhead  AdPro®  inks  for  their  contest 
entries,  and  won  first  place  honors  in  the  large  offset,  direct 
letterpress  and  DI-LITHO™  press  categories,  respectively. 

We’re  not  surprised! 

High  standards,  strict  quality  control  and  expert  technical 
support  will  make  Flint  Ink  a  valuable  member  of  your 
team  .  .  .  and  insure  a  winning  performance  every  time! 
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SEPTEMBER 

10-12— American  Society  of  Sunday  and  Feature  Editors,  Paiiiser  Hotel, 
Calgary,  Canada. 

10-12— International  Newspaper  Promotion  Association,  European  Division, 
Conference,  Nova  Park  Hotel,  Zurich,  Switzerland. 

10-12— Interstate  Advertising  Managers  Association,  Sheraton  Lakeview 
Resort  Hotel,  Morgantown,  W.  Va. 

10- 12— Pennsylvania  Newspaper  Publishers'  Association,  Classified  Sales 

Conference,  Sheraton  Hotel,  Danville. 

11- 13— Illinois  Press  Association,  Annual  Convention,  Ramada  Renais¬ 

sance,  Springfield. 

11-14 — SNPA,  Leadership  Meeting,  White  Sulphur  Springs,  W.  Va. 
15-19— Inter  American  Press  Association,  42nd  General  Assembly,  Four 
Seasons  Hotel,  Vancouver,  B.C.,  Canada. 

18-20— Independent  Free  Papers  of  America,  Annual  Conference,  Marriott 
Airport  Hotel,  St.  Louis. 

18-21 — New  York  Press  Association,  Annual  Fall  Convention,  Lake  Placid 
Hilton,  Lake  Placid,  N.Y. 

20 — New  Jersey  Press  Association,  Advertising  and  Circulation  Confer¬ 
ence,  Henry  Chauncey  Conference  Center,  Educational  Testing 
Service,  Princeton,  N.J. 

20-23— Central  States  Circulation  Managers  Association,  The  Concourse, 
Madison,  Wise. 

20- 24 — Canadian  Classified  Managers  Association,  Valhalla  Inn,  Thunder 

Bay,  Ontario. 

21- 24 — International  Newspaper  Promotion  Association,  Western  Region 

Conference,  Tropicana  Resort,  Las  Vegas. 

21- 25 — Newspaper  Advertising  Executives  Association,  Annual  Confer¬ 

ence,  Sheraton  Cavalier,  Saskatoon,  Saskatchewan,  Canada. 

23-24 — International  Videotex  Industry  Exposition  and  Conference,  Jacob 
Javits  Convention  Center,  New  York  City 

23- 26— National  Conference  of  Editorial  Writers,  The  Mills  House,  Charles¬ 

ton,  S.C. 

24- 27— National  Newspaper  Association,  Convention,  Opryland  Hotel, 

Nashville. 

24-27 — Pennsylvania  Newspaper  Publishers  Association,  Annual  Conven¬ 
tion,  Sheraton  Station  Square,  Pittsburgh. 

24- 28— Women  in  Communications,  Inc.,  National  Professional  Conference, 

New  York  City. 

25- 26 — New  York  State  Dailies  Advertising  Managers,  Fall  Meeting, 

Ramada  Renaissance,  Saratoga  Springs,  N.Y. 

25-28 — New  England  Newspaper  Operations  Association,  48th  Annual 
Conference,  Sheraton  Islander,  Newport,  R.l. 

SeminarsIWorkshopsIClinics 

SEPTEMBER 

3-5 — ICMA  Legal  Symposium,  Vanderbilt  Plaza  Hotel,  Nashville. 

7-10— SNPA  Foundation  Seminar,  Meeting  Competition  for  the  Advertising 
Dollar,  Trinity  University,  San  Antonio,  Texas. 

8-11/15 — The  Poynter  Institute  for  Media  Studies,  Management  and  Entrepre¬ 
neurship  for  Graduate  Students,  St.  Petersburg. 

10- 12— ICMA/Ohio  State  University  Circulation  Management  Seminar, 

Columbus. 

11- 14 — Newsroom  Micros:  Graphics  and  Beyond,  Workshop  sponsored  by 

the  Syracuse  University  S.l.  Newshouse  School  of  Public  Communi¬ 
cations,  with  support  from  the  Chicago  Tribune,  Sheraton  University 
Inn  and  Conference  Center,  Syracuse ,  N.Y. 

14- 16— SNPA  Workshop  for  Smaller  Newspapers,  Four  Seasons  Hotel,  San 

Antonio. 

15- 17— Inland  Daily  Press  Association,  Group  Newspaper  Seminar,  Westin 

O’Hare,  Chicago. 

21-11/1— American  Press  Institute,  Advertising  Executives,  Newspapers 
under  75,000  circulation,  Reston,  Va. 

22- 25— ANPA  Management  Development  Workshop,  The  Knickerbocker, 

Chicago. 

28-10/1 — American  Press  Institute,  Regional  Workshop  for  Reporters,  Harley 
Hotel,  Atlanta,  East  Point,  Ga. 

28- 10/3 — The  Poynter  Institute  fo  Media  Studies,  Writing  Center  for  Writers  & 

Editors,  St.  Petersburg. 

29- 10/1— ANPA/ASNE/APME,  Leadership  in  the  Newsroom,  Omni  Interna¬ 

tional  Hotel,  Norfolk,  Va. 


Vol.  1 19,  No.  33,  August  16, 1986;  Editor  &  Publisher,  The  Fourth  Estate  (ISSN0013-094X) 
Is  published  every  Saturday  by  the  Editor  &  Publisher  Co.  Editorial  and  business  offices  at  1 1 
West  19th  Street.,  New  York,  N.Y.  1001 1 .  Cable  address  ‘Edpub,  New  York."  Second  class 
postage  paid  at  New  York,  N.Y.  and  additional  mailing  offices.  Printed  at  Hughes  Printing  Co., 
East  Stroudsburg,  Pa.  18301.  Titles  patented  and  registered  and  contents  copyrighted  1986 
by  Editor  &  Publisher  Co.,  Inc.  All  rights  resenred.  Annual  subscription  $40.00  in  the  United 
States  and  possessions,  and  in  Canada.  All  other  $75.00. 

Postmaster:  If  undelivered,  please  send  form  3579  to  Editor  &  Publisher  Co.,  11  West  19th 
Street,  New  York,  N.Y.  10011 


By  Doug  Borgstedt 


•  SOME  SYNDICATE  SALESMEN  3UST 
WON’T  TAKE  ’NO’  POR  AN  ANSWER-/* 


About  Awards 


Harvard  fellowship.  Christopher  Bogan,  a  senior  staff 
writer  of  the  Dallas  Times  Herald,  has  been  awarded  the 
1986  Donald  E.  Sommer/A. J.  Viehman  Fellowship  by  the 
Master  Printers  of  America.  Bogan,  a  former  Nieman 
Fellow,  will  study  at  the  Graduate  School  of  Business. 

Best  classified  promotion.  The  Orange  County  (Calif.) 
Register  won  the  award  for  best  overall  promotion  of 
International  Classified  Advertising  Week.  The  award 
was  presented  at  the  Association  of  Newspaper  Classified 
Advertising  Managers’  conference  in  Chicago. 

Student  winners.  The  Los  Angeles  Times’  Orange 
County  edition  announced  the  winners  of  its  1986  Student 
Journalism  Contest,  established  this  year.  The  winners 
were: 

Best  issue:  The  Acolade,  Sunny  Hill  High  School,  Ful¬ 
lerton. 

Best  news  story:  Lori  Silver,  Corona  del  Mar  High 
School,  Newport  Beach. 

Best  feature  story:  Heather  Drew,  University  High 
School,  Irvine. 

Best  editorial:  Julie  Simpson,  Capistrano  Valley  High 
School,  Mission  Viejo. 

Best  sports  story:  Jennifer  Moulton,  Sunny  Hills  High 
School,  Fullerton. 

Best  feature  photo:  Grant  Hucko,  La  Habra  High 
School. 

Vt.  publisher  cited.  Robert  W.  Mitchell,  publisher  of  the 
Rutland  Herald,  received  the  Vermont  Citizen  of  the  Year 
Award  from  the  state  Chamber  of  Commerce.  He  is  the 
first  media  representative  to  be  given  the  award  since  it 
was  founded  in  1966. 

Ink  Bottle  winner.  Bob  Drebelbis,  cartoonist  for  the 
Harrison  (Ark.)  Daily  Times  received  the  Ink  Bottle 
Award  from  the  Association  of  American  Editorial  Car¬ 
toonists  for  his  service  to  the  organization. 
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Before  William  HamiHon, 
success  was  nothing 
to  laugh  at 


Miss  White,  I  thought  I  told  you  never  to  put  through  anyone  who  said 
they  wanted  to  share  something  with  me. 


Thanks,  once  in  a  while  it's  kind  of  a  relief  to  just  be  superficial. 


Call  me  old-fashioned,  but  I  like  the  way  kids  are  thinking  money  again.  Naturally,  I  don't  know  how  you  feel  inside  about  this  deal — but  I  know 

some  self-congratulations  are  in  order  for  me. 


Hamilton's  "KEEPING  UP"  is  a  cartoon  panel  specially  drawn  for  newspaper  syndication. 
Its  client  list  includes  such  noted  journals  as  The  Boston  Globe,  Dallas  Morning  News, 
Denver  Post,  LosAngelesTImes,  New  York  Post,  San  Francisco  Chronicle  and  Washington  Post. 
Once  a  week.  Contact  us  now  to  reserve  Hamilton's  unique  humor  for  your  newspaper. 


d||r$tiidr  ^frattirr$ 

870  Market  Street  San  Francisco,  CA  94102  (415)  777-7212 
Southern  Division.  Atlanta  (404)  377-3473 

Represented  internationally  by  United  Press  Intemational/IFD 


BE  HEROIC! 

Be  a  SUPER  marketing  strategist! 

Advertise  your  newspaper  in  the 
1987  EDITOR  &  PUBLISHER 
MARKET  GUIDE  . . . 
where  the  nation’s  leading 
marketers 

travel  on  their  research 
journeys. 

Leading  corporations  in  the  U.S.  and  Canada, 
ad  agencies,  major  retailers,  chain  stores, 
shopping  centers,  real  estate  firms,  and 
national  franchises  use  the  MARKET  GUIDE 
to  make  smart  marketing  decisions  and  sound 
advertising  plans.  Your  ad  in  the  MARKET 
GUIDE  benefits  from  continuous,  year-long 
exposure.  The  MARKET  GUIDE  works  as  a 
stable  market  place  for  newspapers,  including 
yours,  and  at  the  same  time  provides  the 
proper  climate  for  amplification  of  your  news¬ 
paper’s  facts  and  figures  and  for  presentation 
of  your  sales  messages. 

For  more  information,  call  your 
E&P  representative,  or  Don  Parvin, 
Ad  Manager,  at  212  675-4380. 


Editor  &  Publisher 

11  West  19th  Street  •  New  York.  N  Y.  10011 


About  Awards 


Indiana  fellowships.  Four  journalists  have  been  chosen  for 
six-week  Indiana  Fellowships  in  Higher  Education  Jour¬ 
nalism.  Fellows  will  work  on  independent  research  pro¬ 
jects  focusing  on  higher  education  issues  in  Indiana. 

The  Lily  Endowment  has  funded  the  fellowships  for  the 
past  two  years,  but  there  are  no  current  proposals  for 
funding  the  fellowships  after  this  year. 

The  four  fellows  are  Mary  Wade  Atteberry,  Indianapo¬ 
lis  Star',  Donna  Christenberry,  Terre  Haute  Tribune-Star', 
Paul  Kjellander,  WBST-FM,  Ball  State  University, 
Muncie;  and  Nancy  Winkley,  Gary  Post-Tribune. 

Republic  reporters  honored.  Three  Arizona  Republic 
reporters  won  prizes  for  legal  reporting  from  the  Maricopa 
County  Bar  Association.  Features  writer  Linda  Helser 
won  the  grand  prize  for  “Negligent  Parenting”  and  also 
first  prize  in  the  features  category  for  her  story  “License  to 
Steal.” 

Editorial  writer  Joel  Nilsson  won  first  prize  in  his  category 
for  “Mesa  Association  for  Retarded  Citizens’’  and  police 
courts  reporter  David  Cannella  won  first  prize  in  the  news 
category  for  “Ethics  vs.  the  Law.’’ 

Georgia  Fol  winner.  The  Athens  Daily  News  was 
awarded  the  1985  Freedom  of  Information  award  by  the 
Georgia  Press  Association.  The  newspaper  was  chosen  for 
its  successful  effort  to  gain  access  to  documents  relating  to 
a  National  Collegiate  Athletic  Association  investigation  of 
the  University  of  Georgia’s  athletic  programs. 


WIC  winners.  Newspaper  winners  in  Women  in  Com¬ 
munications  annual  Clarion  Awards  contest  for  excellence 
in  communication  were  Theresa  Carpenter  of  the  Village 
Voice  for  “The  Avengers:  Four  Who  Bombed  in  God’s 
Name,”  and  the  Dallas  Morning  News  team  which 
reported  on  the  crash  of  Delta  Airlines  Flight  191. 

Media  Criticism  Awards.  Norman  E.  Isaacs,  author  of 
Untended  Gates,  and  Anthony  Marro,  managing  editor  of 
Newsday,  received  the  1986  Lowell  Mellett  Award  for 
outstanding  media  criticism.  The  award  is  administered  by 
the  School  of  Communications  at  Pennsylvania  State  Uni¬ 
versity. 

NENAEA  scholarship  winner.  The  New  England  News¬ 
paper  Advertising  Executives  Association  named  James 
Andrew  Gardner  of  Brattleboro,  Vt. ,  as  the  1 986  winner  of 
its  $1,000  Nelson  A.  Demers  Award.  Gardner,  son  of 
Susan  Gardner,  an  advertising  representative  at  the  Brat¬ 
tleboro  Reformer,  will  be  entering  his  freshman  year  this 
fall  at  Northeastern  University. 

Conn,  sports  editor  honored.  Hal  Levy,  executive  sports 
editor  of  the  Shore  Line  Newspapers,  Guilford,  Conn., 
will  receive  the  Connecticut  Association  of  Athletic  Direc¬ 
tors  distinguished  service  award  this  coming  November. 

Arts  writers  honored.  Seven  arts  writers  were 
named  Critic  Fellows  for  the  1986  National  Critics  Insti¬ 
tute  held  July  6  to  August  3  at  the  Eugene  O’Neill  Theater 
Center  in  Waterford,  Conn.  The  six  are  Jennifer  Dix,  The 
Advocate,  Stamford,  Conn.;  Tom  Killen,  New  Haven 
Register,  Elizabeth  Maupin,  Orlando  Sentinel;  Sarah 
Lewis  Seidman,  Vermont  Vanguard  Press;  and  William 
T.  Moynihan,  University  of  Connecticut  faculty  member 
and  writer  for  the  Willimantic  Chronicle. 
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AT&T  is  the  national  corporate  underwriter  of  The  MacNeil/Lehrer 
NewsHour,  but  we  don’t  get  any  special  treatment.  We  don’t  expect  to. 

When  Robert  MacNeil,  Jim  Lehrer,  and  their  team  of  correspondents  re¬ 
port  any  kind  of  news  about  us,  they  don’t  pull  any  punches.  Nor  should  they. 


At  AT&T,  we’re  less  in¬ 
terested  in  being  handled 
with  kid  gloves  than  we  are 
in  the  program’s  objective 
approach  to  the  news  and 
its  uncompromising  com¬ 
mitment  to  quality. 

The  same  commit¬ 
ment  to  quality  we  at  AT&T 
bring  to  our  products  and 
services. 

All  of  which  led  us  to 
support  The  MacNeil/ 
Lehrer  NewsHour  in  the 
first  place. 


ATbT 


The  right  choice. 
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GOSS 


Newspaper  Products 


WE  PUT  OUR  NAME  ON 


The  introduction  of  a  Goss® 
press  is  an  event  of  nnajor  sig¬ 
nificance.  You  can  be  sure  it 
isn't  undertaken  lightly.  The 
Goss  Flexo  press  design  first 
had  to  prove  itself.  And  it 
has — convincingly.  Under 
deadline  pressure.  Producing 
four-color  112-page  newspa¬ 
pers  and  advance  runs  in  the  --- 
pressroom  of  a  major  metro¬ 
politan  daily.  Only  a  flexo  press 
that  measures  up  to  that  kind 
of  evaluation,  to  our  uncom¬ 
promising  standards  of  per¬ 
formance,  reliability  and  ease 
of  operation,  could  qualify  for 
the  Goss  name,  which  repre¬ 
sents  a  century  of  leadership. 

The  70,000  cph  Goss  Flexo 
press  incorporates  advance¬ 
ments  that  make  flexo  a  viable 
option  for  the  industry  today. 
As  customer  needs  grow  for 
color  and  paging,  modular 
design  permits  the  Goss  Flexo 
pres$  to  grow  with  added 
units,  halfdecks,  full  decks  and 


upper  decks.  With  a  variety  of 
cylinder  arrangements,  up  to 
six  colors  can  be  printed.  Uni¬ 
form  ink  application  is  pro¬ 
vided  by  an  inker  developed  by 
Paper  Converting  Machine 
Company,  our  flexo  partner  . 
and  a  leading  manufacturer  of 
flexo  equipment  for  the  pack- 
/ 


aging  industry  for  40  years. 

Ink  cleanup  is  made  easy  by 
an  automatic  washup  system. 
The  press  is  protected  by  an 
interlock  system.  Plating  of 
units  and  halfdecks  is  fast  and 
accurate  with  the  Goss  mag¬ 
netic  lockup.  Simple,  reliable 
press  control  is  maintained 
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FLEXO 


FLEXO. 


from  a  touch-sensitive  unit 
panel  or  remote  console.  And 
the  press  is  available  in  a  variety 
of  cutoffs,  50"  to  60"  web 
widths,  and  with  a  range  of 
folders  for  product  versatility. 

In  short,  the  Goss  Flexo  press 
can  give  you  all  of  the  recog¬ 
nized  advantages  of  the  flexo 
process  in  a  high-volume  press¬ 
room.  Start-up  is  reduced  to  an 
armful  of  papers.  Very  few  on- 
the-run  adjustments  are  neces¬ 
sary.  Bright  spot  and  process 
color  is  achieved  with  water- 
based  flexo  inks — and  with  no 
rub-off. 

Above  all,  you  can  share  our 
confidence  in  the  process  as 
carried  forward  by  the  Goss 
Flexo  press — confidence 
earned  by  performance.  We 
have  the  same  commitment 
to  leadership  in  flexo  that  we 
are  known  for  in  offset.  A  com¬ 
mitment  characterized  by  con¬ 
tinuing  research,  materials 
testing,  extensive  training  and 
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With  the  modular  design  of  the  Goss 
Flexo  press  units,  you  can  expand  to 
three,  four,  five  or  six  colors  by  adding 
half  decks,  full  decks,  upper  half  decks 
and  upper  full  decks — whenever  you 
need  them.  Goss  Flexo  units  can  replace 
all  the  units  in  a  letterpress — or  individ¬ 
ual  units  to  increase  the  color  capability 
of  a  press. 


full  support  by  the  Goss  parts 
and  service  network. 

Goss  Newspaper  Products: 
First  in  offset.  Now  first  in 
flexo. 

For  more  information,  con¬ 
tact  Goss  Newspaper  Products 
Graphic  Systems  Division, 
Rockwell  International, 

3100  South  Central  Avenue, 
Chicago,  IL  60650.  Or 
phone  312-656-8600. 


Rockwell  International 


...where  science  gets  down  to  business 


Aerospace  /  Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 


I 


Editor  &  Publisher 

the  fOuniM  ESTATE 


Robert  U.  Brown,  Prosldont  Jemos  Wright  Brown 

FOrdInand  C.  Toubnor,  Publishor  Publlshor,  Chairman  of  tha  Board,  1912-1959 


TV  ad  pull  slipping 

It  certainly  isn’t  a  presage  of  the  disappearance  of  advertising  on 
network  television,  but  there  are  signs  the  bloom  is  off  the  rose  and 
the  medium  has  lost  some  of  its  magic.  As  audiences  have  shrunk, 
advertising  rates  have  been  cut.  Networks  are  scrambling  their  news 
and  feature  programs  and  the  15-second  commercial  seems  to  have 
compounded  their  problems. 

A  study  made  recently  for  the  Newspaper  Advertising  Bureau 
up-dates  material  gathered  for  21  years  and  shows  that  only  four- 
and-a-half  minutes  after  the  last  ad  was  broadcast  in  a  commercial 
sequence  only  7%  of  respondents  contacted  between  6  p.m.  and  9 
p.m.  could  remember  what  it  was.  In  1965  when  the  study  originated, 
the  recall  number  was  18%. 

The  conclusion  of  Leo  Bogart  of  the  Bureau  is:  “A  helluva  lot  of  tv 
advertising  never  registers  with  people  who  see  it”  and  that  propor¬ 
tion  is  growing.  In  addition,  more  and  more  people  don’t  see  the 
commercials  because  they  either  leave  the  room  or  zap  it  with  their 
new  electronic  toy.  This  is  happening  more  and  more  with  the  addi¬ 
tional  clutter  caused  by  the  15-second  ads. 

The  major  problem  for  newspapers  is  to  get  this  message  across 
and  believed  in  the  conference  rooms  on  Madison  Avenue. 

Practically  all  of  the  important  decision  makers  in  the  nation’s 
large  advertising  agencies  have  been  weaned  on  television.  In  its 
early  days  it  was  spectacularly  successful.  It  worked.  It  was  easy  to 
use  —  easier  than  print.  But  now  that  it  is  not  as  powerful  as  it  used 
to  be,  these  executives  with  their  tunnel  vision  still  believe  there  is 
only  one  way  to  go. 

It  is  going  to  take  the  hard-headed  advertising  managers  of  the 
companies  paying  the  bills  to  ask  simple  but  critical  questions,  such 
as:  Is  a  medium  with  a  declining  audience  and  a  disappearing  recall 
factor  still  worth  the  vast  sums  of  money  they  used  to  put  into  it? 

Stop  reducing  comic  sizes 

Last  month  most  of  the  members  of  the  Newspaper  Features 
Council,  the  people  who  create  comic  strips  and  panels,  signed  a 
statement  calling  on  newspapers  to  stop  reducing  the  size  of  their 
daily  and  weekly  offerings.  They  asked  for  adherence  to  the  Standard 
Advertising  Unit  guidelines  of  S8V2  picas  for  strips  and  19  picas  for 
panels. 

They  have  a  point. 

“Many  papers  are  reducing  them  still  farther  (beyond  the  SAU 
guidelines)  to  the  point  of  obscurity.”  We  would  use  the  word  “illegi¬ 
bility.” 

The  appeal  of  comics  to  readers  young  and  old  has  been  tested  and 
proven  over  the  years.  The  fights  between  newspapers  over  territo¬ 
rial  rights  and  their  eagerness  to  lure  a  good  comic  from  a  competitor 
provide  plenty  of  proof.  It  doesn’t  make  sense  for  editors  to  destroy 
the  effectiveness  of  these  features  by  making  them  increasingly 
difficult  to  read. 

Of  course,  it  is  in  the  self-interest  of  these  artists  to  make  such  an 
appeal.  But  we  believe  they  are  primarily  motivated  by  a  genuine 
desire  to  help  improve  the  newspaper  medium  they  serve.  Comic 
strips  one  can’t  read  are  about  as  useful  as  no  comic  strips  at  all. 
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Letters  to  the  Editor 


He  has  praise  for  'Unipressers’ 


It  was  a  dark  and  stormy  news  day. 
We  were  working  the  Hoosier  beat 
out  of  the  Indianapolis  office  when 
the  call  came  in  over  the  United  Press 
International  message  wire.  UPI 
reporters’  paychecks  would  bounce 
like  a  pregnant  pole-vaulter  if  cashed. 
The  well  had  finally  run  dry  on  the 
wire  service  on  that  day  in  April  1985. 

The  nervous  jokes  in  our  bureau 
began  immediately,  that  obligatory 
fatalistic  humor  that  pervades  most 
newsrooms:  “How  about  rounding 
up  Cyndi  Lauper  and  Stevie  Wonder 
and  all  the  gang  to  do  a  USA  for  UPI? 
UPI  means  Uncertain  Personal 

His  department 
supports 

ACEJMC  guideiines 

I  find  myself  taking  issue  with  many 
of  the  points  raised  by  Charles-Gene 
McDaniel  (E&P,  July  19),  the  main 
one  being  that  “the  obvious  mission 
of  journalism  education  should  be  to 
educate  journalists.” 

It  isn’t. 

Rather,  we  should  strive  to  turn  out 
educated  men  and  women  who  are 
capable  of  assuming  an  entry  level 
position  in  journalism  upon  gradua¬ 
tion.  Journalism  education  is  not  a 
trade  school  education. 

An  editor  once  told  me  that  he 
could  train  a  chimpanzee  to  operate  a 
VDT.  What  he  wanted  was  people 
who  could  think. 

You  do  that  by  teaching  students 
the  basics  of  writing,  reporting,  edit¬ 
ing  and  interviewing,  and  cap  this  by  a 
professional  internship.  You  also  do  it 
by  requiring  students  to  take  a  lot  of 
courses  in  the  arts,  sciences  and 
humanities.  Buffalo  State  College  has 
such  a  program,  and  we’ve  been  suc¬ 
cessful  in  placing  our  students  in  jobs 
throughout  Western  New  York. 

Our  department  supports  the 
ACEJMC  guidelines  and  we  plan  to 
eventually  present  our  program  for 
their  accreditation.  The  Allied  Daily 
Newspapers  approach  seems  to  be 
too  “green-eyeshade.”  That  doesn’t 
fit  in  an  academic  environment. 

W.  Richard  Whitaker 

(Dr.  Whitaker,  is  chairman  of  the 
Department  of  Journalism,  Broad¬ 
casting  and  Speech  at  Buffalo  State 
College.) 


Income.”  And  on  and  on. 

Then  it  was  back  to  work,  collect¬ 
ing  quotes  and  information  on  other 
late  breaking  tragedies  and  mayhem, 
items  that  Indiana  editors  and  broad¬ 
casters  would  expect  froni  us  that 
day.  Back  to  work,  fielding  questions 
from  stringers  who  wondered  when 
their  $6  checks  would  be  issued. 

“Black  Friday”  hit  two  days  later, 
as  scores  of  veteran  and  green  Uni- 
pressers  received  telegrams  inform¬ 
ing  them  not  to  bother  to  clock  in  on 
their  new  shift.  UPI’s  powers  that  be 
and  the  financial  corporation  that  had 
been  underwriting  the  company’s  los¬ 
ses  for  several  months  concluded  the 
action  would  stave  off  far  more  dras¬ 
tic  measures.  Goodbye  messages 
thumped  over  the  message  wire,  poi¬ 
gnant  words  from  real  wordsmiths; 
condolences  from  the  fortunates. 

I  was  one  of  the  fortunates,  fresh 
from  the  trenches  of  a  four-year  tour 
of  duty  as  a  reporter  and  news  editor 
of  a  small  southern  Indiana  daily. 
Welcome  to  the  big  city  and  the  rock- 
em-sock-em  world  of  wire  reporting. 

Not  long  after  “Black  Friday,”  the 
first  in  a  series  of  what  would  be 
dubbed  as  the  “Guild  and  the 
Guilded”  debuted  on  the  message 
wire.  Daily  battles  raged  between  the 
pin-striped  cowboys  of  the  Wire  Ser¬ 
vice  Guild  and  the  execs  who  were  at 
the  helm  when  UPI  was  steered  into 
bankruptcy  court. 


“Unipressers  are  advised  to  ignore 
information  regarding  blah,  blah,  blah 
that  was  transmitted  by  blah,  blah, 
blah.”  And  yet,  the  work  went  on  as 
the  infantile  verbal  wars  continued. 
Ad  infinitum,  ad  nauseam. 

It’s  nice  to  know  now  that  my  for- 
m<*'  employer  is  apparently  grazing  in 
gicener  pastures  after  more  than  4(X) 
days  adrift  in  uncertainty  under  Chap¬ 
ter  11  proceedings.  But  it’s  particu¬ 
larly  satisfying  to  know  that  hundreds 
of  Unipressers  are  more  secure  in 
their  jobs  than  they  were  a  year  ago  at 
this  time. 

Unipressers  endured  pay  cuts, 
gloating  from  other  news  organiza¬ 
tions,  empty  promises  and  a  plethora 
of  other  hardships.  And  always  the 
uncertainty  of  reporting  to  work  one 
day  and  perhaps  becoming  the  next 
sacrificial  lamb.  Yet,  the  news  went 
on. 

While  the  new  owners,  union  reps 
and  company  honchos  congratulate 
themselves  and  each  other  on  a 
seemingly  happy  new  beginning  for 
UPI,  it  should  never  be  forgotten  it 
was  the  bureau  reporter  in  Spudville, 
taking  high  school  box  scores  and 
writing  about  mass  murderers  who 
kept  the  organization  alive.  It  takes 
more  than  financial  wimps  and  whiz¬ 
zes  to  destroy  and  rebuild  a  tradition 
of  professionalism. 

And  Unipressers’  work  will  go  on. 

Joe  Stuteville 
Indianapolis,  Ind. 


FROM  WASHINGTON  . .  . 

“It  doesn’t  make  house  calls  and  its  bed¬ 
side  manner  is  pretty  impersonal,  but  it’s 
on  call  24  hours  a  day,  seven  days  a  week 

“In  a  small  but  growing  number  of  hospi¬ 
tals,  one  of  the  first  experts  consulted  by 
the  attending  physician  in  a  difficult  case 
is  a  computer.” 


— ^Don  Colburn  of  The  Vf^shington  Post 


Outstanding  in  the 
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Positive... 
the  word 
for  Mobiie! 


of  positive  images.  200  year  old 
oaks  draped  in  Spanish  moss,  beau¬ 
tiful  Mobile  Bay,  the  white,  white 
beaches  of  the  Gulf  of  Mexico,  the 
complimenting  contrast  of  ever¬ 
greens  mingled  with  the  fiery  yel¬ 
lows,  reds  and  oranges  of  autumn, 
short  mild  winters,  that  in  a  wink, 
blossom  into  Mobile’s  magnificent 
springtime  of  miles  and  miles  of 
azaleas;  an  embrace  of  pink  and 
green. 


R 


people  of  Mobile  come 
from  everywhere  and  become 
Mobilians;  genteel  people  of  vision 
who  maintain  the  life  style  of  a 
graceful  historical  past,  living 
today,  gliding  steadily  into  the 
future.  Welcome  to  Mobile! 


The  Mobile  Press  Register 

Represented  by  Newhouse  Newspapers 
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They’re  no  ‘friends’  of  the  press 

Survey  documents  the  anti-press  voting  records  of  Rehnquist  and  Scaiia 
shows  they  voted  unfavorabiy  in  First  Amendment  cases  74  out  of  85  times 


By  James  E.  Roper 

The  Society  of  Professional  Jour¬ 
nalists,  Sigma  Delta  Chi  says  William 
H.  Rehnquist  and  Antonin  Scaiia 
have  voted  “consistently”  against 
First  Amendment  rights  of  the  public 
and  the  press. 

The  society  examined  the  judicial 
records  of  the  two  men  in  connection 
with  President  Reagan’s  nomination 
of  Supreme  Court  Justice  Rehnquist 
to  be  elevated  to  chief  justice  and  the 
nomination  of  Scaiia  to  be  a  Supreme 
Court  justice,  taking  the  seat  that  will 
become  vacant  when  Chief  Justice 
Warren  Burger  retires. 

The  study  concluded  that 
Rehnquist  as  a  Supreme  Court  justice 
and  circuit  judge  has  voted  “unfavor¬ 
ably”  in  69  out  of  80  First  Amend¬ 
ment  cases  and  Scaiia  as  a  judge  of  the 
U.S.  Court  of  Appeals  for  the  District 


of  Columbia  has  voted  “unfavor¬ 
ably”  in  all  five  cases  he  has  partici¬ 
pated  in. 

The  scorecard  listed  Rehnquist  as 
voting  unfavorably  in  these  types  of 
First  Amendment  cases: 

Newsgathering  and  access  rights  — 
30  cases  unfavorably  to  5  favorably; 
defamation  —  11  to  0;  major  free 
speech  disputes  —  9  to  1 ;  commercial 
speech  —  9  to  1 ;  privacy  —  3  to  0; 
prior  restraint  —  3  to  0;  and  fair  trial 
V.  free  speech  —  2  to  0. 

Only  in  the  area  of  broadcast  media 
regulation  did  Rehnquist  vote  in  favor 
of  the  media,  4  to  2. 

Scalia’s  record  on  First  Amend¬ 
ment  cases,  as  compiled  by  SDX: 

Liberty  Lobby  v.  Anderson 
(1984)  —  Scaiia  wrote  an  opinion,  la¬ 
ter  overturned  by  the  Supreme  Court, 
holding  that  libel  plaintiffs  need  not 
demonstrate  clear  and  convincing 


proof  of  actual  malice  at  summary 
judgment  stage. 

Oilman  v.  Evans  (1984)  —  Scaiia 
wrote  dissent  arguing  that  four-factor 
test  to  differentiate  fact  from  opinion 
is  unnecessary. 

Tavoulareas  v.  Washington  Post  (I) 
(1985)  —  Scaiia  joined  opinion 
reversing  trial  court’s  judgment  that 
had  examined  jury  findings  of  lack  of 
media  credibility. 

Tavoulareas  v.  Washington  Post 
(II)  (1985)  —  Scaiia  joined  dissent 
arguing  that  rehearing  en  banc  of 
Tavoulareas  (I)  was  unnecessary. 

In  Reporters  Committee  for  Free¬ 
dom  of  the  Press  (1985)  —  Scaiia 
wrote  an  opinion  holding  that  there  is 
no  First  Amendment  right  of  public 
access  to  court  documents  pertaining 
to  private  civil  actions  prior  to  judg¬ 
ment. 


Favorable  ruling  for  the  Cox  family 

Tax  court  turns  back  IRS  attempt  to  collect  additional  $335,471  in  gift  tax 


By  James  E.  Roper 

The  U.S.  Tax  Court  has  turned 
back  an  Internal  Revenue  Service 
attempt  to  collect  $335,471  additional 
gift  taxes  on  transfers  made  by  two 
daughters  of  James  M.  Cox,  the  late 
founder  of  the  Cox  media  group. 

“This  is  a  razor’s  edge  case,”  said 
Chief  Judge  Samuel  B.  Sterrett,  but 
he  summarily  overruled  the  IRS  claim 
without  trial. 

Cox,  who  died  in  1957,  put  the 
majority  of  the  stock  of  Cox  Enter¬ 
prise  Inc.,  into  three  trusts  with  life¬ 


time  incomes  going  to  his  daughters 
—  Anne,  who  married  Robert  W. 
Chambers,  and  Barbara,  now  married 
to  Garner  Anthony,  the  chief  execu¬ 
tive  officer  of  Cox  Enterprises  Inc. 

In  1975,  Cox  split  its  stock  into 
voting  and  non-voting  shares,  and  the 
daughters  set  up  five  10-year  trusts 
for  their  respective  children.  The 
daughters  assigned  to  the  children’s 
trusts  the  dividends  the  daughters 
were  entitled  to  receive  from  Cox 
common  stock  held  in  their  trusts  set 
up  by  the  elder  Cox. 

The  daughters  paid  “substantial” 


gift  taxes  on  the  transfer. 

IRS,  however,  contended  that  the 
daughters  had  not  really  completed 
the  transfer  in  1975  because  they  still 
had  dominion  over  the  alleged  gifts  — 
controlling  most  of  the  Cox  voting 
stock  and,  as  members  of  the  board  of 
directors,  being  able  to  determine  the 
size  of  common  stock  dividends  to  be 
passed  through  the  two  layers  of 
trusts. 

Under  this  reasoning,  IRS  said  the 
daughters  owed  gift  taxes  on  the 
dividends  that  were  in  fact  passed 
(Continued  on  page  33) 
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Newspaper  JOA  in  New  York  City? 


Unions  want  to  explore  the  possibility  in  order  to  insure  a  future  for 
the  financially  ailing  News  and  Post;  insiders  don’t  believe  it  will  happen 


McDonald  said  the  recommenda¬ 
tion  for  a  study  of  employee  take¬ 
over  is  a  last  resort  to  keep  the 
papers  from  closing.  He  said  it  was 
thought  of  in  1982  when  the  Daily 
News  was  up  for  sale  by  the  Tribune 
Co. 

But  Lee  Smith,  a  state  economic 
development  official  and  adviser  to 
Gov.  Mario  Cuomo,  said  no  decision 
has  been  made  on  whether  or  not  to 
study  the  possibility  of  stock  buyouts 
by  employees  of  the  newspapers.  He 
said,  however,  “We  think  it’s  a  legiti¬ 
mate  request  on  the  part  of  the  unions 
to  study  the  issue.” 

Smith  said  that  the  employee  stock 
buyout,  an  increasingly  popular 
means  of  saving  failing  businesses, 
“is  not  a  panacea,  but  can  accomplish 
a  lot  of  things.” 

Union  officials  said  they  were  moti¬ 
vated  by  a  study  done  for  the  News  by 
Me  Kinsey  &  Co.  and  showed  to  the 
unions  in  April.  It  said  that  there  was 
room  in  New  York  City  for  only  two 
newspapers,  and  if  things  did  not 
change  by  1992,  that’s  all  there  would 
be. 

New  York  City  is  the  biggest  news 


By  George  Garneau 

Ten  New  York  City  newspaper 
unions,  fearing  the  demise  of  one  or 
two  of  the  city’s  dailies,  have  raised 
the  issues  of  joint  operating  agree¬ 
ments  and  employee  takeovers  as  a 
means  of  saving  the  ailing  New  York 
Post  and  Daily  News. 

The  Allied  Printing  Trades  Council, 
an  umbrella  group  representing 
11,000  workers,  voted  unanimously 
last  week  to  discuss  with  the  Post, 
News  and  New  York  Times  the  possi¬ 
bility  of  a  joint  operating  agreement. 

The  group  also  voted  to  ask  the 
state  of  New  York  to  fund  a  prelimi¬ 
nary  study  of  the  feasibility  of 
employees  buying  out  the  faltering 
Post  and  News  as  a  last  resort  to 
allowing  them  to  close. 

George  McDonald,  president  of  the 
council,  said,  “I  truly  believe  the  city 
of  New  York  is  entitled  to  three  sepa¬ 
rate,  distinct  editorial  voices.  It 
behooves  us  all  to  take  a  look  at  the 
three  papers.  The  News  and  Post  are 
marginal.  The  Times  could  tell  us  to 
get  lost.  But  it  has  got  to  be  explored. 
New  things  have  got  to  be  done  in  this 
city.  If  we  don’t  have  new  ideas,  we’ll 
dry  up  and  blow  away.” 

The  unions  were  expected  to  con¬ 
tact  publishers  of  the  three  newspa¬ 
pers  soon  to  seek  discussions  on  a 
joint  operating  agreement. 


paper  market  in  the  country,  with 
three  major  general-interest  dailies 
based  in  the  city,  and  another  (News- 
day,  already  dominant  in  neighboring 
Long  Island)  on  its  way. 

Currently,  the  Times  is  extremely 
healthy;  the  Post  is  losing  approxi¬ 
mately  $10  million  a  year,  according 
to  union  and  analyst’s  estimates;  the 
News  is  in  difficulty  and  may  be  los¬ 
ing  money  as  a  result  of  advertising 
losses  resulting  from  the  closing  of 
department  stores. 

Meanwhile,  Long  Island’s  highly 
profitable  Newsday  has  made  strides 
in  the  city  with  its  colorful  New  ^York 
Newsday.  j 

The  Federal  Newspaper  Preserva¬ 
tion  Act,  designed  to  save  failing 
newspapers,  permits  suspension  of 
anti-trust  laws  so  that  one  or  more 
newspapers  can,  to  cut  costs,  com¬ 
bine  their  production,  business,  cir¬ 
culation,  promotion  and  advertising 
functions,  while  maintaining  separate 
editorial  departments.  Such  situa¬ 
tions,  called  joint  operating  agree¬ 
ments  (JOAs),  are  voluntary. 

“The  Times  has  an  obligation  to 
this  community,  from  which  it  is  get¬ 
ting  rich,  to  preserve  two  more 
voices,”  said  Theodore  Kheel,  labor 
mediator  and  adviser  to  the  unions.  “I 
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think  they  have  a  duty  to  bargain  on 
this.” 

Though  its  city  circulation  is  the 
smallest  of  the  three,  the  Times  is 
favored  by  advertisers  because  of  its 
appeal  to  more  affluent  readers, 
Kheel  said.  The  News  and  Post,  both 
tabloids,  appeal  to  middle-class  and 
blue-collar  readers,  he  said.  Newsday 
is  predominantly  geared  toward  the 
wealthy  Long  Island  suburbs. 

Besides  saving  the  News  and  Post 
as  editorial  voices,  the  unions  are 
interested  in  saving  the  jobs  of  about 
6,000  people  employed  there. 

“We  don’t  want  to  wait  until  (the 
News  and  Post)  are  in  the  intensive 
care  unit  to  move  in,”  said  Barry 
Lipton,  president  of  the  New  York 
Newspaper  Guild. 

The  Daily  News  recently  laid  off 
about  200  mailers  and  contracted  the 
work  to  a  non-union  company.  More 
layoffs  are  expected,  and  manage¬ 
ment  has  asked  for  millions  of  dollars 
in  concessions,  according  to  employ¬ 
ees  and  union  officials. 

Newspapers  reacted  unenthusiasti¬ 
cally  to  the  JOA  proposals. 

A  spokesman  for  the  Times,  asked 
if  the  paper  would  discuss  a  JOA, 
said,  “We  always  discuss  anything 
the  unions  have  raised.” 

The  spokesman,  Leonard  Harris, 
said  the  employee-takeover  issue  was 
not  directed  at  the  Times  and  it  was 
“not  appropriate”  to  comment  on  it. 

Greg  Thornton,  vice  president  of 


industrial  relations  at  the  News,  said 
no  proposals  have  been  made  to  man¬ 
agement. 

“Until  we  see  what  it  is  they  are 
proposing,  it’s  impossible  for  us  to 
react  to  it,”  he  said.” 

Thornton  confirmed  the  McKinsey 
study  but  declined  to  discuss  it  or 
allow  a  reporter  to  view  it.  He  said 
information  divulged  to  unions  was 
“in  confidence.” 


Thornton  said  the  News  was  “in 
some  difficulty  and  has  conveyed  that 
to  the  unions  and  employees  ...  we 
are  identifying  what  we  think  are 
improvements  to  our  market  position 
and  short-  and  long-term  plans  to 
assure  the  long-term  viability  of  the 
News.  It’s  a  situation  that  has  to  be 
addressed  and  addressed  quickly.” 

Analysts  expressed  skepticism 
toward  the  JOA  proposals.  Ken 
Noble,  vice  president  of  Paine  Web¬ 
ber,  said  there  was  less  than  a  5% 
chance  of  any  joint  operations 
because  there  is  little  for  any  newspa¬ 
per  to  gain  by  keeping  its  competitors 
alive. 


He  cited  Philadelphia,  where  the 
Knight-Ridder-owned  newspapers, 
the  Philadelphia  Inquirer  and  Daily 
News,  had  nothing  to  gain  by  working 
with  the  now  defunct  Philadelphia 
Bulletin. 

He  said  however,  that  the  propos¬ 
als  indicate  a  lot  more  realism  on  the 
part  of  unions  than  in  the  past. 

John  Reidy,  a  newspaper  analyst 
with  Drexel  Burnham  Lambert, 


called  the  proposals  “rather  unusual” 
because  such  suggestions  usually 
emanate  from  management,  not 
unions. 

Union  contracts  expire  March  30. 
The  News  has  said  it  will  negotiate 
apart  from  the  other  papers. 

Steve  Koch,  financial  officer  for 
the  Peoria  {l\\.)  Journal  Star,  which  is 
being  bought  by  employees,  said 
employee  stock  ownership  trust  pro¬ 
grams  were  “meant  for  profitable 
companies.” 

“You  have  to  be  a  profitable  com¬ 
pany  to  make  one  of  these  deals 
work,”  he  said. 


“The  Times  has  an  obligation  to  this  community, 
from  which  it  is  getting  rich,  to  preserve  two  more 
voices,”  said  Theodore  Kheei,  labor  mediator  and 
adviser  to  the  unions.  “I  think  they  have  a  duty  to 
bargain  on  this.” 


Miami  Herald,  American  Medical  Association  end  their  dispute 


By  Mark  Fitzgerald 

The  American  Medical  Association 
ended  its  feud  with  the  Miami  Herald 
by  apologizing  (Aug.  1 1)  for  accusing 
the  daily  of  breaking  a  news  embargo. 

In  a  press  release  sent  along  with 
advance  copies  of  the  Aug.  15  issue  of 
the  Journal  of  the  American  Medical 
Association,  the  physicians  group 
said  the  dispute  had  “resulted  from  a 
misunderstanding  that  has  now  been 
resolved.” 

Martha  Boyce,  acting  science  edi¬ 
tor  for  JAMA,  wrote  that  the  Herald 
did  not  deliberately  break  a  news 
embargo  when  it  reported  results  of 
an  AIDS  study,  April  8  —  two  days 
before  the  official  publication  of  a 
JAMA  article  on  the  same  study. 

At  the  time,  the  AM  A  responded  by 
dropping  the  Herald  from  its  mailing 
list  and  canceling  its  subscription  to 
the  weekly  JAMA  and  other  specialty 
medical  journals. 

From  the  beginning.  Herald  medi¬ 
cal  writer  Steve  Sternberg  and  his 
editors  maintained  he  developed  the 
AIDS  story  through  his  own  sources. 


In  fact,  he  said,  the  story  had  been 
written  several  weeks  before  the 
advance  JAMA  article  was  circu¬ 
lated. 

To  protest  the  suspension,  the  Her¬ 
ald  made  a  point  each  week  of  obtain¬ 
ing  the  magazine  and  running  stories 
on  its  articles  several  days  before  the 
embargo  date. 

The  newspaper  also  demanded  an 
apology. 

Though  the  AMA  restored  the 
newspaper  to  its  mailing  list  in  June, 

Branham  to  sell 
more  in  Tex.  paper 

A  major  change  by  the  Express- 
News  Corp.  involves  an  outside  sales 
agency  in  all  kinds  of  advertising  that 
the  San  Antonio  Express-News 
publishes. 

The  Branham  Co.,  which  had  been 
assisting  the  Express-News  only  in 
national  advertising  sales,  now  has 
full  authority  to  sell  in  all  market 
areas,  including  retail,  classified, 
magazine  and  co-op. 


the  medical  group  did  not  issue  an 
apology,  but  only  a  terse  one-line 
press  release  noting  the  end  of  the 
suspension. 

Sternberg  said  the  apology  was  the 
result  of  further  talks  with  AMA  offi¬ 
cials. 

Doug  Clifton,  assistant  managing 
editor/metro,  who  was  actively 
involved  in  the  dispute,  hailed  the 
AMA  statement. 

“I  think  it’s  wonderful,”  he  said. 
“I  think  neither  side  at  this  point  is 
suspicious  of  each  other’s  motives, 
and  I  think  this  is  an  amicable  settle¬ 
ment.” 


Correction 

In  The  Name  Game  advertisement 
appearing  in  the  1986  E&P  Syndicate 
Directory  July  26,  we  misspelled  the 
name  of  one  of  the  newspapers. 

The  correct  spelling  is: 

EL  NUEVO  DIA,  San  Juan,  PR. 
Our  apologies  to  all  concerned. 

E&P 
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Anatomy  of  an  investigative  series 

Mayor  given  front-page  space  for  unedited  rebuttal  to  St.  Louis  P-D  series 
linking  the  awarding  of  city  contracts  to  campaign  contributions 


By  Staci  D.  Kramer 

William  F.  Woo,  editor  of  the  St. 
Louis  Post-Dispatch,  agreed  to  pub¬ 
lish,  despite  strong  staff  objections, 
an  unedited  front-page  rebuttal  from 
the  mayor  of  St.  Louis  in  response  to 
a  series  linking  the  award  of  some  city 
contracts  to  political  contributions  to 
the  mayor. 

Unprecedented  in  Post-Dispatch 
history,  the  decision  followed  Mayor 
Vincent  C.  Schoemehl  Jr.’s  repeated 
public  comparison  of  the  newspaper 
to  “the  Nazi  propaganda  machine  of 
the  1930s”  and  assertions  that  “these 
people  (the  reporters)  are  doing  this 
for  sport.  This  is  their  sick  idea  of 
fun.” 

By  the  time  the  series  ended  the 
mayor  had  complained  about  the 
National  Enquirer  graphics,  the 
“banner”  headlines,  the  excessive 
amount  of  newsprint  used,  and  the 
citing  of  a  felony  statute  governing 
public  officials  without  any  allega¬ 
tions  of  illegalities  in  its  wake. 

He  had  called  the  reporters 
unworthy  of  the  name  “journalist” 
and  had  accused  the  Post-Dispatch  of 
intentionally  omitting  “germane” 
information  with  the  “purposes  of 
distorting  and  misrepresenting  the 
nature  and  the  character  of  this 
administration.” 

Schoemehl  said  the  Post-Dispatch 
management  manufactured  the  series 
with  a  “hidden  agenda”  in  mind  — 
retaliation  for  his  part  in  saving  the 
St.  Louis  Globe-Democrat  from 
extinction. 

“I  cost  the  Pulitzer  Publishing  Co. 
literally  hundreds  of  millions  of  dol¬ 
lars  when  I  intervened  in  their  efforts 
to  monopolize  the  daily  newspaper 
market  in  this  city,”  Schoemehl  told 
the  media. 

Instead  of  focusing  on  the  gist  of  the 
series,  most  St.  Louis  media  outlets 
covered  the  “feud”  between  the 
mayor  and  the  city’s  largest  newspa¬ 
per.  Schoemehl’s  remarks  were 
showcased  on  the  nightly  news  and  in 
the  Globe-Democrat,  which  leapt  to 
his  defense. 

Suddenly,  editors  at  the  Post-Dis¬ 
patch  found  themselves  on  television 


ST.  LOUIS  POST- DISPATCH 


The  St.  Louis  Post-Dispatch  series  on 
the  mayor  was  played  on  the  front 
page  all  six  days. 


defending  the  paper  and  the  series 
against  the  mayor’s  accusations.  A 
weekly  newspaper  ran  a  splashy 
cover  story  calling  the  fracas  “The 
Six-Day  War.”  With  the  printing  of 
the  mayor’s  rebuttal  it  could  easily 
have  been  called  “Seven  Days  in 
May.” 


The  saga  began  last  August  when 
Post-Dispatch  reporters  Michael  D. 
Sorkin  and  Edward  H.  Kohn  were 
perusing  airport  records  as  part  of 
another  investigation.  They  not  only 
found  evidence  that  airport  funds  had 
been  diverted  to  another  city  account, 
but  they  also  found  enough  material 
to  warrant  a  further  look  at  the  con¬ 


nections  between  city  contracts  and 
the  mayor’s  campaign  backers.  They 
took  their  suspicions  to  executive  city 
editor  Richard  K.  Weil  Jr. 

Weil  called  in  veteran  investigative 
reporter  Louis  J.  Rose,  who  men¬ 
tioned  other  paper  trails  linking  con¬ 
tributors  to  city  contractors  he  had 
noticed  while  working  on  another 
series  several  years  ago. 

At  the  time.  Rose  said,  he  had 
wanted  to  look  into  the  matter  but 
events  interceded  and  the  project  was 
placed  on  the  back  burner.  After  the 
reporters  exchanged  notes,  Weil 
decided  an  investigation  was  in  order. 

Kohn  was  already  overcommitted 
to  other  projects  so  reporter  Robert 
Koenig,  who  had  participated  in  sev¬ 
eral  investigations  at  the  paper,  was 
added  to  the  team  of  Sorkin  and  Rose. 
Unlike  some  newspapers,  the  Post- 
Dispatch  does  not  have  a  full-time 
investigative  team. 

The  last  week  in  August  the  three 
reporters  were  detached  from  the  city 
desk  for  a  two-  to  three-week  “sniff 
period”  to  see  if  the  leads  merited 
further  and  more  intensive  investiga¬ 
tion  “even  though  we  were  sort  of 
beyond  that.” 

After  the  sniff  period  the  final  deci¬ 
sion  for  a  long-term  commitment  was 
made.  Even  so,  few  of  the  partici¬ 
pants  imagined  that  it  would  take  — 
or  that  they  would  be  given  — almost 
ten  months  to  bring  the  project  to  frui¬ 
tion. 


No  attempt  was  made  to  keep  the 
investigation  a  secret,  although  the 
details  were  under  wraps. 

“The  mayor’s  office  knew  within 
the  first  month.  Michael  was  talking 
publicly  with  the  comptroller’s  office 
in  October,”  Rose  said  in  a  recent 
interview. 

City  Hall  employees  are  under 


City  Hall  employees  are  under  orders  to  report  any 
media  contact  to  the  mayor’s  office  “just  so  we  know 
what  stories  are  in  the  works,”  according  to 
Schoemehl. 
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orders  to  report  any  media  contact  to 
the  mayor’s  office  “just  so  we  know 
what  stories  are  in  the  works,” 
according  to  Schoemehl. 

Also,  when  the  reporters  began 
interviews  with  campaign  contribu¬ 
tors  and  city  contractors,  the  mayor 
heard  about  it. 

“So  we  were  well  aware  of  exactly 
what  they  were  (doing),”  Schoemehl 
said. 

Within  the  Post- Dispatch,  very  few 
people  knew  the  details. 

Until  he  became  editor  on  March 
3 1 ,  Woo  was  only  aware  that  an  inves¬ 
tigation  involving  City  Hall  was  in  the 
works.  Publisher  Nicholas  G.  Penni- 
man  IV  said  he  first  heard  of  the 
investigation  in  March  or  April.  The 
first  time  he  read  the  series,  he  said, 
was  when  he  returned  from  vacation 
the  week  after  it  was  published. 

The  team  reached  the  assessment 
point  around  the  time  of  the  original 
deadline.  They  had  to  choose  a  few 
representative  stories  that  would 
form  the  nucleus  of  the  series. 

“We  didn’t  go  in  with  preconcep¬ 
tions  of  what  we  would  find.  We  let 
the  facts  control  the  direction,”  Rose 
said. 

In  this  case,  most  of  the  facts 
stemmed  from  the  correlation  of  con¬ 
tracts  and  contributions.  Once  the 
trails  were  established,  the  reporters 
interviewed  more  than  100  sources. 
The  principals  in  each  transaction 
were  contacted  as  were  comparable 
experts  in  their  fields. 

By  March,  it  was  time  for  an  exit 
interview  with  the  mayor.  It  took 
about  three  weeks  to  complete  negoti¬ 
ations  with  mayoral  press  secretary 
Ed  Bushmeyer.  Schoemehl  insisted 
that  an  editor  be  present,  that  written 
questions  be  submitted  in  advance, 
and  that  members  of  his  staff  beside 
Bushmeyer  be  allowed  to  attend  the 
session. 

The  Post-Dispatch  agreed  to  have 
Weil  and  the  other  staff  members 
attend,  but  refused  to  submit  written 
questions.  As  a  compromise  they 
would  brief  Bushmeyer  orally. 

The  first  briefing  covered  approxi¬ 
mately  ten  topics.  Schoemehl  told  his 
aide  to  get  a  more  detailed  briefing. 
Bushmeyer  met  again  with  reporters 
Koenig  and  Rose  —  Sorkin  was 
opposed  to  the  briefings  and  did  not 
participate  —  and  about  thirty  areas 
that  might  come  up  in  the  interview 
were  discussed. 

During  an  interview  with  the  mayor 
at  which  Bushmeyer  was  present,  he 
said  calling  the  two  sessions  “brief¬ 
ings”  is  an  overstatement.  Koenig 
and  Rose  thought  they  had  offered 
enough  information  to  prepare  the 
mayor  without  tipping  their  hand. 

The  two  sides  met  on  April  3, 1986, 


Mayor  Schoemehl  at  o  press  confer¬ 
ence. 


for  a  three-hour  interview.  Weil  and 
the  three  reporters  were  present  as 
were  Schoemehl  and  three  staffers. 
Before  the  interview  began  Sorkin 
reminded  Schoemehl  that  the  news¬ 
paper  had  complied  or  compromised 
on  his  preconditions. 

In  return,  the  reporters  had  a  pre¬ 
condition  of  their  own:  they  would 
not  allow  the  mayor  to  go  off  the 
record.  Both  sides  agreed  to  tape  the 
session. 


Transcripts  and  tapes  of  the  inter¬ 
view  show  that  the  mayor  tried  to  go 
off  the  record  several  times,  but  the 
reporters  refused,  reminding  him  of 
their  stipulation,  which  irked  the 
mayor. 

On  April  14,  Schoemehl  wrote 
managing  editor  David  Lipman 
requesting  the  right  to  review  the 
series  before  publication,  because  it 
would  be  to  “everyone’s  advantage  if 
no  misstatements  of  fact  appear  in 
print.” 

Schoemehl  said  he  was  aware  of  the 
added  pressure  to  come  up  with  a 
“big”  story  and  he  asked  that  the 
stories  be  the  result  of  facts  “rather 
than  a  need  to  justify  this  consider¬ 
able  investment  of  time  and  money.” 

Copies  were  sent  to  Penniman, 
Weil,  Rose,  Koenig  and  Sorkin.  Addi¬ 
tional  information  was  sent  by  Bush¬ 
meyer  after  the  interview. 

Lipman  replied  on  April  16, 
explaining  that  “it  was  not  the  policy 
of  the  Post  to  provide  anyone  articles 


prior  to  publication.”  He  assured 
Schoemehl  “that  our  commitment  is 
to  pursuing  facts,  not  flash.”  Bush¬ 
meyer  called  the  Post-Dispatch  sev¬ 
eral  times  demanding  to  know  when 
the  series  would  be  published. 

The  last  major  step  before  publica¬ 
tion  was  a  review  of  the  series  by  an 
attorney  from  Lewis  &  Rice,  the  St. 
Louis  law  firm  that  handles  most  of 
the  newsroom’s  legal  needs.  It  is  stan¬ 
dard  policy  for  attorney  Robert  B. 
Hoemeke  and/or  his  associates  to 
review  all  sensitive  stories  before 
publication,  according  to  Weil. 

The  series  was  ready  for  publica¬ 
tion  by  the  end  of  April.  The  editors 
decided  to  start  the  series  across  the 
top  of  Page  One  the  first  Sunday  in 
May. 

The  reporters  took  shifts  at  the 
paper  throughout  publication  to  pre¬ 
vent  changes  from  leading  to  mistakes 
in  either  the  text  or  the  graphics. 

On  May  4,  1986,  “The  Mayor’s 
Money  Machine:  Contracts  and  Con¬ 
tributions”  began  with  an  article 
headlined  “Schoemehl  Rewards 
Donors.  City  contracts  Flow  To¬ 
wards  Campaign  Backers.” 

The  standing  graphic  for  the  series 
was  a  drawing  of  Schoemehl  inside  a 
dollar  bill  atop  a  box  describing  each 
segment  with  the  subject  for  the  day 
highlighted.  The  other  graphics  that 


day  included  a  highly  controversial 
design  titled  “Tip  Of  The  Iceberg” 
with  obvious  contributions  from  one 
particular  firm  showing  above  the 
water  while  those  not  listed  in  the 
firm’s  name  were  submerged. 

Schoemehl  lashed  out  at  the  Post- 
Dispatch  on  the  second  day  of  the 
series.  He  started  with  an  irate  letter 
to  Penniman.  Penniman  was  out  of 
the  country  and  could  not  respond, 
but  Schoemehl  distributed  copies  of 
the  letter  —  along  with  a  packet  of 
information  and  copies  of  the  tapes 
from  the  April  3  interview  —  to  the 
media  at  a  press  conference  that  after¬ 
noon. 

In  the  letter,  Schoemehl  accused 
the  reporters  of  using  “half-truths, 
innuendo  and  bold-faced  lies”  to 
smear  his  administration.  He  said  that 
the  Post-Dispatch  was  slandering  him 
in  retaliation  for  his  successful  efforts 
to  save  the  Globe-Democrat  in  1984, 
thus  causing  the  Pulitzer  Publishing 
(Continued  on  page  18) 


The  reporters  took  shifts  at  the  paper  throughout 
publication  to  prevent  changes  from  leading  to 
mistakes  in  either  the  text  or  the  graphics. 
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Picture  honors  in  the  news 

Press  photographers  convention  hears  warnings  on  dangers 
in  covering  hazardous  materiai  stories 


By  Lenora  Williamson 

Carl  Mydans,  the  news  photogra¬ 
pher  who  made  the  historic  photo¬ 
graph  of  General  Douglas  MacArthur 
wading  ashore  in  a  triumphal  return 
to  the  Philippines  in  World  War  II, 
and  whose  more  recent  picture  cover¬ 
age  has  included  the  downfall  of  the 
Marcos  government  in  the  Philip¬ 
pines,  traveled  to  Reno,  Nevada,  in 
July  to  receive  the  top  1985  Sprague 
Memorial  Award  given  to  a  working 
news  photographer  by  the  National 
Press  Photographers  Association. 

Mydans,  currently  a  staff  photogra¬ 
pher  for  Time  magazine,  was  a  mem¬ 
ber  of  the  original  Life  magazine  staff. 
He  was  captured  in  World  War  II  by 
the  Japanese  in  Manila  and  released  in 
1943. 

The  citation  to  Mydans  declared, 
“For  a  half  century,  he  has  helped 
build  American  photojournalism  into 
a  dynamic  narrative  force  by  his  sen¬ 
sitive  storytelling  with  photographs  of 
the  major  world  events  and  the  people 
who  shaped  those  events.” 

Mydans  some  years  ago  gave  brief 
instructions  on  how  to  be  a  photojour¬ 
nalist:  “Take  your  pictures  with  your 
mind,  heart,  and  a  camera.” 

The  Joseph  A.  Sprague  Memorial 
Award  traditionally  goes  to  a  working 
news  photographer  and  a  non-pho¬ 
tographer.  This  year,  the  latter  recog¬ 
nition  went  to  Professor  James  R. 
Gordon  of  the  Bowling  Green  (Ohio) 
State  University  School  of  Journal¬ 
ism  and  longtime  editor  of  the  associa- 
tion’s  monthly  magazine.  News 
Photographer. 

Interdepartment  planning 

Michael  R.  Fancher,  former  man¬ 
aging  editor  and  now  executive  editor 
of  the  Seattle  Times,  received  the 
Editor  of  the  Year  Award,  during  the 
closing  banquet  session  at  the  Bally 
Grand  Hotel,  and  Dr.  I.  Wilmer 
Counts,  professor  of  journalism  at 
Indiana  University,  Bloomington, 
was  cited  for  outstanding  service  as  a 
photojournalism  educator. 

Fancher’s  citation  recognized  “his 
leadership  in  guiding  the  development 
of  a  demanding  system  of  interdepart¬ 
mental  editorial  planning  in  order  to 
develop  greater  opportunities  to  tell 


MUTUAL  CONGRATULATIONS — Photographer  Carl  Mydans,  center, 
and  Prof.  James  R.  Gordon,  right,  who  won  the  top  Joseph  A.  Sprague 
Awards  at  the  National  Press  Photographers  Association  convention, 
join  the  photo  session  spotlight  with  Michael  R.  Fancher,  executive  editor 
of  the  Seattle  Times,  who  was  honored  as  "Editor  of  the  Year." 


AFTER  DINNER  CONVERSATION  is  shared  by  Carl  Mydans,  left,  and 
Dr.  I.  Wilmer  Counts  of  Indiana  University,  winner  of  the  Garland 
Education  Award,  and  Mrs.  Counts. 
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□  1986  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 
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Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax. 


Enclose  this  card 
with  your  payment. 


PRESIDENTIAL  TRIO — Participating  in  closing  ceremonies  for  the 
NPPA  convention  in  Reno  were,  from  left,  retiring  president.  Bill  San¬ 
ders  of  the  Ft.  Lauderdale  News/Sun  Sentinel;  past  president  and  honors 
and  recognitions  chairman,  C.  Thomas  Hardin  of  the  Courier  Journal 
and  Louisville  Times;  and  incoming  president,  Tom  Strongman  of  the 
Kansas  City  Star  and  Times. 

Photos  by  Dale  Gleason,  Pittsburgh  Press 


Informed  caution  urged  in  covering 
hazardous  material  incidents 


stories  with  photographs  and  graph¬ 
ics  .  .  .and  for  prizing  newsworthi¬ 
ness,  reader  interest  and  substance 
over  mere  form.” 

Dr.  Counts  received  the  Robin  F. 
Garland  Education  Award  in  recogni¬ 
tion  of  his  work  in  developing  and 
leading  “an  outstanding  visual  se¬ 
quence”  at  the  university. 

Among  the  other  major  awards 
announced  was  the  Joseph  Costa 
Award  to  the  late  Parry  Edmonds,  a 
past  president  of  the  association  and 
its  Flying  Short  Course  chairman, 
who  was  director  of  photography  at 
the  Flint  (Mich.)  Journal. 

The  J.  Winton  Lemen  Fellowship 
Award  went  to  Fred  Shook,  professor 
of  journalism  at  Colorado  State  Uni¬ 
versity,  Fort  Collins,  Colo.,  in  recog¬ 
nition  of  contributions  as  a  teacher  of 
television  photojournalism  and  his 
work  with  the  NPPA/University  of 
Oklahoma  Television  NewsVideo 
Workshop.  A  second  Lemen  Fellow¬ 
ship  went  to  Charles  A.  Hulcher  for 
“his  innovative  and  valuable  high 
speed  camera  designs  (known  as  the 
Hulcher  camera).” 

The  Kenneth  P.  McLaughlin 
Award  of  Merit  went  to  two  persons 
also:  Professor  Joe  B.  Swan  of  the 
San  Jose  (Calif.)  State  University,  for 
his  “successful  development  of 
young  photojournalists”  and  con¬ 
tinued  service  to  the  profession,  and 
to  Rick  Smolan,  New  York  City,  for 
his  “vision  and  leadership  in  the 
founding  and  continuation  of  ‘Day  in 
the  Life’  photojournalism  documen¬ 
tary  projects  and  publications.” 

One  of  two  Special  Citations  went 
to  Cliff  Schiappa,  Associated  Press, 
Kansas  City,  staff  photographer,  for 
his  work  over  the  years  including 
chairmanship  of  the  association’s 
long-range  planning  committee  that 
has  resulted  in  the  purchase  of 
NPPA’s  first  permanent  national 
headquarters  building  in  Durham, 
N.C. 

Another  Special  Citation  went  to 
Dr.  John  R.  Huffmam,  director  of  the 
journalism  program  at  Bowling  Green 
State  University. 

Bern  Ketchum  of  the  Topeka  Capi¬ 
tal-Journal  was  presented  with  an 
NPPA  Citation  for  his  comprehensive 
expansion  of  NPPA’s  job  placement 
booklet  for  interns  and  chairmanship 
of  the  student  intern  program. 

Other  association  citations  went  to 
Richard  Bauer  of  the  Milwaukee 
Journal  for  his  administration  of  the 
Lauritzen  Lecture  Series;  to  Ed  Fill- 
mer,  KYTV,  Springfield,  Mo.,  who 
produced  and  directed  the  PBS  televi¬ 
sion  special  on  winners  in  the  Televi¬ 
sion  News  Photography  Competition. 


“Don’t  risk  you  health  for  a  photo¬ 
graph.” 

That  blunt  admonition  to  the 
National  Press  Photographers  Asso¬ 
ciation  convention  in  Reno  was  deliv¬ 
ered  by  Greg  Lewis,  who  heads  the 
photojournalism  program  at  Califor¬ 
nia  State  University  in  Fresno,  as  he 
outlined  dangers  in  covering  stories 
involving  hazardous  materials  inci¬ 
dents. 

“There  are  a  lot  of  chemicals  out 
there  that  we  treat  rather  casually  that 
are  potentially  quite  dangerous,” 
Lewis  said. 

In  detailing  the  extensiveness  of 
such  hazards  and  how  photographers 
can  avoid  becoming  a  part  of  the  sto¬ 
ries  themselves,  he  made  the  basic 
points: 

“Stay  uphill  and  upwind.  Do  not 
walk  into  or  touch  any  spilled  mate¬ 
rial.  Firefighting  runoff  can  be  con¬ 
taminated.  Avoid  inhalation  of  all  gas¬ 
ses,  fumes  and  smoke.  To  decon¬ 
taminate,  speed  is  essential.  Do  not 
leave  the  scene  if  there  is  any  possibil¬ 
ity  you  have  been  contaminated.” 

With  regard  to  the  last  point, 
Lewis  ordered,  “Do  not  leave  the 
scene.  Go  to  the  command  post.  They 
may  have  a  decontamination  area. 
Speed  is  essential  in  decontamina¬ 
tion.  Seconds  make  a  difference. 


“If  you  have  chemicals  on  you, 
you’ll  only  spread  the  contamination. 
Leather  is  a  very  poor  material 
around  chemicals,  and  materials  can 
be  absorbed  into  your  clothes.  Do  not 
go  to  an  emergency  room  first — strip 
down  and  shower  at  the  scene. 

“Twenty  minutes  is  not  too  long. 
Use  lots  of  water.  The  fire  department 
may  have  a  hose  available  for  this 
purpose.  Keep  you  hands  away  from 
your  face  and  eyes. 

“Your  eyes  are  particularly  sus¬ 
ceptible  and  an  entrance  point  for  the 
rest  of  your  body.  After  the  shower,  a 
visit  to  the  emergency  room  is  in 
order.” 

In  defining  hazardous  materials, 
Lewis  gave  the  California  State  Fire 
Marshal’s  list:  Unstable  and  reac¬ 
tive  materials,  corrosives,  flam- 
mables  including  liquids,  gasses  and 
solids;  toxics,  explosives,  and 
radioactive  materials.  “They  are  out 
there  in  surprisingly  large  quanti¬ 
ties.” 

There  is  no  simple  answer  as  to 
whether  hazardous  material  is 
involved  upon  arriving  at  a  scene, 
Lewis  said.  “Start  with  the  scene 
commanders.  But  even  they  might 
not  know  at  first.  I  could  cite  a  num¬ 
ber  of  examples  where  emergency 
(Continued  on  page  35) 
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Investigative  series 

(Continued  from  page  15) 

Co.  “severe  flnanciai  losses.” 

Also  that  morning  he  stood  up  the 
Post-Dispatch  editorial  board  by  skip¬ 
ping  a  meeting  scheduled  a  few  days 
earlier  at  his  request. 

When  the  press  gathered  for  the 
first  of  what  Schoemehl  promised 
would  be  daily  press  conferences 
while  the  series  ran,  Post-Dispatch 
reporters  and  photographers  were 
barred  from  the  mayor’s  office.  (They 
covered  the  press  conference  by  lis¬ 
tening  to  a  tape.) 

Schoemehl  told  the  rest  of  the  press 
corps,  “There’s  no  sense  in  bringing 
these  guys  in  here.  It’s  going  to  be  a 
hell  of  a  long  time  before  you  see  a 
Post-Dispatch  reporter  in  here,  too.” 

He  accused  the  Post-Dispatch 
reporters  of  ignoring  his  attempts 
as  a  mayoral  candidate  in  1981  to  have 
the  courts  ban  then-Mayor  Jim  Con¬ 
way’s  use  of  city  cabinet  members  as 
campaign  fundraisers.  In  fact,  the 
first  article  in  the  series  ended  with  a 
description  of  that  legal  battle  and  the 
reasons  why  Mayor  Schoemehl  saw 
no  problems  in  using  his  cabinet  mem¬ 
bers  in  a  similar  capacity. 

He  complained  about  the  six-day, 
front-page  play  of  the  series,  and  said 
the  iceberg  graphics  implied  subter¬ 
fuge  unfairly  since  his  campaign  made 
no  attempt  to  obscure  these  dona¬ 
tions. 

Schoemehl’s  most  successful  argu¬ 
ment,  perhaps,  was  his  assertion  that 
the  Post-Dispatch,  by  quoting  the 
felony  statute  in  the  first  article, 
somehow  had  accused  the  mayor  of 
breaking  the  law. 

He  was  not  the  only  one  to  think 
that  allegations  of  illegalities  would 
follow  the  quote,  although  some 
observers  thought  it  was  needed  to 
show  readers  the  boundaries  between 
legality  and  illegality.  Without  the 
quote,  many  might  have  thought  the 
mayor  was  guilty  of  some  crime. 

Woo  says  the  felony  statute  was 
printed  as  a  guidepost  for  the  public  as 
to  where  the  law  draws  the  line 
between  actionable  and  non-action- 
able  conduct. 

Schoemehl  said:  “That  wasn’t  the 
intention.  The  intention  of  the  citation 
of  the  felony  statute  in  that  position 
(on  the  jump)  in  that  article  was 
intended  to  lead  the  reader  to  the  con¬ 
clusion  that,  although  there  was  no 
proof,  there  were  moral  abberations 
in  this  administration.  That’s  what  the 
intention  was.” 

Woo  said  he  was  amazed  by  the 
response  of  critics  who  said  there  was 
no  reason  for  a  series  if  there  was  no 


proof  of  illegality. 

“Our  critics  apparently  have 
developed  a  definition  of  news  under 
which  for  something  to  be  published, 
for  an  activity  to  be  covered  or  writ¬ 
ten  about,  it  must  meet  the  test  of 
criminality.  People  .  .  .  say  to  us 
‘Why  have  you  written  this  series? 
You  have  not  proved  that  the  mayor 
did  anything  criminal.’  —  as  if  news 
begins  with  the  fact  of  criminality. 
And  of  course  news  doesn’t  begin 
with  the  fact  of  criminality.  Most  of 
what  goes  on  in  government  is  not 
criminal;  most  of  what  goes  on  in 
government  is  newsworthy.  Under 
that  reasoning,  unless  you  can  estab¬ 
lish  or  purport  to  establish  that  a 
felony  had  been  committed,  you  have 
no  right  to  publish  information.” 


“We  were  going  to  run 
his  statement  whether  it 
was  Page  One  with  the 
jump,  news  anaiysis, 
ietter  to  the  editor  or 
commentary  page ...” 

Tuesday,  May  6,  at  his  second  and 
last  press  conference,  Schoemehl 
said  the  connections  between  city 
contracts  and  campaign  contributions 
were  legitimate  subjects  for  new  arti¬ 
cles.  But  he  disagreed  with  the  place¬ 
ment  of  the  stories  at  the  top  of  Page 
One,  the  “National  Enquirer” 
graphics,  and  the  title  of  the  series. 

At  the  press  conference, 
Schoemehl  first  mentioned  his  desire 
to  write  a  front-page  rebuttal.  He  said 
he  would  take  out  full-page  ads  in 
other  newspapers  if  the  Post-Dis¬ 
patch  did  not  grant  his  request. 

The  next  day,  Bushmeyer  officially 
requested  of  Woo  that  the  mayor  be 
permitted  to  respond  to  charges  made 
in  the  series.  He  asked  that  the 
unedited  reply  run  as  the  lead  article 
on  the  front  page  and  that  the  length 
equal  that  of  the  average  series  seg¬ 
ment. 

“A  reply  placed  on  the  op-ed  page 
or  in  some  other  portion  of  the  paper 
would  not  be  seen  by  many  of  your 
readers,”  Bushmeyer  wrote. 

After  lengthy  newsroom  discussion 
and  an  assurance  that  the  action 
would  not  set  a  legal  precedent,  the 
editor  of  the  Post-Dispatch  agreed. 
But  a  few  strings  were  attached:  the 
article  should  be  no  more  than  2,7(X) 
words  and  had  to  be  delivered  by 
noon  Friday,  May  9.  Specific  place¬ 
ment  was  not  guaranteed.  Woo 
reserved  the  right  to  print  the  mayor’s 
response  elsewhere  if  it  strayed  sig¬ 
nificantly  from  fact  and  substance. 


He  also  reserved  the  right  to  publish  a 
response  to  the  mayor  in  a  separate 
article. 

The  three  reporters  and  Weil  were 
among  those  consulted  before  Woo’s 
decision  was  announced.  All  four 
strongly  opposed  printing 
Schoemehl’s  response  on  the  front 
page. 

“The  form  the  mayor’s  response 
took  was  unique.  I  do  not  recall  us 
ever  doing  that;  I’m  not  sure  that  we 
will  ever  do  it  again,”  Lipman  said  in 
a  recent  interview.  “But  the  philoso¬ 
phy  of  permitting  people  who  are 
subjects  of  investigations  or  inquiries 
to  respond  is  very  firmly  entrenched 
here.  We  do  it  all  the  time.” 

The  mayor’s  response  arrived  late 
and  over  the  word-limit,  but  it  was  the 
content  that  caused  the  greatest  con¬ 
cern  on  the  part  of  Lipman  and  sev¬ 
eral  other  editors. 

At  a  staff  meeting  called  to  discuss 
the  series  and  the  response,  Lipman 
said  the  mayor  clearly  had  “violated 
the  ground  rules  that  we  layed 
down.” 

After  lengthy  discussions  with  the 
editors  and  reporters  involved,  he 
decided  there  was  nothing  to  gain  by 
being  picky.  The  mayor  would  be  on 
the  front  page. 

“We  were  going  to  run  his  state¬ 
ment  whether  it  was  Page  One  with 
the  jump,  news  analysis,  letter  to  the 
editor  or  commentary  page  or  we 
were  going  to  treat  it  as  a  news  story 
which  we  have  done  with  General 
Dynamics,  McDonnell  Douglas,  who¬ 
ever.  Our  decision  was  made  to  run 
his  statement  as  such  (because)  we 
felt  that  it  would  really  undermine  our 
credibility  if  we  took  advantage  of  the 
situation,”  Lipman  told  the  staff. 

The  Post-Dispatch  opted  to  run  a 
rebuttal  to  the  mayor's  response. 
Sorkin,  Koenig  and  Rose  refused  to 
write  it  on  the  grounds  that  the  series 
should  speak  for  itself.  Another 
reporter  wrote  the  non-bylined 
response. 

The  rest  of  the  artillery  that  Sunday 
included  a  column  by  Woo,  the  lead 
editorial  and  The  Reader’s  Advocate 
column  by  Sue  Ann  Wood.  An  edi¬ 
tor’s  note  by  Woo  telling  readers  that 
publication  of  the  mayor’s  statement 
was  not  a  retraction  of  the  series  pre¬ 
ceded  the  piece. 

A  staff  meeting  was  held  at  the 
request  of  50  or  so  staff  members  who 
had  signed  a  petition  protesting 
Woo’s  decision.  Staff  morale  was  low 
before  the  meeting  and  the  session 
helped  relieve  some  of  the  tension. 

“I  don’t  think  it  resolved  the  con¬ 
cern,  but  I  think  it  helped  it,”  one 
editor  said.  “I  think  the  concern  will 
probably  continue  for  quite  a  while.” 
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Overcrowded  classes. 
Where  bigger  isn’t  better. 


Imagine  trying  to  divide  your  time  equally 
among  30  or  40  employees  a  day. 

This  is  the  daily  dilemma  teachers  face  in 
overcrowded  classrooms.  They  must  spend  more 
time  with  the  low  achievers,  extra  time  with  the 
bri^test  students,  leaving  little  time  for  the  rest 
of  the  class. 

In  most  schools,  a  student  gets  hours  of 
daily  instruction.  But  when  a  child  needs  special 
encouragement  or  one-on-one  teaching,  she  or  he 
is  lucky  to  get  ten  minutes  of  individual 
attention  a  day. 

Regardless  of  grade  level  or  ability, 
students  achieve  more  as  class  size  is 


reduced.  A  student  in  a  class  of  40  will  score 
10  points  lower  on  national  tests  than  the  same 
student  would  in  a  class  of  20. 

We’ve  also  seen  that  smaller  classes  decrease 
discipline  problems.  And  they  increase  a  student’s 
self-esteem  while  also  increasing  a  teacher’s  job 
satisfaction. 

Reducing  class  size  is  a  primary  goal  of  the 
NE  A.  Wfe  know  it  is  one  of  the  surest  ways  of  getting 
education  back  in  the  picture  and  on  the  track  of 
excellence.  And  that  is  our  goal. 

In  over  128  years,  that’s  never 
wavered.  We  stand  for  excellence  in  every 
classroom,  for  every  child. 


nea 


National  Education  Association 


The  Subject  Is  Excellence 

« 1Mt6  National  Education  Associ^ion 


Surgeon  General,  Justice  Department  disagree  on  tobacco  ads 


U.S.  Surgeon  General  C.  Everett 
Koop  has  urged  Congress  to  prohibit 
all  advertising  of  tobacco  products 
and  the  Justice  Department  said  that 
might  be  unconstitutional. 

Koop  testified  before  a  House  sub¬ 
committee  on  health,  explaining  that 
he  spoke  “as  a  person”  and  not  as  a 
spokesman  for  the  Reagan  adminis¬ 
tration.  Sitting  next  to  Koop  at  the 
witness  table  was  Douglas  Kmiec, 


deputy  assistant  attorney  general, 
who  said  he  did  speak  for  the  adminis¬ 
tration. 

The  administration,  Kmiec  said, 
opposes  a  pending  bill  by  Rep.  Mike 
Synar  (D-Okla.)  that  would  prohibit 
any  advertising  or  promotion  of 
tobacco  products. 

Koop  and  Kmiec  thus  became  the 
lead  witnesses  for  the  respective 
forces  supporting  or  opposing  the 


Synar  bill.  With  their  testimony,  the 
arguments  became  more  strident. 

Koop  ticked  off  statistics  of  lung 
cancer,  heart  attacks  and  other  fatal 
ailments  which  he  said  proved  that 
cigarette  smoking  is  “the  single  most 
preventable  cause  of  death  in  our 
society.” 

He  said  advertising  constantly  and 
deliberately  recruits  new  smokers 
among  youngsters,  and  encourages 
established  smokers  to  puff  more. 
Consumption  goes  down,  he  said, 
when  promotion  ceases. 

Kmiec,  however,  expressed  the 
administration’s  “serious  concern” 
whether  any  curb  on  truthful  adver¬ 
tising  of  a  legal  product  such  as 
cigarettes  would  be  constitutional 
despite  a  recent  5-4  Supreme  Court 
decision  upholding  restrictions  on 
casino  advertising  in  Puerto  Rico. 

He  noted  that  one  of  the  five  votes 
for  the  restriction  —  Chief  Justice 
Warren  Burger  —  was  leaving  the 
bench  and  any  predictions  about  what 
the  court  would  do  next  would  have  to 
come  from  somebody  with  a  crystal 
ball  and  great  skill  at  counting 
Supreme  Court  noses. 

“The  administration  is  not  con¬ 
vinced,”  he  testified,  “that  the  case 
has  been  made  that  cigarette  adver¬ 
tising  leads  to  increased  con¬ 
sumption  ...” 

(Continued  on  page  27) 

AN  PA  asks  Congress 
to  ‘keep  hands  off’ 
tobacco  advertising 

The  American  Newspaper 
Publishers  Association,  representing 
1,400  newspapers  with  90%  of  the 
daily  and  Sunday  circulation  in  the 
United  States,  has  asked  Congress  to 
keep  hands  off  tobacco  advertising. 

Jerry  W.  Friedheim,  executive  vice 
president  and  general  manager  of 
ANPA,  testified  before  a  House  sub¬ 
committee  against  a  bill  to  bar  any 
kind  of  promotion  of  cigarettes  and 
other  tobacco  products. 

Congress  could  ban  the  sale  of 
tobacco,  he  said,  but  as  long  as  the 
products  are  legal,  the  advertising  is 
protected  by  the  constitutional  right 
of  freedom  of  the  press  and  speech. 

Said  Friedheim:  “ANPA’s  interest 
in  tobacco  advertising  stems  not  from 
economic  impact,  but  from  the  fact 
that  the  free  flow  of  information  — 
including  competitive,  commercial 
information  —  is  a  bedrock  essential 
(Continued  on  page  27) 
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“In  just  bVi  months  after  signing 
the  order  Mith  M.A.N.-Roland, 
we  replaced  a  letterpress  line 
with  the  Unhnan  4/2:  seven  units 
and  three  half  decks . . .  and  ran 
terrific  four  color  back-to-back 
the  first  dag  we  started  up!“ 


All  of  which  shows  what  can  be  accom¬ 
plished  when  good  people  (yours  and  ours) 
combine  the  resources,  the  experience,  and 
the  commitment  to  the  future  that  MA.N.- 
Roland  (dfers.  The  Uniman  4/2  web  (dIset  press 
puts  fuil  system  capability  to  work  for  you: 

•  60,000  pph 

•  U,  X  and  H  configurations 

•  Automated  press  controls 

•  Proven  folder  reliability  and  versatility 

Find  out  how  productive  the  future  of  your 
newspaper  can  be.  Call  201469-6600  or 
write  to  MAN.-Roland  USA,  Inc.,  333  Cedar 
Avenue,  Middlesex,  NJ  08846. 


M'A'Non  the  move 


NEWSPAPER  PRESS  DIVISION 


Computer  crash 


St.  Louis  daily  does  not  publish  after  system  breaks  down  on  deadline 


By  Mark  Fitzgerald 

The  St.  Louis  Globe-Democrat’s 
recent  real-life  experience  of  every 
editor’s  nightmare  —  a  complete 
computer  crash  on  Election  Night  — 
has  both  of  the  city’s  major  dailies 


looking  again  at  their  emergency 
plans. 

“We  are  up  at  full  power  now  and 
all  systems  are  go,  as  they  say.  But  I 
don’t  want  to  hear  ever  again,  ‘Hous¬ 
ton,  we  have  a  problem,’  ”  Globe- 
Democrat  production  manager  John 


Newspaper  Management  Systems 
A  Proven.  Effective,  Productive  Soiution. 


"We  use  Collier- Jackson's  Newspaper  Management  Systems  because  they 
specialize  in  the  newspaper  industry  One  software  philosophy  for  all  systems 
makes  it  easier  on  everyone  —  from  the  DP  technical  coordinators  to  the 
operators  at  the  terminal  screen." 

Evan  A.  Ray 
Controller 
Arkansas  Gazette 

"CJ/ADVERTISING has  all  the  markings  of  a  software  winner — a  winner 
being  a  package  that  reaches  that  critical  user’s  mass  which  ensures  its 
continued  maintenance,  development  and  enhancement. 

G.  Michael  Jones 

Director  Information  Systems 

Knight-Ridder  Newspapers,  Inc. 

"CJ/CIRCULATION'“  is  the  most  complete  circulation  system  because  it  has 
been  designed  of,  by  and  for  the  Circulation  Dept.  I  highly  recommend  it" 

Jim  Currow 

VP  Sales  &  Marketing 

Fort  Wayne  (IN)  Newspapers,  Inc. 


Collier- Jackson,  Inc. 

3707  West  Cherry  Street  •  Tampa,  Florida  33607  •  (813)  872-9990 


Khoury  said  with  a  laugh. 

However,  no  one  at  the  Globe  was 
laughing  when  the  paper  missed 
publication  on  Aug.  6  because  of  the 
crash  of  its  Compugraphic  editorial 
and  advertising  system. 

And  despite  several  existing  com¬ 
puter  safeguards,  executives  at  the 
St.  Louis  Post-Dispatch  have  also 
been  galvanized  by  their  rival’s  prob¬ 
lem. 

“I  think  it  alerted  us  to  the  fact  that 
it  could  happen  to  anyone,”  Post-Dis¬ 
patch  publisher  and  vice  president 
Nick  Penniman  said. 

The  timing  of  the  crash  could  not 
have  been  worse.  It  was  4  p.m.,  Tues¬ 
day ,  and  the  news  staff  was  gearing  up 
to  cover  the  results  of  the  state 
primary. 


This  week's  News  Tech  section  begins 
on  page  28. 


Globe-Democrat  executives  say  it 
is  still  unclear  how  the  crash  of  the 
newspaper’s  Compugraphic  system 
started. 

“It  first  showed  up  in  the  main¬ 
frame,  and  you  know  when  you  have 
a  problem  like  this  it  circulates 
through  (the  system).  It’s  like  light 
waves  and  one  after  another  the  ter¬ 
minals  just  went  out,”  Khoury  said. 

The  crash  knocked  out  both  central 
processing  units  (CPUs)  in  the 
newspaper’s  system  —  eff^ectively 
destroying  any  possibility  of  working 
from  a  backup,  publisher  John  Prentis 
said. 

“We  looked  to  other  typesetting 
possibilities  and  we  could  have  come 
out  with  some  kind  of  half-size  thing, 
but  we  decided  not  to,”  Prentis  said. 

The  crash,  he  noted,  also  disrupted 
receipt  of  the  newspaper’s  wire  ser¬ 
vices. 

As  if  the  Globe’s  crash  were  not 
enough,  the  efforts  to  repair  it  were 
also  hampered  by  computer  failure. 

“Computers  were  out  to  get  us,” 
Prentis  said.  “Compugraphic  had  a 
guy  come  in  from  Chicago  and 
because  of  a  computer  problem  at 
O’Hare  (airport),  he  was  delayed  get¬ 
ting  out.” 

In  the  end,  Compugraphic  sent  the 
Chicago  technician  and  one  from 
California  to  work  on  the  system,  said 
Dennis  Rex,  the  computer  company’s 
(Continued  on  page  33) 
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NEWSPEOPLE  IN  THE  NEWS 


E.  KENNETH  PAIK  is  the  newly 
appointed  assistant  managing  editor 
for  news  at  the  Baltimore  Evening  Sun 
and  will  supervise  the  news,  picture 
and  copy  desks  and  the  art  depart¬ 
ment. 

Paik  joined  the  Baltimore  Sun  in 
1983  as  director  of  photography  and 
prior  to  that  had  been  responsible  for 
redesigning  both  the  Kansas  City  Times 
and  the  Jacksonville  Journal. 

His  photojournalism  career  began  in 
1 968  when  he  was  hired  as  a  photogra¬ 
pher  by  the  Coffeyville  (Kan.)  Journal. 

He  also  has  worked  at  the  Kansas  City 
Star  and  the  Florida  Times-Union, 
Jacksonville.  Paik  is  a  frequent  faculty 
participant  in  photojournalism  work¬ 
shops. 

Roy  G.  Blackfield,  chairman  of  circulation  director  of  the  Charleston 

Sawyer-Ferguson-Walker,  newspa-  (S.C.)  News  &  Courier  and  Evening 

per  representative  company,  was  Post.  Previously  Walsh  worked  in  cir- 

elected  president  of  the  Newspaper  culation  capacities  at  the  Wichita 

Advertising  Sales  Association  at  the  Eagle-Beacon  and  the  Detroit  Free 

recent  annual  meeting.  He  succeeded  Press. 

William  V.  Shannon,  senior  vice  *  *  * 

president  of  Gannett  Media  Sales.  James  Cox  Kennedy,  a  vice  presi- 

Other  officers  elected  were:  dent  ofCox  Newspapers,  a  division  of 

Donald  Waddington,  president  of  Cox  Enterprises,  Inc.,  has  been 

Branham  Newspaper  Sales,  execu-  elected  to  the  executive  committee  of 

tive  vice  president;  Gerald  McCar-  the  company’s  board  of  directors.  He 

THY,  manager  of  the  Chicago  Tri-  retumedto  Atlanta  in  June  of  last  year 

bane's  New  York  office,  vice  presi-  from  serving  as  publisher  of  the 

dent;  Jim  Lytle,  senior  vice  presi-  Grand  Junction  (Colo.)  Daily  Sen- 

dent  and  sales  director  of  Million  dnel,  a  Cox  newspaper.  Prior  to  that 

Markets,  secretary;  and  Norman  Sip-  Kennedy  was  general  manager  of  the 

PEL,  executive  vice  president,  Hearst  Atlanta  Journal  and  Constitution. 

Advertising  Service,  treasurer.  *  *  * 

♦  *  *  Charles  H.  Walker  has  been 

John  G.  Walsh  has  been  named  appointed  retail  advertising  manager 
circulation  director  of  the  Lexington  of  the  Kingston  (N.Y.)  Daily  Free- 
(Ky.)  Herald-Leader.  Formerly  man.  On  the  retail  sales  staff  since 
metro  circulation  manager  of  the  Chi-  1979,  Walker  earlier  worked  in  broad- 
cago  Tribune,  he  replaces  Douglas  casting  in  Rochester  and  Brockport, 
SuMRELL,  who  recently  was  named  N.Y. 

SinCrIlIlTS  {snig'iuy. 
any  word  tliat  doesn’t  appear 
in  the  dictionary  but  should 

Now’s  the  time  to  get 
SNIGLETS  for  your  newspaper. 

The  sinmilarly  unique,  new 
feature  oy  Rich  Hall  that’s  real¬ 
ly  found  a  market  in  American 
newraapers.  Give  me  a  call: 

Ric  Phillips,  800-243-3313 


The  McNaught  Syndicate 
537  Steamboat  Road 
Greenwich,  Ct.  06830 


Earl  Johnson,  general  manager  of 
the  Las  Vegas  Review-Journal,  was 
elected  president  of  the  Nevada  State 
Press  Association  at  the  recent  annual 
meeting.  He  succeeded  Mike  O’Cal¬ 
laghan,  board  chairman  of  the  Las 
Vegas  Sun  and  publisher  of  the  Hen¬ 
derson  Home  News  who  served  two 
terms  as  governor  of  the  state. 

First  vice  president  of  the  associa¬ 
tion  is  Dave  Trussell,  publisher  of 
the  North  Lake  Tahoe  Bonanza,  and 
second  vice  president  is  David  Hen¬ 
ley,  publisher  of  the  Lahontan  Valley 
News  and  Fallon  Eagle-Standard. 

♦  *  * 

Raymond  A.  Cyrgalis  has  been 
appointed  display  advertising  direc¬ 
tor  of  the  New  York  Daily  News  and 
will  direct  sales  activity  for  both  the 
retail  and  national  advertising  depart¬ 
ments. 

He  has  been  with  the  News  since 
1969  in  various  sales  positions  and 
was  manager  of  the  Chicago  Tribune 
New  York  News  advertising  division. 
He  returned  to  the  News  as  general 
advertising  manager  in  1981  and  most 
recently  has  been  retail  advertising 
manager. 

4s  4c  4: 

Sam  Hodges  recently  joined  the 
reporting  staff  of  the  Orlando  Sen¬ 
tinel's  newsfeatures  division  after 
completing  a  journalism  fellowship  at 
the  University  of  Michigan.  He  was  a 
reporter  for  United  Press  Interna¬ 
tional  in  Columbia,  S.C.,  before  the 
fellowship  and  prior  to  UPI  had 
worked  at  the  Birmingham  Post  Her¬ 
ald  and  the  Clayton  News  Daily, 
Jonesboro,  Georgia,  as  a  reporter  and 
at  the  Shreveport  Journal  as  an  edito¬ 
rial  writer. 

4s  4s  4c 

Ken  Mason  has  been  promoted  to 
budget  manager  of  the  Long  Beach 
(Calif.)  Press-Telegram,  replacing 
Doug  Redpath,  who  reti'-ed  after  31 
years  with  the  paper.  Mason  formerly 
was  assistant  to  Ray  MbcLean,  vice 
president  and  chief  financial  officer, 
who  named  him  to  the  new  job. 


John  A.  Park  Jr. 

Expertise  and  Reliability 
For  Owners  Selling 
Daily  Newspapers 

(919)  782-3131 

BOX  17127,  RALEIGH,  N.C.  27619 

31  Yeors  Nation-Wide  Rorsonol  Service 
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Corporate  restructuring  at  Scripps  Howard 


William  R.  Burleigh  Frank  H. 

In  a  major  corporate  restructuring 
of  Scripps  Howard’s  newspaper  and 
publishing  activities,  William  R. 
Burleigh  will  become  senior  vice 
president  in  charge  of  the  new  divi¬ 
sion  effective  on  September  1 . 

Burleigh  will  oversee  all  phases  of 
Scripps  Howard’s  daily  and  non  dai¬ 
lies,  business  journals,  the  Scripps 
Howard  News  Service  and  United 
Media,  the  company’s  syndication 
and  licensing  arm. 

Lawrence  A.  Leser,  president  and 
chief  executive  of  the  Cincinnati- 
based  company,  in  announcing  the 
reorganization,  said  it  was  being 
undertaken  to  streamline  and  concen¬ 
trate  management  of  the  company’s 
publishing  activities.  The  newspapers 
were  formerly  administered  on  the 
corporate  level  under  authority  split 
between  business  and  editorial  func¬ 
tions  and  business  journals  and  syndi¬ 
cation  operated  under  a  separate  divi¬ 
sion. 

Burleigh  has  served  as  a  Scripps 
Howard  vice  president  and  general 
editorial  manager  since  1984.  His  cor¬ 
porate  counterpart,  Robert  H.  Hart¬ 
mann,  general  business  manager. 


Shepherd  Robert  J.  O'Connell 

resigned  recently  to  purchase  the 
Evansville  (Ind.)  Press. 

Burleigh  joined  Scripps  Howard  35 
years  ago  as  a  teenage  sports  reporter 
for  the  Evansville  Press.  After  gradu¬ 
ation  from  Marquette  University,  he 
covered  early  stages  of  the  civil  rights 
movement  and  was  a  legislative  cor¬ 
respondent  before  assuming  editorial 
management  positions.  He  became 
editor  and  president  of  the  Press  in 
1975  and  was  editor  of  the  Cincinnati 
Post  from  1977  to  1983. 

Also,  two  other  key  appointments 
in  the  newspaper  division  were 
announced  by  Leser.  Robert  J. 
O’Connell  was  named  vice  presi¬ 
dent/marketing  and  Frank  H. 
Shepherd,  vice  president/operations. 
They  report  to  Burleigh. 

O’Connell  is  presently  director  of 
advertising  and  Shepherd  is  director 
of  operations  for  Scripps  Howard’s 
city  newspaper  group. 

O’Connell  rose  through  retail 
advertising  ranks  of  the  Pittsburgh 
Press,  a  Scripps  Howard  paper, 
becoming  advertising  director  and 
general  manager.  He  moved  to  corpo¬ 
rate  headquarters  in  1981  as  director 


$1,000  PRIZE 

PLUS  SUBMISSION  TO  1600  NEWSPAPERS 
FOR  POSSIBLE  PUBLICATION 
FOR 

BEST  CARTOON  ON  “STAR  WARS” 

DEADLINE:  September  15,  1986 

What  could  "Star  Wars”  do  to  the  security,  foreign  relations,  economy  or  future  of  the 
USA  or  its  allies?  Will  it  work? 

Entrants  may  write  for  pamphlet  and  rules  of  contest,  but  this  is  not  obligatory.  All 
entries  must  be  original  complete  drawings  in  black  and  white,  in  8x10  proportions, 
accompanied  by  name,  address,  phone  number,  and  school  affiliation  if  any. 

No  limit  on  entries  per  artist.  All  entries  will  be  property  of  contest. 

SEND  ENTRIES  TO  345  East  46th  Street/Suite  207,  New  York  10017 


of  advertising,  and  in  bis  new  position 
will  concentrate  on  ti  :  company’s 
major  metropolitan  marM.-is. 

Shepherd  joined  the  company  in 
February  1984  as  director  of  opera¬ 
tions  for  its  newspapers.  He  previ¬ 
ously  was  a  president  and  owner  of 
Pioneer  Publishing  Inc.,  a  Houston- 
based  publishing  company. 

♦  *  4: 

Thomas  S.  Murphy,  who  worked 
for  The  Day,  New  London,  Conn., 
eight  years  before  joining  the  Provi¬ 
dence  Journal  in  1983,  is  returning  to 
the  paper  as  assistant  managing  editor 
for  the  Sunday  edition. 

Murphy  will  also  oversee  special 
regular  sections  which  will  be 
developed  at  The  Day. 

Also,  Bethe  Thomas,  arts  editor 
since  1981,  has  been  named  features 
editor  and  will  oversee  operations  of 
the  living  and  arts  department  and 
have  responsibility  for  the  Arts/ 
Living  and  Weekend  sections. 

Thomas  V.  Felipe  joined  The  Day 
in  July  as  sales  director,  a  new  posi¬ 
tion  that  puts  him  in  charge  of  the 
advertising  and  circulation  depart¬ 
ments.  Felipe  was  with  the  Paterson 
(N.J.)  News  as  advertising  director. 

—  NEWSPEOPLE  EDITOR 
LENORA  WILUAMSON 

DO  EDITORS 

MAKE  MONEY 

FOR  THEIR  NEWSPAPER 

9 

■ 

They  do  when  they  get  U-BILD’s  cost- 
free,  no  contract-to-sign  reader  ser¬ 
vice  features  that  offer  do-it-yourself 
woodworking  and  handicraft  plans. 
We  provide  the  projects,  handle  all  the 
reader  orders,  and  assure  customer 
satisfaction. 

And  your  newspaper  gets  a  25%  comm¬ 
ission  on  ail  orders,  paid  quarterly. 
668  columns  are  now  appearing  in 
publications  across  the  country  to 
make  up  our  current  list  of  subscrib¬ 
ers.  If  your  newspaper  doesn’t  have 
anything  against  money,  call  us 
collect  at  (818)  785-6368  for  complete 
details.  As  we  said: 

THIS  IS  A  COST-FREE 
’W  READER  SERVICE 


V*  ^  U-B  NEWSPAPER  SYNDICATE 

P.O.  Pox  2383 
VAN  NUYS.  CA  91409-2383 

Backed  by  38  years  of  service 
to  the  newspaper  industry 
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NEWSPEOPLE  IN  THE  NEWS 


In  an  expansion  of  the  Chicago  Tri¬ 
bune's  movie  coverage,  Dave  Kehr 
has  been  named  movie  critic  and 
Gene  Siskel  has  assumed  responsi¬ 
bility  for  personality  interviews  and 
features  on  industry  trends. 

Kehr  has  been  film  critic  of  the 
Reader  in  Chicago  ten  years  and  also 
has  been  a  contributing  editor  to  Chi¬ 
cago  magazine  for  the  past  six  years. 

Siskel,  with  the  Tribune  16  years, 
will  contribute  weekly  to  The  Arts 
section  of  the  Sunday  paper  and  con¬ 
tinue  his  “Siskel’s  Flicks  Picks,”  a 
regular  feature  in  the  Friday  section 
of  the  newspaper.  As  syndicated 
movie  columnist,  Siskefs  stories  will 
be  distributed  by  Tribune  Media  Ser¬ 
vices,  Orlando. 

*  *  * 

Deborah  Goeken,  business  editor 
of  the  Peoria  (Ill.)  Journal  Star,  has 
been  named  associate  editor  of  the 
newspaper.  Goeken  will  write  an  edi¬ 
torial  commentary  and  expository 
material  for  the  editorial  pages.  She 
joined  the  staff  as  a  reporter  in  1978 
and  became  business  editor  last 
November. 


Thomas  D.  Shaw  has  been  named 
corporate  general  manager  and  chief 
operations  officer  for  the  B.F.  Shaw 
Printing  Company,  publisher  of  Shaw 
Newspapers,  Dixon,  Ill. 

He  is  a  fifth  generation  member  of 
the  Shaw  family,  publishers  of  the 
Dixon  Telegraph  since  1851  when  the 
company  was  founded  by  B.F.  Shaw. 

The  new  c.e.o.  joined  the  family 
business  in  the  Telegraph’s  circula¬ 
tion  department  in  1970  and  worked 
four  years  in  various  departments 
before  being  named  assistant 
publisher.  He  became  general  man¬ 
ager  in  1975. 

*  *  * 

Robert  Mosman  has  been  pro¬ 
moted  to  classified  advertising  man¬ 
ager  of  the  Los  Angeles  Herald 
Examiner.  He  has  been  retail  sales 
manager. 

*  *  * 

Harold  Varnado,  most  recently 
vice  president  of  operations  for  Hous¬ 
ton  Community  Newspaper,  has  been 
appointed  classified  manager  of  the 
Houston  Post.  Varnado  worked  in 
retail  advertising  for  the  Post  earlier 
in  his  career. 


Michael  J.  Coleman,  president 
and  publisher  of  the  Rockford  (Ill.) 
Register  Star,  has  been  named  presi¬ 
dent  of  the  newly  formed  Gannett 
Central  Newspaper  Group,  which 
becomes  the  fourth  regional  reporting 
unit  in  the  Community  Newspaper 
Division. 

Coleman  has  held  the  Rockford 
post  since  April  1984  and  last  Decem¬ 
ber  assumed  additional  responsibility 
as  vice  president  of  the  Gannett  East 
Group.  He  previously  was  publisher 
of  the  Saratoga  Springs  Saratogian 
and  held  editing  positions  at  Gannett 
newspapers  in  Saratoga  Springs  and 
Port  Huron,  Mich. 

*  ♦  * 

Robert  T.  Burns  has  been  pro¬ 
moted  to  vice  president/marketing  for 
USA  Today  and  will  be  responsible 
for  corporate  sales  promotions.  He 
has  been  director  of  marketing  and 
administration  since  April  1985. 

Also,  Donald  A.  Berryman  was 
promoted  to  director/national  circula¬ 
tion,  responsible  for  customer  service 
and  mail  circulation.  Melissa  A. 
Snyder  was  promoted  to  director  of 
promotion  for  USA  Today. 


hOBITUARIESH 


Ben  Malkin,  75,  a  former  Ottawa 
Citizen  chief  editorial  writer,  died 
June  25  after  a  long  history  of  heart 
problems.  He  had  been  with  the  Citi¬ 
zen  25  years  when  he  retired  in  1974 
and  continued  to  write  a  column  for 
two  more  years. 

Malkin  worked  for  the  Winnipeg 
Free  Press  beginning  in  1935  and 
spent  most  of  World  War  II  overseas, 
first  as  a  soldier  in  an  artillery  regi¬ 
ment  then  as  a  Free  Press  reporter.  In 
1947,  he  joined  the  now-defunct  Mon¬ 
treal  Herald  as  a  copy  editor  and  the 
next  year  went  to  the  Citizen. 

♦  *  ♦ 

Paul  E.  Nason,  77,  who  covered  50 
Boston  Marathons  as  a  reporter  and 
wrote  the  definitve  history  of  the 
annual  race,  died  June  19  of  a  heart 
attack.  He  worked  for  the  Boston 
Globe  from  1927  until  1974  and  for  the 
last  33  years  of  that  time  was  execu¬ 
tive  sports  editor. 

*  *  ♦ 

Bob  Ottum,  61,  a  Salt  Lake  Tri¬ 
bune  columnist  and  a  writer  for 
Sports  Illustrated,  died  June  1 1  at  his 
home  of  cancer.  He  was  the  author  of 
several  novels  and  nonfiction  works. 
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Disagree 

(Continued  from  page  20) 


Rep.  Henry  A.  Waxman  (D-Calif.) 
chairman  of  the  health  subcommittee, 
sarcastically  summarized  Kmiec's 
testimony  this  way:  “Notwithstand¬ 
ing  the  overwhelming  public  interest 
in  trying  to  minimize  the  cost  to  soci¬ 
ety  of  cigarette  smoking,  the  adminis¬ 
tration  is  worried  about  the  revenues 
going  to  newspapers,  magazines  and 
billboards  —  as  well  as  the  fact  that 
you  don’t  think  the  surgeon  general 
has  made  the  case  that  the  public 
interest  would  be  served  —  you  can¬ 
not  support  this  legislation.” 


ANPA  opposes 

(Continued  from  page  20) 


to  a  free  society  .  .  . 

“If  Congress  and  the  president  so 
determine  —  and  the  courts  agree  — 
they  can  declare  activities  and 
products  illegal.  That’s  the  course 
open  to  the  Congress,  but  short  of  that, 
government  may  not  properly  pro¬ 
hibit  and  censor,  by  executive  or  leg¬ 
islative  decree,  the  free  flow  of  in¬ 
formation  in  our  free  society  about 
legal  activities  or  products. 

“Some  countries  control  their  peo¬ 
ple  and  their  economies  via  censor¬ 
ship.  Newspapers  in  those  countries 
carry  no  advertising.  That  suits  totali¬ 
tarianism.  In  America,  decisions 
about  legal  things  to  do,  or  legal  things 
to  buy,  or  legal  things  to  talk  about, 
are  properly  individual  decisions  — 
not  government  decrees. 

“Our  First  Amendment  guarantees 
every  American  the  fundamental 
right  of  access  to  information  about  a 
broad  range  of  legal  products.  Con¬ 
sumers  have  the  right  to  be  informed 
and  to  exercise  free  choice.  A  ban  on 
the  advertising  of  tobacco  products, 
like  a  ban  on  any  other  legal  product, 
would  assume  that  consumers  cannot 
be  trusted  to  evaluate  speech  about 
that  product  and  that  consumer 
choice  should  be  manipulated  by  sup¬ 
pressing  not  products  but  informa¬ 
tion. 

“Our  Supreme  Court  has  rejected 
such  paternalistic  attempts  by  gov¬ 
ernment  to  shield  the  public  from 
allegedly  offensive  or  harmful  infor¬ 
mation.  The  answer  lies  with  more, 
not  less,  information.  The  antidote  for 
allegedly  harmful  speech  is  not  govr 
ernment-imposed  censorship,  but 
more  speech  from  more  sources,  cal¬ 
culated  to  permit  the  individual  to 
make  free,  informed  choices.  .  .  ” 
Friedheim  said. 
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NEWS/TECH 


Goss  sells  its  first  fiexo  press 

Monterey  (Calif.)  Peninsula  Herald  makes  purchase  less 
than  two  months  after  plans  to  introduce  new  press  are  announced 


By  George  Garneau 

The  Monterey  (Calif.)  Peninsula 
Herald  has  agreed  to  buy  the  first  new 
Goss  flexographic  newspaper  press. 

The  announcement  of  the  deal,  for 
an  undisclosed  price,  came  less  than 
two  months  after  the  fiexo  unit  was 
announced  by  Goss,  a  division  of 
Rockwell  International  Corp.,  and 
before  a  prototype  unit  was  built  and 
tested. 

The  design,  however,  is  based  on  a 
year  of  testing  at  the  Washington  Post 
on  a  letterpress  press  converted  to 
flexo  by  Goss. 

The  Herald’s  press  —  seven  units, 
including  a  five-color  unit  and  two 
half  decks  —  is  slated  for  installation 
in  a  new  plant  five  miles  from  the 
current  downtown  site.  It  is  expected 
to  be  in  production  by  March  1988. 


Environmental  concerns  were  “a 
very  important  factor”  in  the  decision 
to  go  with  flexography,  Albert  Cross, 
president  and  general  manager,  said. 

“The  problems  of  waste  disposal 
with  the  flexo  process  are  going  to  be 
significantly  reduced  from  the  prob¬ 
lems  with  the  offset  process,”  Cross 
said. 

Flexo  uses  water-based  inks,  which 
have  been  allowed  in  some  states  to 
be  disposed  of  in  city  sewage  sys¬ 
tems.  Oil-based  offset  inks,  however, 
are  the  subject  of  increasing  regula¬ 
tion,  because  of  their  classification  in 
some  instances  as  hazardous  waste, 
making  disposal  expensive  and  risky. 
California  is  considered  to  have  some 
of  the  nation’s  strictest  environmen¬ 
tal  controls. 

Other  advantages  Cross  cited  were 
the  fact  that  water-based  inks  don’t 
rub  off  on  the  hands  of  readers 
because  they  dry  on  paper,  unlike 
non-drying,  oil-based  news  inks. 
Flexo  produces  less  strike  through,  or 


bleeding  of  ink,  so  that  it  can  be  seen 
from  the  other  side  of  the  paper.  It 
prints  bright,  vibrant  colors,  in  part 
because  the  whiteness  of  the  page  is 
not  dulled  by  wetting,  as  in  offset. 

The  double-width,  seven-unit  press 
will  allow  the  Herald,  with  circulation 
of  about  35,000,  to  print  112  pages. 
The  units  are  rated  to  produce  70,000 
papers  an  hour.  The  purchase 
includes  a  3:2  folder  and  new  reels, 
which  have  tension  controlled  by  run¬ 
ning  belts. 

No  staff  reduction  is  anticipated. 

The  five-color  unit,  to  be  installed 
at  the  nose  of  the  press,  will  print 
black  on  both  sides  of  the  web  and 
three-process  colors  on  one  side. 

The  Goss  flexo  press,  according  to 
Goss  engineers,  includes  a  magnetic 
plate  lockup  and  a  sophisticated  per¬ 


sonal  computer-based  press  control 
system.  The  modular  control  system 
is  available  with  register  control, 
impositioning  capability  and  other 
management  information  systems  for 
a  “maximum  level  of  automation” 
even  though  automatic  ink  setting  is 
not  needed  because  of  the  automatic 
inking  by  anilox  roller. 

The  Herald,  which  purchased  its 
existing  five-unit  Goss  Headliner 
Mark  I  letterpress  press  in  the  1960s 
just  as  offset  was  taking  a  foothold  as 
a  process  for  newspaper  printing,  did 
not  want  to  get  in  the  same  position 
again  as  flexo  was  making  strides  in 
newspapers.  Cross  said. 

“We  were  not  at  all  convinced 
when  we  first  started  looking  around. 
But  we  did  a  lot  of  traveling  and  our 
response  to  what  we  have  seen  (at 
flexo  newspaper  sites)  has  been  very 
convincing,”  Cross  said. 

Another  plus,  possibly  a  major  cost 
saver,  is  the  saving  anticipated  in 
wastepaper  from  flexo,  which  prints 


salable  papers  almost  immediately, 
while  offset  wastes  considerable 
newsprint  as  ink  settings  are  adjusted. 

Don  Fordham,  Herald  production 
manager,  said  the  prepress  process 
will  become  more  critical  with  flexo, 
because  there  is  no  room  for  adjusting 
ink  levels  on  press.  So  a  color  scanner 
will  be  purchased  and  other  prepress 
systems  are  being  considered. 

Black  ink  will  be  supplied  from  a 
central  unit  and  color  inks  will  come 
from  portable  tanks  at  each  unit, 
Fordham  said. 

Donohue  income 
holds  steady 

Donohue  Inc.  of  Quebec,  Canada, 
has  reported  that  sales  for  the  quarter 
ended  June  30  increased  to  $114.4 
million  from  $105.5  million  a  year 
earlier. 

The  sales  held  income  steady  at 
$4.2  million  and  pushed  per  share 
income  down  from  300  to  270  from  the 
second  quarter  of  last  year. 

Donohue  also  formally  announced 
newsprint  price  increases  of  $35  a 
metric  ton,  from  $535  to  $570,  effec¬ 
tive  Oct.  1. 

TASS  news 
available  in  U.S. 

The  voice  of  the  Kremlin  is  now 
available  on  American  home  comput¬ 
ers. 

TASS,  the  Soviet  Union’s  govern¬ 
ment-operated  news  agency,  has 
joined  the  VU/TEXT  data  base  along 
with  the  Asahi  News  Service  from  the 
Tokyo  newspaper  Asahi  Shimbun, 
the  British  weekly  The  Economist, 
the  British  dailies  Financial  Times 
and  TheGuardian,  two  BBC  services 
and  other  publications. 

The  information  sources  joined 
VU/TEXT  as  part  of  the  British 
World  Reporter  data  base  from  Data- 
solve  Ltd.  They  can  be  searched 
through  VU/TEXT  for  $120  per  hour 
plus  telephone  charges  of  $20  per 
hour. 


“The  problems  of  waste  disposal  with  the  flexo 
process  are  going  to  be  significantly  reduced  from 
the  problems  with  the  offset  process,”  Cross  said. 
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BASF  sells 
German  firm 

BASF  Corp.  has  announced  an 
agreement  to  sell  Hartmann  Druck- 
farben  GmbH  of  Frankfurt,  West 
Germany,  to  Dainippon  Ink  and 
Chemicals  of  Tokyo,  Japan. 

BASF  said  that  German  anti-trust 
regulations  required  it  to  sell  Hart¬ 
mann  after  it  purchased  the  Inmont 
Group  in  1985. 

The  agreement  allows  BASF  to 
retain  Hartmann  companies  in  France 
and  Belgium,  while  transferring  to 
Dainippon  companies  in  Germany, 
Switzerland,  Austria,  Denmark, 
Great  Britain,  Netherlands  and  Swe¬ 
den. 

The  companies  to  be  sold  employ 
about  600  people. 

Triple-I  reports 
operating  loss 

Information  International  Inc.  of 
Culver  City,  Calif.,  has  reported  an 
operating  loss  of  $656,000  for  the  fis¬ 
cal  year  ended  April  30. 

In  its  annual  report,  triple-I,  manu¬ 
facturers  of  some  of  the  most 
advanced  computerized  composition 
systems  for  newspapers,  reported 
that  revenues  rose  $1.4  million  to 
$29.7  million. 

The  company  in  fiscal  year  1985 
reported  income  of  $1.5  million  on 
revenues  of  $28.3  million. 

Alfred  Fenaughty,  president  and 
chief  executive  officer,  and  Joseph 
Walsh,  chairman,  blamed  the  losses 
on  the  cost  of  systems  development, 
delays  in  delivering  ad  makeup  sys¬ 
tems  and  the  establishment  of 


Anitec  ends 
negotiations 

Anitec  Image  Technology  Corp.  of 
Binghamton,  N.Y.,  said  that  it  has 
ended  negotiations  for  the  possible 
acquisition  of  the  Sinclair  and  Valen¬ 
tine  Division  of  Allied-Signal  Inc. 

DEC  donates 
personal  computers 

Digital  Equipment  Corp.  has 
granted  20  Rainbow  personal  com¬ 
puters  to  Northeastern  University’s 
journalism  department. 

The  grant  was  made  in  the  name  of 
Mary-Alice  King  Parsons,  a  North- 
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eastern  journalism  graduate  and  DEC 
employee  who  edited  several  com¬ 
pany  publications. 

The  computers  and  printers  will  be 
used  in  news  writing  courses  for 
journalism  majors. 

College  paper 
tests  electronic 
distribution 

The  State  News,  the  40,000-circu¬ 
lation  daily  operated  by  students  of 
Michigan  State  University,  has  been 
listed  in  the  index  at  the  university’s 
main  library  and  is  testing  electronic 
distribution  through  the  university’s 
computer  network. 

Instrumental  in  the  computer  pro¬ 
jects  is  Terry  Link,  a  university  libra¬ 
rian  and  former  librarian  for  the  De¬ 
troit  Free  Press. 

Experiments  to  make  the  full  text  of 
the  News  available  daily  through  a 
university-wide  computer  network 
were  financed  in  part  by  a  grant  from 
the  Gannett  Foundation. 

The  latest  step  linked  a  personal 
computer  to  the  News’s  electronic 
composition  system  to  capture  stories 
on  a  floppy  disk. 


k 


AM  International 
makes  stock 
available 

AM  International  Inc.  of  Chicago 
has  announced  a  $10-million-share 
stock  offering  to  help  pay  for  its 
purchase  of  Harris  Graphics  Corp. 

The  offering  at  $6%  a  share  is 
expected  to  raise  more  than  $62  mil¬ 
lion,  after  expenses. 

Merle  Banta,  chairman  and  chief 
executive  officer  of  AM,  said  the  pro¬ 
ceeds  would  reduce  the  bank  debt 
incurred  by  the  Harris  Graphics 
purchase  and  would  advance 
broadening  of  product  lines. 

Monroe  retires 
from  Hantscho 

Andrew  P.  Monroe  has  retired  from 
Hantscho  Inc.,  ending  a  39-year 
career  in  the  printing  industry. 

Monroe  most  recently  was  vice 
president,  industry  relations,  and 
spent  14  years  with  the  company  in 
various  sales  management  roles. 
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Reuters  starts  business  news  service  for  U.S.  papers 

Reuters  says  it  will  start,  on  Sept.  existing  trends  and  identify  new  ones  summaries,  at-a-glance  market 

15,  a  wire  service  dedicated  to  busi-  to  help  newspaper  readers  under-  results,  and  fast  analyses  of  breaking 

ness  news  and  analysis  for  North  stand  economic  and  business  issues,"  economic  and  business  news. 

American  media  clients.  Reuters  said  in  a  release.  Reuters  said  its  team  of  700  jour- 

The  service,  called  the  Reuter  Busi-  The  service  initially  will  commit  nalists  and  1,000  stringers,  including 
ness  Report,  is  designed  to  fill  a  eight  staff  members  in  its  New  more  overseas  bureaus  than  any  other 

demand  created  “because  so  many  York  office  to  the  service  and  “will  service,  will  cull  information  from  the 

papers  are  starting  business  sections  draw  fairly  heavily”  on  other  Reuters  many  Reuters  financial  services, 

or  expanding  them,”  according  to  services  for  information  and  analysis,  including  information  from  securities 

Mary  Ellen  Shearer,  Reuters  sales  according  to  Allan  W.  Barker,  52,  an  and  commodities  exchanges  and 

executive.  Australian  native  who  has  been  with  over-the-counter  markets  and  general 

The  business  report  packages  busi-  Reuters  nearly  30  years  and  is  in  news  reports.  The  service  also  will 

ness  news  and  analysis  for  newspaper  charge  of  the  business  report.  He  provide  features,  columns,  market 

readers.  Information  is  compiled  by  a  recently  headed  a  special  business  previews,  hourly  updates,  specialized 

specially  assigned  staff  from  Reuters’  news  and  features  unit  in  London.  packages,  daybooks,  market  summa- 

network  of  journalists  covering  gen-  The  business  report  will  be  deliv-  ries,  business  brief  packages  and 
eral  news,  world  markets  and  news  ered  the  same  way  as  the  Reuters  weekend  packages, 

pertaining  to  finance,  economics  and  general  news  wire,  direct  to  computer  The  business  report  is  scheduled  to 

business.  through  an  Associated  Press  data  begin  testing  Sept.  1  and  to  start  deliv- 

Unlike  Reuters  services  that  feed,  in  a  form  complying  with  indus-  ery  Sept.  15.  It  will  cost  approxi- 

deliver  economic  and  market  data  in  try  standards,  Reuters  officials  said.  mately  as  much  as  the  general  news 

raw,  technical  form  to  business  The  report  initially  will  deliver  report,  but  current  clients  and  new 

clients,  the  business  report  will  place  30,000  to  40,000  words  a  day.  Barker  clients  who  sign  up  for  both  services 

developments  “in  the  context  of  said,  with  emphasis  on  packaging,  will  receive  discounts. 
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interact  with  present  editorial  com¬ 
puter  systems  to  give  reporters,  edi¬ 
tors  and  researchers  an  automated 
library  to  replace  present  clip  files, 
according  to  DataTimes,  a  division  of 
DATATEK. 

The  newspapers  were  expected  to 
be  accessible  electronically  through 
the  DataTimes  data  base  network 
later  this  year. 

Gannett  shifts 
position  on 
low-rub  inks 

An  official  of  Gannett  Supply  said 
that  problems  with  the  runnability  of 
low-rub  inks  has  slowed  their  accep¬ 
tance  by  Gannett’ s  90  newspapers. 

The  executive,  who  asked  not  to  be 
identified,  said  that  problems  such  as 
ink  drying  on  pipe  rollers  prompted 
Gannett  to  withdraw  an  earlier 
request  that  all  member  newspapers 
switch  to  low-rub  inks.  Most  of  the 
group’s  newspapers  chose  not  to  use 
them,  he  said. 

Low-rub  news  inks,  designed  to 
significantly  reduce  the  transfer  of  oil- 
based  black  ink  from  newspapers  to 
readers’  hands,  cost  more  than  stan¬ 
dard  inks  but  are  widely  considered 
worth  the  expense  because  they 
reduce  the  major  reader  complaint 
about  newspapers:  ruboff. 

The  executive  and  others  have 
blamed  the  problems  on  new-ink  for¬ 
mulations  that  incorporate  more 


Xyvision  reports 
profitable 
first  quarter 

Xyvision  Inc.  of  Wakefield,  Mass., 
has  announced  strongly  improved 
results  for  the  period  ending  June  28. 

The  manufacturer  of  computerized 
publishing  systems  reported  revenues 
of  $5.1  million  for  the  first  quarter  of 
fiscal  year  1987,  compared  with  $1.8 
million  a  year  earlier. 

Income  for  the  period  was  reported 
at  $834,000,  or  220  a  share,  compared 
with  a  loss  of  $814,000,  or  220  a  share, 
a  year  earlier. 

Laurence  Liebson,  chairman  and 
chief  executive  officer,  said  the 
results  exceeded  plans. 

“We  are  seeing  more  widespread 
awareness  within  commercial,  corpo¬ 
rate  and  government  publishing  envi¬ 
ronments  of  the  need  for  high-end, 
computer-integrated  publishing  sys¬ 
tems,”  he  said. 

Pa.  daily 
signs  agreement 
with  Datatek 

The  Harrisburg  (Pa.)  Patriot-Eve¬ 
ning  News  has  agreed  to  purchase  an 
in-house  electronic  library  system 
from  DATATEK  Corp. 

The  system,  using  BASIS  full  text 
search  and  retrieval  software,  will 


refined  oils.  The  refined  oils,  also 
more  expensive,  were  chosen  as  an 
alternative  to  unrefined  oils  that  for¬ 
merly  were  used.  As  a  result  of  gov¬ 
ernment  regulations,  unrefined  oil 
products  would  have  required  labels 
identifying  them  as  hazardous  sub¬ 
stances. 

Sll  income 
is  up  31% 

System  Integrators  Inc.  has 
reported  that  income  rose  3 1%  to  $2.7 
million  for  the  quarter  ended  June  30 
on  revenues  12.5%  over  the  period  a 
year  earlier. 

Revenues  rose  to  $18  million,  and 
earnings  amounted  to  230  a  share. 

The  results  for  the  third  fiscal  quar¬ 
ter  were  the  second  consecutive  quar¬ 
terly  results  this  year  of  record  earn¬ 
ings  and  revenue. 

RIT  announces 
$85  million 
improvement  plan 

Rochester  Institute  of  Technology 
has  announced  an  $85  million  plan  for 
capital  improvements  over  the  next 
10  years. 

The  plan  calls  for  construction  of 
five  new  buildings;  increased  scholar¬ 
ships,  professorships  and  equipment; 
an  expanded  library  and  new  roads, 
parking  and  landscaping. 


30 


EDITOR  &  PUBLISHER  for  August  16,  1986 


. .  .There  is  nothing  like  it 

— anywhere! 

MEDIA  HISTORY  DIGEST  is  the  magazine  of  journalism  heritage, 
covering  the  g^reat  and  small  dramas  and  personalities  of  the  media. 

It  is  published  biannually  by  the  Editor  and  Publisher  Co.,  Inc. 
under  the  editorial  direction  of  Dr.  Hiley  Ward  of  the  Temple  University 
Department  of  Journalism. 


Summer  1986  table  of  contents: 


Roommates:  Mark  Twain  and 
Dan  De  Quille 

Partners  in  Hoaxes  in  Old  West 

By  Jack  A.  Nelson 

Those  Saturday  Afternoon  Cowboys 

By  Paul  F.  Long 

Horses  That  Helped  Win  the  West 

By  Paul  F.  Long 

Media  and  the  Murder  of  Joseph 
Smith 

By  R.  Robert  King 


Saga  of  Sunset:  Granddaddy  of 
Western  Regionals 

By  Richard  E.  Bushnell 

Genthe:  San  Francisco  Earthquake 
Photographer 

By  Juditk-Ann  Feuerhertn 

The  Wild,  Wild  Names  of  News¬ 
papers 

By  John  A.  Lent 

Van  Buren:  The  ‘Little  Magician’ 
and  the  Press 

By  John  Tebbel 


The  Painter  Who  Helped  Create 
Hopalong  Cassidy 

By  Tricia  Beaton 

Will  Rogers:  The  Not  Always 
Humorous  Columnist 

By  Marilyn  Waters 

Hello,  Halley,  Goodbye 

By  David  M.  Klucsik 

DEPARTMENTS 

Media  Hysteria:  The  Comic  Frontier 
Books 

Quiz:  Newspapers  That  Hit  the  Dust 


Start  your  subscription  with  the  Summer  edition. 


Subscribe 

Today 


Mail  to:  Media  History  Digest 
11  West  19th  Street 
New  York,  New  York  10011 


Yes,  I  want  to  share  in  the  proud  heritage  of  journalism.  Enter  my  subscription  to 
MEDIA  HISTORY  DIGEST  at  the  rate  of  $5.00;  $6.50  in  Canada. 


NAME _ 

TITLE _ COMPANY. 

STREET  ADDRESS _ 


CITY. 


STATE. 


ZIP. 


EP86 


A  smooth  transition 

Company  officials  discuss  the  acquisition  of  newspaper  rep  firm 
Story  &  Kelly-Smith  by  Cresmer  Woodward  O’Mara  &  Ormsbee 


By  Debra  Gersh 

Barring  the  unforeseen,  by  now  nearly  all  the  boxes 
should  be  unpacked,  the  desks  assigned  and  the  phones 
hooked  up.  In  short,  the  acquisition  of  newspaper  ad  rep 
firm  Story  &  Kelly-Smith  by  Cresmer  Woodward  O’Mara 
&  Ormsbee  will  be  absolutely  complete. 

States  D.  Tompkins,  president  and  chief  executive  offi¬ 
cer  of  CWO&O,  Howard  C.  Story  Jr.,  former  SKS  chair¬ 
man  of  the  board  and  now  executive  vice  president  at 
CWO&O,  Robert  T.  Weber,  executive  vice  president- 
finance,  Eastern  region  manager-executive  vice  president 
Charles  S.  McNally  and  A1  Meglin,  director  of  corporate 
communications,  recently  met  with  E&P  in  New  York  to 
discuss  the  acquisition. 

“I  had  some  publishers  who  wanted 
to  invest  money  in  the  company.  So  I 
had  three  or  four  alternatives,  you 
might  say.” 

At  the  time,  the  move  from  CWO&O  headquarters  into 
SKS  offices,  the  last  step  in  the  process,  was  less  than  a 
week  away.  (Location  was  determined  by  leases.)  The 
boxes  that  lined  the  hallways  did  not  stop  business  from 
proceeding  as  usual.  But  that  seemed  to  be  par  for  the 
course,  however,  as  the  rep  firm’s  officers  told  of  how 
smoothly  the  whole  acquisition  went  —  from  initial  dis¬ 
cussions  to  office  leases. 

“People  have  always  been  after  me,”  Story  said  with  a 
laugh  when  asked  how  the  acquisition  came  about.  “We 
just  kind  of  got  together  and  decided  it  would  be  a  good 
idea.” 

When  asked  —  as  politely  as  possible  —  if  the  loss  of  a 
number  of  Scripps  Howard  newspapers  that  switched 
their  representation  from  SKS  to  Sawyer  Ferguson 
Walker  (E&P,  Jan.  1 1)  influenced  his  decision  in  the  mat¬ 
ter,  Story  replied,  “I  would  say  that  helped  my  decision. 
Although  I  had  other  offers.  I  had  some  publishers  who 
wanted  to  invest  money  in  the  company.  So  I  had  three  or 
four  alternatives,  you  might  say. 

“I’ve  known  these  fellows  (at  CWO&O)  for  a  long  time, 
and  I  know  their  newspaper  properties,”  he  continued. 
“And  they  know  us,  and  they’ve  known  our  newspaper 
properties.  They  just  seemed  to  fit  together.  There  was, 
what  you  might  say,  a  natural  fit  with  not  many  conflicts. 

“The  only  direct  conflict  was  in  York  (Pennsylvania), 
and  we  had  to  make  a  basic  business  decision  as  to  which 
paper  we  would  go  with.  We  chose  the  York  Record, 
which  was  represented  by  Story  &  Kelly-Smith,  over  the 
Dispatch  (E«&P,  April  26). 

“So  it  worked  out  well  and  is  moving  along  success¬ 
fully,”  Story  said.  “Twenty-one  of  our  people,  21  of  our 
top  sales  people  and  our  research  people,  joined  the  com¬ 
pany.  And  it’s  been  moving  along  very  nicely. 


“And  I  expect  to  be  quite  active.  I’m  not  on  the  retire¬ 
ment  lists,  and  they  don’t  expect  me  to  be  on  a  retirement 
basis,”  he  added.  “My  duties  are  going  to  be  primarily  to 
develop  new  business  for  our  newspapers  and  the  newspa¬ 
per  industry.  We’re  specifically  working  on  marketing 
plans.  I  had  a  company,  which  has  been  just  kind  of  in 
limbo  for  a  while,  called  Marketing  Programs,  and  we 
might  even  re-activate  that.  We  (should  be)  developing 
some  refreshment  coupon  advertising  never  tested  in  the 
United  States. 

“That’s  exactly  what  we’re  considering  —  things  like 
that  to  develop  new  business,”  Story  continued.  “There’s 
a  new  interest  on  the  part  of  advertising  agencies  and 
advertisers  in  newspapers,  particularly  on  the  national 
level.  We  are  now  in  a  much  better,  much  stronger  posi¬ 
tion  to  attack  and  help  create  new  business  for  this  new 
company,  you  might  say.  Of  course  it’s  not  a  new  com¬ 
pany,  it’s  a  new  group.” 

Tompkins  related  that  at  the  time  of  the  acquisition 
talks,  “We  (CWO&O)  were  a  big,  healthy  company.  We 
were  interested  in  always  growing  —  we  still  are.  I  don’t 
think  we’re  ever  going  to  stop.  And  it  was  just  a  mutual 
feeling.  They  just  came  together  very  nicely.  As  Howard 
very  clearly  pointed  it  out,  there  were  no  conflicts,  unlike 
all  the  fallout  from  the  ad  agency  mergers. 

“But  we  really  don’t  face  those  (conflicts),”  Tompkins 
continued.  “We  don’t  enter  into  this  thing  knowing  that 
we’ve  got  a  ton  of  conflicts,  because  if  you  do,  you  might 
as  well  step  out  of  it  and  say,  ‘well,  so  be  it’. 

“And  I  expect  to  be  quite  active.  I’m 
not  on  the  retirement  lists,  and  they 
don’t  expect  me  to  be  on  a  retirement 
basis,”  he  added. 

“But  when  you  see  what  we  saw  in  our  conversations  — 
a  mutual  feeling,  and  the  charisma  with  people,  the  papers, 
the  clients,  everything  else  that  we  had  going  with  it  —  it 
just  made  a  lot  of  sense,”  he  said. 

“I  think  the  one  thing  that’s  sort  of  disappointing,  and 
I’m  sure  Howard  feels  it  too,  is  that  we  don’t  like  to  see  an 
established  organization  change,”  Tompkins  said. 

“Story  &  Kelly-Smith  company  no  longer  exists.  And 
that’s  pretty  sad.  We  have  had  companies  —  of  course 
O’Mara  and  Ormsbee  and  Cresmer  Woodward  are  merged 
companies  —  in  our  company  that  no  longer  exist  any¬ 
more.  But  that’s  just  the  nature  of  business.  That’s  the 
way  business  occurs.  That’s  the  way  agencies  are  chang¬ 
ing  also.  You  just  economize.  You  don’t  Mke  to  see 
that  .  .  .  but  that’s  life.  That’s  business. 

“Don’t  misunderstand  what  I  say  about  more  clients,” 
he  said.  “We’re  not  just  out  trying  to  pick  up  peanuts  in  the 
field  and  mean  everybody’s  a  prospect,  because  they 
aren’t.  We  have  been  very  careful  in  the  way  we  solicit 
(Continued  on  page  34) 
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that  I  write  to  discuss  some  facet  of 
the  newspaper  business  or  the  rea¬ 
soning  behind  a  tough  news  decision 
we  faced. 

It’s  probably  impossible  to  mea¬ 
sure  the  effectiveness  of  such  pro¬ 
grams.  Yet  the  consensus  is  that  the 
community’s  attitude  toward  the 
Courant  is  more  positive  than  it  was 
two  or  three  years  ago. 

We  still  aren’t  loved  (and  shouldn’t 
be).  But  at  least  no  one  is  distributing 
bumper  stickers  that  read  “The 
UnHartford  Courant,”  as  they  were 
then. 


Shop  talk 

(Continued  from  page  48) 


Institute  of  Criminal  and  Social  Jus¬ 
tice. 

Offering  Wiles  and  other  people  the 
chance  to  hold  a  public  seat  on  our 
editorial  board  is  a  logical  extension 
of  the  Courant’s  commitment  to 
building  credibility  in  the  community 
by  being  as  responsive  and  accessible 


as  possible. 

Other  programs  growing  out  of  this 
commitment  include  the  appointment 
of  a  reader’s  representative,  or 
ombudsmen,  to  investigate  the  com¬ 
ments  and  complaints  of  readers;  a 
clarifications  and  corrections  policy 
that  requires  the  prompt  acknowl¬ 
edgement  of  all  reporting  errors  in  a 
regular  column  anchored  on  page  A2; 
a  Citizen  Observer  Program  that 
brings  people  from  the  community 
into  the  newsroom  to  see  how  re¬ 
porters  and  editors  put  the  paper 
together;  and  a  Sunday  op-ed  column 


a  committee  to  look  at  its  own  con¬ 
tingency  plans  for  a  computer 
emergency. 

That  paper’s  Atex  system  includes 
two  redundant  backups,  Penniman 
said. 

“The  only  thing  we  can  see  that 
would  put  us  out  is  a  complete  electri¬ 
cal  blackout  of  the  city,”  he  said. 

Even  then,  he  noted,  a  major  power 
substation  is  located  directly  across 
the  street  from  the  paper.  In  addition, 
the  paper  has  printed  at  two  plants 
since  a  longtime  joint  operating  agree¬ 
ment  to  produce  the  Globe  ended  in 
1984. 


Compugraphic’s  Rex  said  the  com¬ 
pany  had  a  contract  to  do  preventive 
maintenance  under  the  previous 
owner,  but  not  with  the  present  own¬ 
ers. 

Advertisers  were  very  understand¬ 
ing  about  the  crash,  Globe  executives 
said. 

“We  picked  up  95%  of  them  the 
next  day,  so  we  ended  up  with  a  very 
nice  Thursday  edition,”  Khoury  said. 

Down  the  street,  the  Post-Dispatch 
added  another  18,000  papers  to  its 
press  run  and  sold  “85%  to  90%”  of 
them,  publisher  Penniman  said. 

Penniman  said  the  Post  has  created 


Computer  crash 

(Continued  from  page  22) 


St.  Louis  area  manager. 

Production  manager  Khoury  said 
the  basic  problem  was  “two-and-a- 
half  years  of  wear  and  tear  on  it  —  it 
really  did  not  have  the  proper  mainte¬ 
nance.” 

The  system  was  installed  by  former 
owner  Jeffrey  Gluck,  who  lost  the 
paper  in  bankruptcy  court  late  last 
year. 


and  said  IRS  could  not  collect  the 
extra  gift  taxes  it  sought:  $78, 184  from 
Garner  and  Barbara  Anthony, 
$232,040  from  Anne  Cox  Chambers, 
and  $25,247  from  Robert  Chambers. 

James  Cox,  in  addition  to  starting 
the  media  group  that  now  includes 


newspapers,  broadcasting  stations 
and  cable  systems,  served  as  gover¬ 
nor  of  Ohio  and  a  member  of  the  U.S. 
House  of  Representatives,  and  was 
the  Democratic  candidate  for 
president  —  with  Franklin  D. 
Roosevelt  as  his  running  mate  —  in 
1920,  but  lost  to  Warren  G.  Harding. 


Cox  family 

(Continued  from  page  II) 


through  to  the  children  in  1976-79  — 
the  years  before  the  court. 

Tax  Court  rejected  this  argument 

Ad  groups  unite 
in  ad  ban  fight 

The  American  Advertising  Federa¬ 
tion,  the  American  Association  of 
Advertising  Agencies  and  the  Associ¬ 
ation  of  National  Advertisers  have 
formed  the  State  Legislature  Alert 
and  Action  Coalition  to  enhance  the 
advertising  industry’s  response  to 
any  state  legislation  and  regulatory 
issues  affecting  the  ad  industry. 

Those  who  discover  legislation 
proposed  at  the  state  level  that 
threatens  advertising  are  urged  to 
contact  William  F.  Sutherland,  direc¬ 
tor  of  state  government  relations  for 
the  Coalition,  at  his  office  in  AAF 
headquarters  in  Washington,  D.C. 

Sutherland  can  be  reached  at  (202) 
898-0089.  Working  with  him  from  the 
AAAA  Washington  office  is  Glenda 
Leggitt,  who  can  be  reached  at  (202) 
331-7345. 
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Smooth  transition 

(Continued  from  page  32) 


newspapers  as  clients  —  protecting  the  current  client 
group  —  we  cannot  abide  conflicts,  nor  can  they,  so  we 
don’t.  Where  there  is  a  newspaper  market  situation  that 
we  feel  fits  our  overall  marketing  plan,  sales  plan,  organi¬ 
zation,  yes,  that’s  of  interest  to  us.  But  not  everybody’s 
available  either. 

“I  think  as  Howard  said  .  .  .  we’ve  been  through  this 
before,”  Tompkins  contiiiued.  “O’ Mara  and  Ormsbee 
merged,  we  purchased  Story  &  Kelly-Smith,  we  pur¬ 
chased  Katz  company,  we  merged  O’Mara  and  Ormsbee 
with  Cresmer  Woodward,  so  we’ve  had  a  little  bit  of 
(practice). 

“Surprises?  You  know  what  you  have  to  cope  with. 
You  have  to  cope  with  the  obvious,  which  is  office  leases, 
personnel,  newspaper  clients,  not  so  much  conflicts  —  as 
I  said  earlier,  if  you  see  the  conflicts  early  on,  you’re  just 
not  going  to  get  involved  —  but  beyond  that,  the  feelings 
and  needs  of  your  clients. 

“We  want  to  protect  our  clients  and  make  sure  they’re 
satisfied  and  happy  —  that  they’re  going  to  feel  that  this  is 
a  good  thing,”  Tompkins  continued. 

“It’s  a  timing  situation,  as  you  would  have  with  any¬ 
thing.  Again,  I  come  back  to  the  agency  business.  To  me, 
it’s  a  mind  boggier.  How  do  they  —  they  have  some  pretty 
big  clients  —  how  do  they  make  sure  they’re  all  going  to 
be  happy  —  that  they  all  heard  it  before  the  next  guy? 

“We  had  put  together  in  our  minds  and  on  paper  a  plan 
that  said,  ‘This  is  how  it’s  going  to  work  and  why  it’s  going 
to  be  better.’  There  has  to  be  something  in  it  that  makes  it 
better,  not  just  bigger.  And  that’s  really  what  it  comes 
down  to,”  Tompkins  said. 

“This  is  probably  the  last.  This  is  it.  New  York,”  he 
said.  “(SKS  had  nine  offices)  we  had  12.  There  were  three 
areas  where  we  had  no  problem.  I  would  say  our  chief 
financial  officer  handled  this  in  a  most  efficient,  effective 
manner.  It  was  smooth,  it  moved,  and  that  is  not  easy. 
That’s  a  major  consideration.” 

“That’s  an  accomplishment  only  for  one  reason,” 
Weber  said.  “It’s  now  mid-July.  The  get-together  was  on 
April  1.  On  April  1  we  had  consolidated  the  sales  staff 
nationwide. 

“If  you  say  what’s  one  of  the  things  that  the  representa¬ 
tive  industry  will  have  to  look  at  in  the  future,  it’s  office 
leases,”  Weber  continued.  “Historically  we  have  signed 
1 0-year  leases.  Today  in  New  York,  you  might  be  talking  a 
half  a  million  dollars.  If  the  two  organizations  each  have 
10-year  leases,  you’ve  got  to  be  very,  very  concerned 
about  that.  Now  you  multiply  on  in  the  case  of  nine,  eight 
other  locations  —  fortunately  in  our  situation  it  worked 
out  ideal.” 

“Nothing’s  painless,”  Tompkins  added.  “What  any  of 
these  kinds  of  things  does,  whatever  it  does,  it  creates  a 
tremendous  amount  of  activity.  And  you  don’t  do  it  easily. 
This  particular  situation,  acquisition,  I  think  moved  rather 
smoothly.  The  understanding  and  involvement,  the  cha¬ 
risma,  the  feeling  of  togetherness  between  the  organiza¬ 
tion  and  management  of  both  organizations  have  made  it 
so.  You  know,  it’s  never  without  its  problems,  but  what 
I’ve  observed  in  this  one  was  a  time  frame  which  was 
relevantly  compact.” 

“The  preparation  had  a  lot  to  do  with  it,”  McNally  said. 
“And  the  fact  that  it  was  a  melding,  a  blend  if  you  will,  of 
two  organizations  that  fit  very  well.  You  know  if  you  put 
the  wrong  pieces  in  a  jigsaw  puzzle,  it  doesn’t  come  out 
right.  These  pieces  went  together.” 

Meglin  added  that  “the  SKS  people  were  here  (at 


CWO&O)  on  the  job  on  that  April  first.  We  had  to  do  a 
little  bit  of  rearranging,  but  we  got  them  here.  They  were 
here  and  their  phones  were  connected  and  they  began  here 
on  April  first.” 

“The  first  order  of  business  was  sales  —  to  maintain  the 
momentum  in  both  client  groups  and  keep  that  power 
going,”  Tompkins  said.  “That  was  the  first  order,  the 
primary  concern.  That’s  why  we  did  that.” 

McNally  said,  “Prior  to  the  April  1  date  and  thereafter, 
we  went  through  a  highly  intensive  training  course  for  our 
people  to  understand  the  Story  papers  and  for  the  Story 
people  to  understand  our  papers. 

“Then  we  brought  our  management  team  together  from 
all  over  the  country,  and  we  brought  them  to  Tarry  town 
(N.Y.),”  McNally  continued.  “We  spelled  out  what  it  was 
this  company  stood  for,  where  it  was  going  and  what  it 
intends  to  do.  We  do  that  every  year.  This  year  we  did  it 
earlier  because  of  the  acquisition.” 

“A  word  about  the  financial,  which  went  overall  excep¬ 
tionally  well,”  Weber  said.  “Initially,  we  handled  it  by 
temporary  bank  financing,  which  was  attainable  at  prime, 
the  best  rate  available.  It  was  attainable  because  of  the 
financial  strength  of  CWO&O. 


“Historically,  we  have  been  operating 
under  a  premise  that  says  we  are 
diversified  ownership,”  Weber 
continued.  “Each  party  in  the  company 
has  a  piece  of  the  organization.” 


“Historically,  we  have  been  operating  under  a  premise 
that  says  we  are  diversified  ownership,”  Weber  con¬ 
tinued.  “Each  party  in  the  company  has  a  piece  of  the 
organization.  All  salespeople  basically  have  shares.  No 
individual  has  more  than  10%  of  the  ownership  in  this 
organization. 

“In  turn  then,  arrangements  were  made,  and  this  was 
part  of  what  Howard  requested  from  us.  His  was  arranged 
on  limited  ownership,  we  had  diversified 
ownership  .  .  .  and  right  now  we  have  plans  in  motion  to 
have  the  stock  distributed  so  that  once  again,  when  you 
talk  to  a  sales  party  from  CWO&O,  you’re  talking  to  an 
owner  of  the  company,”  Weber  said.  “As  they  (SKS 
employees)  came  in,  he’d  (Story)  asked  that  they  be 
invited  to  participate  in  ownership,  which  I  think  very 
definitely  is  the  way  of  the  future. 

“To  run  a  representative  firm  today  takes  an  immense 
amount  of  money,”  he  continued.  “You  must  have  conti¬ 
nuity.  So,  as  a  senior  partner  reaches  that  age  of  retire¬ 
ment,  who  is  going  to  buy  his  interest?  Therefore,  with  a 
diversified  ownership,  it’s  so  easy  to  pick  it  up  because  he 
is  not  the  shareholder  with  70, 80, 90  or  100%  of  the  stock. 
In  turn  then,  that’s  a  tremendous  excitement  to  the  youn¬ 
ger  people,  these  younger  sales  managers  who  see  a  future 
at  the  organization.  It  has  worked  in  the  past  and  continues 
to  work.” 

“It’s  strong  motivation  for  anyone  to  know  that  he’s 
part  and  parcel  of  the  future  of  the  corporation,  and  that 
his  effort  goes  into  that  stock  price,”  Meglin  added. 

“And  there’s  an  annual  stock  price,  by  the  way,” 
Weber  said.  “It’s  calculated  by  an  outside,  independent 
CPA  company.  Peat  Marwick  Mitchell,  who  have  been 
giving  us  a  stock  price  now  for,  I  would  say,  30  years  plus. 
We  have  paid  consistent  quarterly  dividends  over  that  30 
years  without  missing  one  dividend.  To  someone  who’s 
going  to  invest  his  time,  it’s  just  a  very  smart,  wise  move 
by  bringing  him  into  the  ownership  of  the  organization.  It’s 
working.” 
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Photographers 

(Continued  from  page  17) 


personnel  didn’t  know  what  was  there 
until  after  some  people  had  been 
exposed.” 

The  first  concern  of  emergency 
crews  is  dealing  with  the  injured, 
identifying  materials  involved  and 
securing  the  area,  Lewis  pointed  out, 
adding,  “This  is  when  the  hazard  is 
likely  to  be  the  greatest.” 

At  the  scene,  he  continued,  the  best 
bet  is  to  go  to  the  command  post.  “I 
know  this  may  go  against  the  grain  of 
some  very  enterprising  photogra¬ 
phers  who  feel  they  can  take  care  of 
themselves,  but  one  chemical  expert 
told  me  that  smoke  and  flames  are 
involved  in  only  one  percent  of  the 
chemical  spills  and  half  the  time  there 
is  no  visible  hazard  at  all  .  .  . 

“If  the  area  is  secured  and  you 
can’t  get  past  an  overzealous  sheriff’s 
deputy,  you’ll  have  to  use  your  own 
judgment.  But  I  cannot  recommend 
fence  hopping  if  your  goal  is  to  avoid 
the  command  post.  The  health 
hazards  pose  too  great  a  risk.” 

Lewis  said  that  almost  all  of  the 
training  manuals  and  books  on  haz¬ 
ardous  materials  he  checked  had  a 
section  on  dealing  with  the  media  and 
all  urged  cooperation. 

He  quoted  from  one  manual: 
“Basically,  media  people  are  fair. 
They  want  the  simple,  straightfor¬ 
ward  truth,  but  if  you  lead  with  your 
chin,  they  will  quote  you.  There  are  a 
number  of  things  media  representa¬ 
tives  want  and  need,  and  they  will 
persist  until  they  get  all  or  at  least 
some  of  them.” 


New  officers  elected 

Tom  Strongman,  assistant  manag¬ 
ing  editor  for  photography  and  art  at 
the  Kansas  City  Star  and  Times,  was 
installed  as  president  of  the  National 
Press  Photographers  Association 
during  the  board  of  directors  meeting 
in  Reno.  Strongman  moved  up  from 
vice  president. 

John  Cornell,  staff  photographer  at 
Newsday,  Long  Island,  and  director 
of  Region  1 ,  won  the  vice  presidential 
office,  defeating  Mary  Lou  Foy,  of  the 
Miami  Herald. 

Michael  Martinez,  picture  editor  of 
the  Courier-Journal  and  Louisville 
Times  and  director  of  Region  4,  was 
elected  secretary,  defeating  Grant 
Haller,  staff  photographer  at  the  Seat¬ 
tle  Post-Intelligencer  and  former 
director  of  the  Region  1 1 . 


ERIC  C.  BAUM,  19-year-old  Uni¬ 
versity  of  Florida  sophomore  (left)  is 
the  first  recipient  of  the  Bob  East 
Photojournalism  Scholarship,  which 
was  established  last  year  to  honor 
the  late  Miami  Herald  photogra¬ 
pher. 

East's  widow,  Tina  (right),  pre¬ 
sented  Baum  with  the  scholarship 
and  an  engraved  camera  case  at  a 
luncheon  attended  by  East  family 
members  and  Heath  Meriwether, 
Herald  executive  editor,  and  Her¬ 
ald  publisher  Richard  Capen,  and 
the  young  photojournalist's 
parents,  Cindy  and  Joseph  Baum. 

East,  whose  contributions  to  the 
National  Press  Photographers  Asso- 
ciation  and  photojournalism 
spanned  45  years,  died  last  year 
while  undergoing  surgery  for 
cancer. 

The  $1,500  scholarship,  admi¬ 
nistered  by  the  NPPA  Foundation 
Inc.,  was  set  up  with  contributions 
from  the  Knight  Foundation,  the 
Miami  Herald,  and  personal  dona¬ 
tions. 

A  state-certified  emergency 


Media  representatives,  the  manual 
added,  want  to  speak  to  decision  mak¬ 
ers,  to  speak  to  people  on  the  scene, 
to  see  the  wreck,  fire  or  whatever, 
and  they  want  pictures.  “If  safety 
permits,  you  should  make  a  reason¬ 
able  attempt  to  accommodate  them. 
For  color,  the  media  are  always  inter¬ 
ested  in  off-the-cuff  remarks.  ‘Hip- 
shooters’  seem  to  get  into  trouble 
quickly.” 

Noting  this  particular  booklet  lists 
questions  that  the  media  are  likely  to 
ask  and  urges  officials  to  provide 
answers,  Lewis  commented  to  his 
audience,  “Now  I  know  that  some  of 
you  are  probably  shaking  your  heads, 
and  saying  that  these  manuals  must 
never  have  been  read  by  the  officials 
in  your  town. 

“The  only  thing  I  can  suggest  is  that 
you  arrange  a  meeting  with  the  vari¬ 
ous  emergency  agencies  when  they 
are  not  under  stress  and  try  to  work 
out  an  understanding  of  what  you 
need.  Work  with  them  to  set  up  some 
sort  of  public  information  plan.” 

Among  sources  of  information  on 
primary  hazardous  materials  and 
placarded  trucks  and  rail  cars.  Lewis 
mentioned  the  Department  of  Trans¬ 
portation  book,  “Emergency 
Response  Guidebook.”  The  address 
is  Department  of  Transportation, 
Materials  Transport  Bureau,  Attn. 
DMT — Q  II;  Washington,  D.C. 
20590. 


medical  technician,  Baum  will 
spend  the  next  school  year  studying 
at  Haifa .  University  in  Israel  through 
the  University  of  Florida's  Center  for 
International  Studies. 

Baum  has  covered  news  and 
sports  as  a  stringer  in  Miami  for  the 
Herald,  the  Miami  News  and  UPl. 

This  photo  is  by  Bob  East  III,  UPl 
photo  chief  in  Miami. 


The  Chemical  Manufacturers 
Association  has  several  services 
including  a  referral  center  (800-262- 
8200)  that  identifies  the  product  man¬ 
ufacturer  and  gives  a  contact  number. 

(A  report  on  panel  discussions  will 
appear  in  a  subsequent  issue.) 

Law  strengthens 
open  meeting  rules 

Pennsylvania  Gov.  Dick  Thorn¬ 
burgh  on  July  3  signed  a  new  Sunshine 
Law  for  public  agencies  in  the  state, 
effective  in  six  months. 

The  new  law  was  designed  to 
negate  a  Commonwealth  Court  ruling 
in  1977  that  watered  down  existing 
laws  by  holding  that  only  sessions  in 
which  final  votes  on  decisions  are 
taken  need  be  open  to  the  press  and 
public. 

The  new  law  continues  the  practice 
of  open  meetings  of  legislative  com¬ 
mittees,  conference  committees  and 
legislative  hearings  in  the  Capitol 
Complex,  but  state  house  reporters 
contend  that  many  decisions  are 
made  privately. 

The  new  law  requires  state  and 
local  government  agencies  to  give 
notice  of  policy-making  meetings  and 
open  the  discussions  to  the  press  and 
public,  except  in  certain  cases,  such 
as  collective  bargaining  sessions  or 
discussions  of  personnel  or  real  estate 
matters. 
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No  slowing  down  for  Abigail  Van  Buren 

The  ‘Dear  Abby’  columnist,  whose  feature  recently  turned  thirty, 
still  loves  working  long  hours  to  provide  readers  with  advice 


By  David  Astor 

Abigail  Van  Buren  recently 
received  a  letter  from  actor  Kirk 
Douglas  about  nursing  home  abuses. 
She  ran  it  in  her  “Dear  Abby”  column 
last  month  —  and  was  subsequently 
inundated  with  over  10,000  letters 
supporting  or  criticizing  the  Douglas 
comments. 

“Did  I  get  mail!”  Van  Buren 
exclaimed. 

A  huge  response  like  this  is  not 
unusual  for  the  columnist,  who  hears 
from  as  many  as  12,000  readers  during 
an  average  week.  These  correspon¬ 
dents  seek  advice  about  everything 
from  the  trivial  to  the  tragic,  but  more 
write  about  love,  relationships,  mar¬ 
riage,  infidelity,  and  the  like  than 
about  any  other  topic. 

This  has  been  the  case  ever  since 
Van  Buren  first  entered  syndication 
just  over  30  years  ago.  And  the  next 
most  popular  category  of  letters  — 
questions  about  family  and  in-law 
situations  —  was  also  second  back  in 
the  1950s. 

But  some  things  have  changed  a  lot 
since  the  debut  of  “Dear  Abby.”  Van 
Buren  reported  that  most  of  her  let¬ 
ters  used  to  come  from  women,  while 
as  many  as  half  are  now  written  by 
men.  The  columnist  also  noted  that 
people  today  are  more  willing  to  talk 
about  major  problems,  which  means 
she  receives  a  much  higher  percen¬ 
tage  of  very  serious  letters.  And 
societal  developments  such  as  the 
AIDS  epidemic  and  the  increased 
divorce  rate  are,  of  course,  reflected 
in  the  current  “Dear  Abby”  mail. 

Van  Buren  herself  has  adapted  to 
changing  times  and  changing  readers. 
Once,  for  instance,  the  columnist 
would  advise  couples  to  stay  together 
for  “the  sake  of  the  children”  no  mat¬ 
ter  how  bad  the  marriage  was.  Now 
she  believes  a  kid  is  better  off  living 
with  one  happy  parent  than  two  mis¬ 
erable  ones.  And  Van  Buren,  in 
keeping  with  the  more  serious  nature 
of  her  mail,  is  less  jocular  with  her 
answers  these  days.  Wisecracks  were 
often  appropriate,  she  explained, 
when  answering  letters  from  girls  ago¬ 
nizing  over  a  parent’s  refusal  to  let 
them  pierce  their  ears.  But  it’s  a  dif- 


Abigail  Van  Buren 


ferent  matter  when  the  correspondent 
is  a  pregnant  teen. 

Not  that  Van  Buren  has  abandoned 
the  use  of  wit.  “People  still  like  some¬ 
thing  that’s  cute  and  flip,”  she  said. 
“It  might  be  the  only  laugh  they  get  all 
day.  And  you  can  give  a  serious 
answer  with  a  humorous  twist.” 

The  six-times-a-week  columnist 
hasn’t  abandoned  her  policy  of  keep¬ 
ing  her  replies  concise,  either.  And, 
as  in  the  past,  she  tries  to  offer  advice 
without  making  actual  decisions  for 
people. 

Van  Buren,  who  has  seven  assis¬ 
tants,  does  not  just  offer  advice  via 
her  column.  She  replies  to  every  letter 
that  comes  with  a  stamped,  self- 
addressed  envelope  —  and  if  the 
problem  seems  serious  enough.  Van 
Buren  will  write  back  even  if  an  SASE 
is  not  included.  The  California  resi¬ 
dent  also  phones  readers  who  need 
immediate  help,  including  those 
threatening  suicide. 

“When  I  call,  almost  everyone 
reacts  the  same  way,”  reported  Van 
Bureh.  “‘You’re  kidding!’  they  say. 
They  can’t  believe  it’s  me  calling.” 

The  columnist  asks  these  people 
how  they’re  feeling,  inquires  if 
they’ve  talked  to  a  doctor  or  clergy- 
person/rabbi,  and  tells  them  about 
local  agencies  and  support  groups 
that  might  be  of  assistance.  And  Van 


Buren  often  calls  back  at  a  later  date 
to  see  how  they  are. 

Hearing  about  so  many  problems 
could  potentially  make  Van  Buren  as 
depressed  as  some  of  her  readers,  but 
she  chooses  to  look  at  things  in  a 
positive  light.  “I  feel  privileged  to  be 
in  a  position  to  help  people,”  she  said. 
“There’s  help  for  anybody,  believe  it 
or  not  —  even  if  it  means  learning  to 
live  with  problems  that  can’t  be 
changed.” 

Van  Buren  herself  doesn’t  have  too 
many  things  to  be  sad  about.  She  has 
been  happily  married  to  businessman 
Morton  Phillips  since  1939  (her  wed¬ 
ding  that  year  was  a  joint  ceremony 
with  twin  sister  Ann  Landers).  She  is 
in  good  health,  and  stays  that  way 
with  45  minutes  to  an  hour  of  daily 
aerobic  dancing  (“I  put  on  a  warm-up 
suit,  my  Nikes,  and  a  headset,  find  a 
good  rock  station,  and  move  around 
the  house.  It  revitalizes  me.  I  could 
not  just  sit,  sit,  sit  all  day!”)  And  her 
column  is  now  read  by  80  to  90  million 
people  throughout  the  world. 

There  is  one  thing,  however,  that 
has  bothered  Van  Buren  for  years.  “I 
deeply  regret  that  my  parents  did  not 
live  to  see  what  my  twin  and  I  accom¬ 
plished,”  she  said.  “It’s  a  great  sad¬ 
ness  for  me.” 

The  columnist,  who  spent  the  first 
16-plus  years  of  her  marriage  as  a 
housewife  and  volunteer  for  numer¬ 
ous  community  organizations  and 
causes,  found  fame  in  storybook 
fashion  after  calling  the  editor  of  the 
San  Francisco  Chronicle  to  criticize 
the  paper’s  advice  column.  She  told 
him  she  could  do  better. 

Pauline  Esther  Phillips  (nee  Fried¬ 
man)  was  37  at  the  time,  and  didn’t 
even  have  a  Social  Security  number. 
And  although  she  majored  in  journal¬ 
ism  (with  a  psychology  minor)  at  the 
Sioux  City,  Iowa-based  Morningside 
College,  the  housewife  had  no  profes¬ 
sional  writing  experience. 

So  the  editor  was  understandably 
skeptical.  But  he  did  give  her  some 
previously  published  advice  columns, 
told  her  to  fill  in  her  own  answers,  and 
asked  her  to  come  back  in  a  week  or 
so. 

Phillips  rushed  over  to  her  hus¬ 
band’s  office  a  couple  of  blocks  away. 
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knocked  out  some  snappy  bits  of 
advice  in  90  minutes,  and  brought  the 
columns  back  to  the  Chronicle.  The 
editor  said  he  would  look  at  them 
later,  and  gave  her  a  “don’t  call  us, 
we’ll  call  you”  goodbye.  As  it  turned 
out,  he  phoned  rather  quickly, 
because  waiting  for  Phillips  when  she 


returned  home  was  a  message  saying 
she  was  hired. 

“Dear  Abby”  was  an  immediate  hit 
when  it  started  in  January  1956. 
Within  two  weeks,  the  editor  of  the 
old  New  York  M/rror  asked  if  he  could 
run  the  column,  too,  and  suggested 
that  Van  Buren  find  a  syndicate. 


“1  didn’t  know  what  that  was,” 
Van  Buren  recalled.  “I  thought  a  syn¬ 
dicate  was  a  mob  in  Detroit.” 

She  found  out  soon  enough,  signing 
with  McNaught  Syndicate.  Van  Buren 
later  moved  to  what  is  now  Tribune 
Media  Services  before  coming  to  Uni¬ 
versal  Press  Syndicate  about  six  years 
ago. 

Van  Buren  had  heard  good  things 
about  Universal  and  was  also  a  fan  of 
the  Universal-distributed  “Doones- 
bury”  by  Garry  Trudeau.  So  she  gave 
the  Kansas  City-based  syndicate  a 
call  one  day,  mentioned  that  her  con¬ 
tract  with  Tribune  was  running  out 
soon,  and  said  she  would  like  to  talk 
about  signing  with  Universal 
whenever  its  executives  happened  to 
be  out  on  the  West  Coast.  Needless  to 
say.  Universal  co-founders  John 
McMeel  and  the  late  James  Andrews 
were  walking  up  her  driveway  the 
next  morning. 

How  long  does  Van  Buren  plan  to 
write  her  feature?  “I  don’t  have  any 
plans  to  retire,”  said  the  68-year-old 
columnist.  “I  plan  to  do  it  as  long  as 
I’m  able.  I  can’t  imagine  doing  any¬ 
thing  that  would  have  greater 
rewards.” 

Van  Buren  said  her  daughter 
(Continued  on  page  38) 


ENF  offers  two  cartoon  packages 

The  work  of  Steve  Artley  is  now  |  toonist  for  Agri  News,  the  weekly 


being  distributed  by  Extra  Newspaper 
Features  (ENF)  in  two  different  pack¬ 
ages  —  editorial  cartoons  and  farm 
editorial  cartoons. 

Artley  has  been  the  editorial  car- 


A  nuclear  knelt-down. 


agricultural  paper  for  southern  Min¬ 
nesota  and  northeastern  Iowa,  since 
1984.  Agri  News  is  published  by  the 
Rochester,  Minnesota-based  Post- 
Bulletin  Company,  which  also  owns 
ENF. 

Cartoons  by  Artley  —  who  is  cur¬ 
rently  a  freelance  commercial  artist  in 
Minneapolis  —  appear  in  publications 
such  as  the  Des  Moines  Register  and 
Farm  Journal.  And  they  have  also  run 
in  the  1986  and  1984  editions  of  the 
Best  Editorial  Cartoons  books. 

Artley  is  the  son  of  Bob  Artley, 
who  worked  as  an  editorial  cartoonist 
for  the  Worthington  (Minn.)  Daily 
Globe  and  the  old  Des  Moines  Tri¬ 
bune. 


Weekly  food  package  introduced 


A  weekly  three-part  food  package 
has  been  introduced  by  the  Dana 
Point,  California-based  Davy  Associ¬ 
ates. 

“Le  Package”  consists  of: 

•  “Celebrity  Recipes”  by  Jane 
Sherrod  Singer,  author  of  Cooking 
With  The  Stars.  The  favorite  dishes  of 
President  Reagan,  Lucille  Ball,  Frank 
Sinatra,  and  others  are  included,  as 
are  line  caricatures  of  the  celebrities. 
The  feature  is  about  300  words. 

•  “Community  Cookbook”  by 
Betty  Allen.  The  350- word  feature  — 
written  for  a  number  of  years  by  late 
Orange  County  Register  food  editor 
Jo  Ann  Miner  —  includes  recipes 


from  women’s  group/club  cookbooks 
around  the  country  as  well  as  line 
reproductions  of  the  cookbook  cov¬ 
ers.  Any  proceeds  from  cookbook 
purchases  are  directed  towards  the 
organizations,  which  are  often  chari¬ 
table. 

•  “Consumer  Cook  Notebook”  by 
Goody  Solomon,  whose  work 
appears  regularly  in  the  Journal  news¬ 
papers  of  suburban  Washington, 
D.C.,  as  well  as  in  dailies  such  as  the 
Boston  Globe,  Miami  Herald,  and 
Milwaukee  Journal.  The  award-win¬ 
ning  writer  talks  about  nutrition, 
health,  government  policies  concern¬ 
ing  irradiated  food  and  meat  inspec¬ 
tion,  and  other  topics. 


Excerpts  discuss  foreign  matters 


Excerpts  from  Foreign  Affairs  are 
being  offered  by  the  New  York  Times 
Syndication  Sales  Corporation. 

The  60-year-old  magazine  —  pub¬ 
lished  five  times  a  year  by  the  Council 
on  Foreign  Relations  —  features  the 
bylines  of  people  like  Zbigniew  Brze- 
zinski,  William  F.  Buckley  Jr.,  Martin 


Feldstein,  Henry  Kissinger,  Robert 
S.  McNamara,  Paul  Nitze,  Carl 
Sagan,  Arthur  Schlesinger  Jr.,  Yitz¬ 
hak  Shamir,  George  Shultz,  and  Alek¬ 
sandr  Solzhenitsyn. 

Foreign  Affairs  has  won  the 
National  Magazine  Award  for  public 
service  as  well  as  other  honors. 


UNCORK 

MORE 

READERS. 


Richard  Nalley's  "Wine  Talk"  is  full- 
bodied.  Elegant.  Sometimes  even 
tart  and  astringent.  But  it's  always 
fascinating  reading  on  what  wines  to 
buy  and  how  to  drink  them.  It's  your 
opportunity  to  bottle  up  dedicated 
readership. 

Call  toll-free  800-445-4555  for  a  free 
sample  of  our  food  mini  package 
with  Richard's  column.  Alaska,  Cali¬ 
fornia,  Hawaii  and  Canada,  call 
collect  (619)  293-1818.  Get  the  pack¬ 
age  that  ties  up  readership  and 
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(Continued  from  page  37) 

Jeanne  is  one  of  her  assistants,  and 
could  conceivably  take  over  the  col¬ 
umn  one  day.  But  she  stated  that 
nothing  is  set  in  stone  as  far  as  a 
successor  —  if  indeed  there  will  be 
one  —  is  concerned. 

The  columnist  (who  also  has  a  son 
Edward,  a  lawyer  turned  business¬ 
man)  noted  that  she’s  still  a  happy 
“workaholic.”  Van  Buren  is  at  her 
desk  by  6:45  every  morning  and  often 
works  seven  days  a  week,  including 


some  evenings.  She  also  finds  time  to 
compile  the  advice  booklets  offered 
through  the  column,  put  together 
periodic  book  collections,  make 
about  20  speeches  and  a  dozen  televi¬ 
sion  appearances  a  year,  watch  Phil 
Donahue  and  Gary  Collins  on  tv,  read 
medical  journals  and  other  publica¬ 
tions,  and  serve  on  various  boards 
(causes  most  important  to  Van  Buren 
include  mental  health,  suicide  pre¬ 
vention,  child  molestation,  abused 
women,  equal  rights  for  women,  help 
for  the  aging,  AIDS  research,  and 


“living  wills”  —  the  documents  peo¬ 
ple  sign  stating  that  no  extraordinary 
measures  should  be  taken  to  keep 
them  alive  if  they  become  terminally 
ill). 

Van  Buren  believes  working  hard 
keeps  one  feeling  good.  The  colum¬ 
nist  observed  that  when  she  and  her 
(News  America  Syndicate-distributed) 
sister  were  at  their  50th  high  school 
reunion  in  Sioux  City  this  June,  she 
found  that  classmates  who  were  still 
employed  looked  younger  and  hap¬ 
pier  than  those  who  had  retired. 


From  comics  to  law 

The  Florida  state  legislature  has 
passed  a  law  —  popularly  known  as 
the  “Doonesbury”  bill  —  that  pro¬ 
hibits  municipalities  from  requiring 
the  registration  or  background 
screening  of  people  working  in  or 
applying  for  specific  kinds  of  Jobs. 

Action  was  taken  by  the  legislature 
after  “Doonesbury”  creator  Garry 
Trudeau  did  a  sequence  last  year  por¬ 
traying  the  affluent  Palm  Beach  as  a 
bigoted  police  state  that  required  cer¬ 
tain  workers  to  be  photographed  and 
fingerprinted,  and  to  carry  identifica¬ 
tion  cards  (see  E&P,  June  22,  1985). 

In  a  recent  letter  to  the  Universal 
Press  Syndicate  cartoonist,  Florida 
Governor  Bob  Graham’s  office  told 
Trudeau  to  “(k)eep  up  the  good 
work”  —  and  enclosed  a  copy  of  the 
bill  and  the  pen  Graham  used  to  sign  it 
into  law. 

Weber  goes  to  TMS 

Patricia  Weber  will  join  Tribune 
Media  Services  as  western  sales  rep¬ 
resentative  effective  September  1. 
Her  territory  will  include  13  states. 

Thomas  Niekarz,  the  syndicate’s 
western  sales  rep  for  the  past  two 
years,  will  assume  responsibilities  for 
the  Northeast  territory  at  the  same 
time. 

Weber  was  formerly  special  pro¬ 
jects  manager  and  sales  manager  for 
News  America  Syndicate. 

A  release  correction 

A  United  Media  news  release  used 
as  the  basis  for  a  brief  in  E&P's  July 
26  issue  contained  some  errors  and 
omissions. 

Mark  Danes’  four-state  sales  terri¬ 
tory  includes  West  Virginia,  not 
Pennsylvania. 

Regional  sales  vice  president  John 
Swagger’s  territory  is  Delaware,  Dis¬ 
trict  of  Columbia,  Maryland,  New 
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Papers  subscribing  to  the  News  Amer¬ 
ica  Syndicate-distributed  'Wuzzles' 
can  now  request  localized  versions  of 
Tom  Underwood's  word  game.  The  last 
of  the  eight  examples  shown  above 
refers  to  Denver,  which  is  a  mile  above 
sea  level. 


Jersey,  North  Carolina,  Pennsylva¬ 
nia,  and  Virginia. 

Regional  sales  vice  president  Elmer 
Lindley’s  territory  includes  Arizona, 
California,  Nevada,  Oregon,  and 
Washington. 

Tom  Counce’s  territory  includes 
Arkansas,  Louisiana,  New  Mexico, 
Oklahoma,  and  Texas. 

And  Michael  Pearson’s  seven-state 
territory  includes  South  Carolina. 

‘Comic  Relief  Is  out 

Comic  Relief,  a  book  featuring  the 
more  than  175  strips  and  panels  about 
hunger  that  appeared  in  newspapers 
last  Thanksgiving,  has  been  published 
by  Henry  Holt  and  Company. 

The  collection,  which  will  raise 
money  for  USA  for  Africa,  features  a 
foreword  by  singer  Kenny  Rogers  and 
an  introduction  by  “Doonesbury” 
creator  Garry  Trudeau  of  Universal 
Press  Syndicate. 

An  Emmy  Is  coming 

Two  CBS  television  specials  fea¬ 
turing  the  characters  from  “Garfield” 
by  Jim  Davis  of  United  Feature  Syndi¬ 
cate  were  the  only  Emmy  award 
nominees  in  the  animated  program 
category.  The  shows  were  Garfield  in 
Paradise  and  Garfield’s  Halloween 
Adventure. 


Pornography  report 

Self-syndicated  “Ethics  &  Reli¬ 
gion”  columnist  Michael  McManus 
recently  queried  a  number  of 
publishers  before  getting  the  Nash¬ 
ville-based  Rutledge  Hill  Press  to 
print  the  Final  Report  of  the  Attorney 
General’s  Commission  on  Pornogra¬ 
phy. 

The  controversial  report  has 
already  been  published  by  the  Gov¬ 
ernment  Printing  Office,  but  McMa¬ 
nus  wanted  it  to  get  wider  distribu¬ 
tion. 

The  Stamford,  Connecticut-based 
columnist  wrote  the  introduction  to 
the  Rutledge  volume,  which  is  being 
distributed  by  Word  Books  of  Waco, 
Texas. 

Paper  pulls  Dr.  Ruth 

“Ask  Dr.  Ruth”  is  being  dropped 
by  the  Anchorage  Daily  News,  but 
the  paper  denied  that  a  Baptist 
preacher’s  campaign  against  the  King 
Features  Syndicate  sex-advice  column 
influenced  its  decision. 

Daily  News  managing  editor  How¬ 
ard  Weaver  said  sexual  matters  are 
worthy  of  discussion  in  a  newspaper, 
but  added  that  he  felt  Dr.  Ruth  West- 
heimer’s  “style  of  provocation  and 
tease”  was  not  appropriate. 

Dr.  Westheimer  has  said  people 
learn  things  better  when  they  are 
entertained  at  the  same  time,  and  that 
she  uses  frank  language  “not  to 
shock,  but  to  teach  people.” 

‘Loser’  Is  the  winner 

“The  Born  Loser”  by  Art  Sansom 
of  Newspaper  Enterprise  Association 
was  voted  the  number-one  comic  in  a 
recent  reader  poll  conducted  by  the 
Lansing  (Mich.)  State  Journal. 

The  next  two  finishers  were  “Pea¬ 
nuts”  by  Charles  M.  Schulz  of  United 
Feature  Syndicate  and  “Garfield”  by 
Jim  Davis  of  United. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES 

AVAILABLE 


CO-OP 

PressNetwork  pays  publishers,  too. 

Co-op  news  service  starts  9/1.  (314) 
522-1300  or  l-(800)  522-1301. 

MONEY 

“MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money 
saving  consumer  news.  Mike  LeFan, 
1802  S  13th,  Temple,  TX  76501. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

REAL  ESTATE 

“HOUSE  CALLS"-Globe-Democrat, 
Miami  Herald,  Sun-Times,  Oklahoman, 
etc.  800-worcl  weekly,  9  national 
awards.  Free  six-week  trial.  Edith  Lank, 
240  Hemingway  Dr.,  Rochester,  NY 
14620.  ,(716)  473-4973. 

HEALTH 

“SENIOR  CLINIC”  is  America's  only 
health  column  addressing  exclusively 
the  medical,  surgical  and  psychiatric 
problems  of  past  middle  life.  Written  by 
a  specialist  physician,  SENIOR  CLINIC 
has  anchored  the  Sunday  health  section 
in  Rochester  (NY)  Democrat  &  Chroni¬ 
cle  since  1982.  "Warm  witty,  authorita¬ 
tive,  excellent  reader  response."  Now  in 
6th  year.  Weekly,  600  words.  Samples, 
rates.  Dr.  Frank  Macinnis,  HFM  Literary 
Enterprises,  Box  307,  Edmonton, 
Alberta,  Canada  T5J  2J7,  (403) 
973-2361. 

SCIENCE 

COSMIC  KIDS  STUFF.  Illustrated 
science  young  (11-17)  reader  column. 
Topical,  accurate,  timely,  fun.  Reader 
response.  Fourth  year.  Samples;  Dr. 
Crystal,  PO  Box  3514,  Biooklyn  NY 
11202.  (718)  253-5832. 

ENTERTAINMENT 

MAKE  A  WISH  column  grants  reader’s 
wishes.  Attracts  all  ages.  Features 
people  who  brighten  up  the  day  for 
others.  Written  by  Black  woman.  1 
month  free  trial.  Patricia  Foote,  PO  Box 
36524,  Grosse  Pointe,  Ml  48236. 

ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 

INVESTMENT  OR  PARTNERSHIP  with 
established  Arizona  newspaper  wishing 
to  diversify  into  book,  magazine  and 
commercial  printing.  For  further  infor¬ 
mation  phone  Mike  Sugamele,  (602) 
453-7900. 


NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  tor  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Krehbiel-Bolitho,  Inc., 
Robert  N.  Bolitho,  4210  Johnson  Drive, 
Suite  lOOA,  Fairway,  KS  66205 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 

30  years  continuous  service 
Brokers  -  Appraisers  -  Consultants 
W.  B.  GRIMES  &  COMPANY 
7811  Montrose  Rd. 

Suite  100 

Potomac,  MD  20854 

_ (301)  340-9654 _ 

PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers— Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 

(205)  693-2619 _ 

Above  Average 
PERFORMANCE 
SYD  S. GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


BEN  JOHNSTON  &  ASSOCIATES 
4363  Kingwood  Dr.,  Suite  150 
Kingwood,  TX  (713)  360-6186 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  ana  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 

CONFIDENTIAL  PROFESSIONAL 
SERVICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIGGS  &  ASSO¬ 
CIATES,  Box  8225,  Savannah,  GA 
31412  (912)  236-1596. 


Fournier  Media  Service  Inc. 
Appraisal«Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 


JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office:  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales.  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


EAST  SAN  DIEGO  county  California 
weekly  newspaper.  Circulation  4,600, 
$150K  gross,  $10K  net,  one  year  lease, 
no  press.  Bankruptcy  court  auction  sale 
9/29/86,  9:30  AM,  940  Front  St.,  5th 
floor.  Court  3,  San  Diego,  CA  92189. 
Opening  bid  $32K  overbid  $1K  incre¬ 
ments,  cash  and/or  terms.  (619) 
696-9922. 


Exclusive  West  Texas  county  seat  week¬ 
ly,  about  $30K  net.  Asking  $85K, 
terms.  We  have  others,  free  list.  ATN, 
Inc.,  Bill  or  Ed  Berger,  PO  Box 
161503,  Austin,  TX  78716-1503, 
(512)  476-3950. _ 

IOWA  DAILY  AND  SHOPPER,  4  unit 
press,  building,  gross  $1.1  million, 
profitable,  over  5,000  paid  circ.  Cash 
or  terms. 

BLACK  HILLS,  SOUTH  DAKOTA  weekly 
and  shopper  gross  $255,000  fast 
growth.  $275,000,  $80,000  down, 
balance  12  years,  10%. 

DAILY,  West  Zone  5  gross  $1.3  million, 

,  5,500  subs.,  shopper,  5-unit  Commun- 
'  ity,  color  decks.  (College  town,  county 
I  seat.  Terms. 

MICHIGAN  DAILY  AND  WEEKLY, 
central  plant,  gross  $900,000.  College, 
county  seat.  Good  terms. 

THREE  MIDWEST  WEEKLIES,  SHOP¬ 
PERS,  neighboring  towns  2  county 
seats,  centralized  composing  by  wire. 
Gross  $357,000,  highly  efficient. 
Terms. 

WICONSIN  WEEKLY  AND  SHOPPER. 
Priced  at  gross  $350,000.  3200  subs. 
Terms. 

ALASKA  WEEKLIES,  exclusive  on 
southern  coast,  gross  $545,000.  Full 
plant,  rent  press,  fine  building.  Excel¬ 
lent  opportunity  for  pioneer  spirit.  Good 
terms. 

MISSOURI  OZARK  weekly  and  shopper, 
unopposed,  $110,0(J  gross.  Net 
$36,000.  $100,000,  terms. 

For  information  write 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  100  A 
Fairway,  KS  66205 


PROFITABLE  weekly  in  west  Michigan, 
10,000  circulation;  $300,000  gross; 
$47,000  net.  Only  newspaper  in 
county.  Please  respond  to  Box  1276, 

Editor  &  Publisher. _ 

SOUTH  DAKOTA:  Shopper,  23,000 
circulation  $375,000  gross  1986,  net 
$66,0000.  $3n(),000  total  price  with 
$100,000  down  and  seller  financing  on 
balance. 

Lowell  Webster 
Calhoun  Realty 
7100  France  Ave.  So. 

Edina,  MN  55435 

_ (612)  920-8808 _ 

Two  paid  weeklies  in  growing  suburbs  of 
Indianapolis,  $250,000.  Legals.  Cash 
only.  Box  798,  Greenwood,  IN  46142. 
Two  weekly  newspapers  with  2nd  class 
permits  plus  a  print  shop.  Well  estab¬ 
lished,  profitable.  $250,000  owner 
financing.  Dick  Briggs,  RICHARD 
BRIGGS  &  ASSOCIATES,  Box  8225, 
Savannah,  GA  31412. 


MAGAZINES  FOR  SALE 

GREAT  LOOKING  3  1/2  year-old  feature 
magazine  near  8  ski  areas  in  mountains 
of  Southern  Colorado.  Rapidly  growing 
ad  and  sub  bases.  Looking  for  investor/ 
partner  but  will  consider  buyout.  Excel¬ 
lent  opportunity  for  team  or  mom  and 
pop.  (Jontact  A.  Rooney,  PO  Box  89, 
Alamosa,  CO  81 101,  (303)  589-6641. 
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NEWSPAPERS  WANTED 

YOU  WILL  BE  PROUD 
TO  SELL  TO  US! 

Ex-publishers  are  dedicated  to  "putting 
out"  excellent  products  and  we  will 
retain  family,  management  and  also 
continue  and  improve  community 
service.  We  seek  profitable  dailies, 
weeklies  and  shoppers  anywhere.  Week¬ 
ly  or  shopper  must  have  $500,000  or 
more  publishing  gross  and  minimum 
daily  publishing  gross  is  $800,000. 
Low-competition  markets  preferred. 
Write  in  complete  confidence  to  Box 
1102,  Editor  &  Publisher. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

BAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683  2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


PROFESSIONALISM  IN  TELEPHONE 
and  door-to-door  sales. 
Circulation  Development,  Inc. 
(314)625-2315 


CONSULTANTS 

JMB  MEDIA  SERVICES 
Bob  Tartaglione,  (504)  366-8818 

S&M  CANADIAN  WEB  CONSULTANTS 
LTD.  Professionals  in  Web  pressroom 
equipment  and  personnel  evaluation. 
Maintenance  and  training  program, 
installations  and  repairs.  20  years 
experience.  Phone  (416)  221-7699. 


EQUIPMENT 
&  SUPPLIES 


_ COMPUTERS _ 

TELERAM 

Parts  and  service  now  available  exclu¬ 
sively  from  N&R  Scientific  Company. 
We  have  in  stock  the  entire  Teleram 
inventory  of  spare  parts.  Formatted 
Cassettes,  diskettes,  in-house  repair 
and  service  contracts.  2277  disk 
drives,  factory  refurbished  computers 
available.  Contact  N&R  Scientific 
Company,  Inc.,  462  11th  St.,  Pali¬ 
sades  Park,  NJ  07650.  (210) 
592-1864. 


_ PRESSROOM _ 

CONSOLIDATING  OPERATION;  Equip¬ 
ment  for  sale.  Baldwin  stak-o-veyor  with 
bump  and  turn  unit;  acumeter  4  unit 
pasting  machine  log  E  film  processor 
and/or  chemical  blender;  MacBeth  RD 
512  densitometer;  and  bundle  tyers. 
Call  (405)  355-3361  or  (405) 
353-5904  and  ask  for  Mr.  or  Mrs. 
Haag. 
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EQUIPMENT  &  SUPPLIES 

COMPUTER  SOFTWARE 

NEWSPAPER  ACCOUNTING  SY^EMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Includes 
advertising  accounts  receivable  with 
billing  and  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter¬ 
faced  to  general  ledger.  Turnkey  system 
includes  newspaper  accounting  soft¬ 
ware,  NCR  Tower  computer,  2  termi¬ 
nals,  printer  and  on-site  operator 
training. 

DAILY  CIRCULATION  SYSTEM  PRICE 

I. 5000  $23,803 

II. 16,500  $28,953 

III. 27,500  $45,154 

IV. 50,000-r  $65,758  + 

Please  inquire  for  weeklies  and  shop¬ 
pers.  Call  Fred  McDaniel,  Tamarix 
Systems,  (505)  326-7143  or  write  to 
101  E.  30th  St.,  Farmington,  NM 
87401. 

CAMERA  &  DARKROOM 

SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimize.  HerhCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


SCANNERS 
4/COLOR  FOR 
NEWSPAPERS 


ONE  MAN  COLOR 
DEPARTMENT  WITH  A 
BARGAIN  PRICED 
COLOR  SCANNER 


$59,500 

(FITS  ANY  BUDGET) 

FULL  PRICE  INCLUDES 
INSTALLATION 
TRAINING 
WARRANTY 
SERVICE 

30  DAY  FREE  TRIAL 


SET  UP  FOR 
NEWSPAPERS 


AVERAGE  SET  -  IS  MINS 

NO  PROBLEMS  UPl  OR  AP 

CALL  SCANTRONIX 
AT  (213)  829-5022 
ASK  FOR  GARY 


CORE  STRIPPERS 

MOST  MODERN  CORE  STRIPPER  IN 
THE  WORLD  SAVES  MONEY-LABOR- 
ALL  ELECTRIC-NO  SAWING.  DAR- 
MAR  7501  Coarsey  Dr.,  Tampa,  FL 
33604.  Call  (813)  932-8888  for 
Information. 


MULLER  NEWSPAPER  inserter.  EM 
10-Z  sn.#  116047.  Main  station  plus 
three  insert  stations.  Automatic  reject. 
Can  be  seen  in  operation.  Call  Jack 
Kaake  (517)  548-2000. 


KIRK  RUDY  inserter  4  into  1  with  mail 
base.  Good  condition.  Call  Revan  Corp. 
(203)  335-1655. _ 

MODEL  227  Muller  3  in  1  inserter. 
Being  replaced  with  larger  inserter. 
Available  end  of  August.  Can  be  seen  in 
operation  at  the  Cullman  Times,  Cull¬ 
man,  Alabama.  Have  ability  to  move  to 
your  plant  and  install.  Call  Bob  Bryan, 
Owner,  or  Clayton  Hayes,  Production 
Manager  (205)  734-2131. 

MODEL  750  Stepper  Fold  'N  Tyer  (2) 
with  double  bin  bagging  attachments. 
Includes  wax  paper  and  spare  parts. 
Both  in  good  condition!  Call  Bob 
Gulick,  Leesburg  Commercial,  Lees¬ 
burg,  FL  32749  (904)  787-4515. 

I  KANSA  320  inserter  add-on  station. 
Excellent  condition,  new  1982-83. 
$5,250  per  station.  ONE  Corporation/ 

I  Atlanta,  (404)  458-9351. 

MULLER  NEWSPAPER  INSERTER. 
Main  with  five  stations.  Good  condition. 
Lost  our  lease.  Available  immediately. 

I  Best  offer.  Must  sacrifice.  Call  days 
I  (203)  568-3477  or  evenings  (203) 

I  644-9889. 

NEW  FROM  GRAPHIC  MANAGEMENT 
SHERIDAN  15-72  INSERTER  WITH 
15  HOPPERS  AND  11-48  with  11 
HOPPERS 

High  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

GMA  will  provide  you  with  a  remanu¬ 
factured  Sheridan  Inserting  system 
or  WE  WILL  REMANUFACTURE  YOUR 
EXISTING  MACHINE. 

Remanufactured  Sheridan  MS  and  HH 
Hoppers  with  ELECTRIC  CLUTCH 
FEATURE  -  INCREASES  NET 
i  THRUPUT. 

NEW  folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

Muller  227  and  227E  inserters. 

Sta  Hi  251,  257  and  IDAB  440  counter 
stackers. 

Cutler  Hammer  conveyor,  bottom  wraps 
and  pacers. 

Signode  and  Power  Strap  tying 
machines. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
I  YEAR  WARRANTY. 

INSERTER  INSTALLATION  AND 
DISASSEMBLY  SERVICES  ALSO 
PROVIDED. 

WANTED  TO  BUY:  INSERTERS  AND 
MAILROOM  EQUIPMENT.  COMPLETE 
DISASSEMBLY  AND  REMOVAL  FROM 
YOUR  PLANT. 

Graphic  Management  Associates,  Inc. 

1 1  Main  Street 
Southboro,  MA  01772 

_ _ (617)  481-8562 _ 

SELLING  OUR  PRINTING/MAILING 
EQUIPMENT:  Pitney-Bowes  Inserta- 
max.  Power  Stacker,  postage  meter. 
Itek  11-17  1-color  press.  Gavaert  030 
plate  maker.  Work  table,  steel  cabi- 
i  nents  and  shelves.  Service  contract 
!  since  purchase,  1  operator.  USBIC, 

!  7000  Executive  Center  Dr.,  Suite  200, 

!  Brentwood,  TN  37027.  (615) 
j  377-4790.  Bids  accepted  on  entire 
!  package  or  pieces  until  August  26. 

I  NORTHEAST  INDUSTRIES  manufac- 
tures  their  own  conveyor  wire.  Standard 
'  flex  and  extra  flex,  also  manufactures 
i  wiretyers.  (213)  256-4791. 

!  - - - 

STA-HI  257S  and  257B  counter  stack- 
I  ers  including  spare  parts.  Available  for 
immediate  shipment.  Contact  Graphic 
I  Management  Associates,  Inc.,  11  Main 
i  St.,  Southboro,  MA  01772. 


_ MAILROOM _ 

•24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
•FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 

GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Ed  Hels- 
ley;  (800)  527-1668  or  (214) 
357-0196. 

SHERIDAN  48P  10  into  1  remanufac¬ 
tured,  new  drive,  guaranteed.  Installed 
in  your  plant,  training  program 
included. 

Northeast  Industries 
(213)  256-4791. 

WE  HANDLE  all  types  of  wire  conveyors 
!  and  spare  parts.  Also  Nolan  Channel 
j  Flex  conveyors  and  spare  parts. 

AZ  drive  conversions 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers  and  pasters 

Sta-Hi  251  &  257  S  stackers  stackers 

Baldwin  Count-O-Veyors  106's 

Truck  Loaders 

Sheridan  48P 

45°  90°  Floor  Curves 

Fly  table  for  Muller  inserter 

Signal  MLN  II  Tying  Machines 

3  ML2EES 

NORTHEAST  INDUSTRIES 
_ (213)  256-4791 _ 

NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 

PHOTOTYPESETTING 

VIDEOSETTER  UNIVERSAL  and 
Videosetter  Universal  with  RLO.  Avail¬ 
able  immediately.  Installed  and 
warranted.  Inland  Printing  Equipment 
(800)  255-6746. _ 

Videosetter  CRT  &  8600  CRT  used 
$3,000,  Linotron  202  CRT  new 
$4,000,  Videosetter  I.D.  Tube  new 
$5,000  and  used  $2,000. 

BOB  WEBER  (216)  831-0480. 

AM  6400  system  with  image  previewer 
and  type  library.  2  years  old.  $19,950. 
(716)  385-3027. _ 

AM  VARITYPER  package  for  sale  by 
owner  COMP/SET  4510/504  TYPESET¬ 
TER  and  terminal.  S-processor  opera¬ 
tors  guide  book  everything  you  need. 
Good  condition.  $6,000  takes  all. 

(512)  934-3882 
Ask  for  Don  Avery 

BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
C(5  parts  available.  Call  GRAPH-X  INC. 
(215)  439-1942. _ 

CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
_ (614)  846-7025 _ 

CG  8600-45  pica— three  years  old, 
excellent,  $26,500.  Inland  Printing 
Equipment  (800)  255-6746. 

COMPUGRAPHIC  MCS  100  2  terminal 
system  with  powerview.  8400  with 
approx.  50  fonts.  1  year  old 
$39,950.  (716)  385-3027. _ 

COMPUKWIK  I  PROCESSOR,  New  in 
Carton,  $850; 

MCS  HIGH  SPEED  PROCESSOR, 
reconditioned,  $2,500; 

LOG  E  17  RC  PROC.,  $1,000, 

!  BOB  WEBER  (216)  831-0480. 

EDITOR 


PHOTOTYPESETTING 

DAVID  JOHN  COMPANY 
National  Equipment  Brokers 
“Buy  for  the  least" 

“Sell  for  the  most" 

_ (216)  562-5000 _ 

EDITWRITERS.  10  strips.  30  days  & 
warrantee.  Reconditioned.  High  or  low 
range.  Graphic  Systems  Exchange. 
(716)  385-3027. _ 

EXCELLENT  BUY:  4-unit  Harris  V15 
web  press  with  extra  features  including 
oil  bath,  pneumatics.  1  pressman  can 
operate.  Priced  to  sell.  Call  Mr.  or  Mrs. 
Haag,  (405)  355-3361  or  (405) 
353-5904. 

HARRIS  MICROSTOR  1256,  1  Meg 
Floppy  Drive,  $6,000; 

HARRIS  1420  TERMINAL  $2,250; 
HARRIS  COMPUEDIT  TERMINAL, 
Plain,  $500. 

BOB  WEBER  (216)  831-0480. 

MDT-350.  Rebuilt.  Warranteed. 

1  Graphic  Systems  Exchange.  (716) 

I  385-3027. _ 

MYCRO-TEK  1100  FRONT  END,  (1) 
Terminal,  DD,  Class  Ad  S/W,  Spare 
Parts  Kit,  (2)  Unisetter  Drivers, 
$7,000; 

AD  COMP  TERMINAL  for  Mycrotek 
1100,  has  Spares  Kit,  4  Yrs.,  $12,500. 
BOB  WEBER  (216)  831-0480, 

I  THOROUGHLY  TESTED  and  warranted 
j  Unisetters  and  Trendsetters  available 
now  from  Inland  Printing  Equipment. 
Call  (800)  255-6746. _ 

Two  ATEX  9000,  28  ports,  134-key 
terminals,  three  300  MB  drives  and 
disk  packs.  Customized  for  use  with 
main  frame.  Best  offer.  Box  1196, 
Editor  &  Publisher. 

UNISETTER  H.R.  reconditioned.  10 
strips.  Warranteed.  Graphic  Systems 
Exchange.  (716)  385-3027. 

USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 

ADVANTAGE  II  reconditioned.  Warran¬ 
teed.  Graphic  Systems  Exchange.  (716) 
385-3027. 

VIDEOSETTER  UNIVERSAL.  8  grids. 
Analog  and  digital  spare  chips.  Graphic 
Systems  Exchange.  (716)  385-3027. 

VIDEOSETTER,  Rev.  Lead,  Ruling, 
Analog  &  Digital  Spare  Parts  Kit,  9 
Grids,  $7,500; 

VIDEOSETTER  PREVIEW  for  parts 
(good  $5,000  monitor)  $1,000; 
ADVANTAGE  II,  $9,000. 

BOB  WEBER  (216)  831-0480. 

_ PRESSES _ 

106  COUNT-O-VEYOR  rebuilt  new  elec¬ 
tronics.  Call  Web  Specialties  (916 
635-1610. _ 

Double  3-2  Goss  Imperial  folder 
Double  out  delivery 
i  22  3/4  cutoff  with  balloon  former 
This  folder  has  been  magnafluxed  (no 
crdcks) 

NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 

GOSS  Urbanite,  “1000”  series  folder, 
6  units,  3-color.  Very  good  condition. 
Available  August.  Can  be  inspected  in 
production. 

ONE  Corporation 

I  3400  Malone  Drive,  Atlanta,  GA  30341 
(404)  458-9351  Telex  700563 

GOSS  1500  series  Suburban  4  units 
plus  8  position  roll  stand  no  folder. 
(408)  289-1400,  Telex  172644,  Jim 
Estes. 

&  PUBLISHER  for  August  16,  1986 


EQUIPMENT  &  SUPPLIES 

_ PRESSES _ 

HARRIS  MACEY  saddle  binder  II  model 
562  stitcher,  3  knife  trimmers  with  4 
and  5  knife.  6  pockets  R.S.  10  stacker 
manufactured  1981,  $55,000 
complete  with  stacker.  (408) 
289-1400  Telex  172644,  Jim  Estes. 

NEWSPAPER  PRESSES 

Rebuilt  and  guaranteed 

GOSS  COMMUNITY  3-Unit  press, 

running  side  register,  folder  w/  20  H.P. 

drive,  complete  press  with  all 

dCC6SSori6S 

GOSS  SC  FOLDER  rebuilt,  1/4  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
_ (206)  387-0097 _ 

PRESS  EQUIPMENT 
1  News  King  add-on  unit,  1975 

1  KJ6  folder  with  '/2,  V»  and  DP 
5  Unit  Color  King,  KJ6  folder 

Complete  press  or  add-on  units. 

5  Unit  Daily  King  II,  KJ8  folder 
mfg.  1983  -  like  new 

2  Unit  grease  lubricated  Goss 
Community 

1  Goss  Community  add-on  oil  bath  unit 

7  Unit  SSC,  1983,  4-high  with  heatset 
package,  3  floor  Community  units 

2  Urbanite  Tri-color  units  -  U-705, 
U-731 

4  Unit  Harris  V-15A,  JF7  folder 

8  Unit  Harris  V25  double-ended  with 
two  JF25’s-1976 

4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder 
can  be  used  for  newspaper  and/or 
commercial  applications. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050 _ Tlx  42362 

Preowned 

ATLAS  WEB  LEADER 
Less  than  1  year  old. 

10-units. 

2-4-color  units. 

2-folders  (1  comb.)  twinned  75  H.P. 
drive. 

Will  sell  as  twinned  press  or  two-5  unit 
presses. 

Like  new  condition.  Seller  will  install 
and  guarantee.  Can  be  seen  running. 
Available  December.  Save  big  dollars 
off  new  price.  Trades  welcome. 

Offered  exclusively  by: 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 

TRADE-IN  WEB  PRESSES  FOR  SALE 
Will  sell  as  components  or  complete 
presses.  As-is  or  reconditioned  and 
installed. 

2-Unit  Goss  Community  Press  rebuilt- 
ready  to  install 

5-Unit  Color  King  Press  with  2-KJ6i 
folders  being  reconditioned  now  I 
12-Unit  News  King  Press  with  2-KJ6  \ 
folders  and  2-press  drives — will  split 
press  and  sell  units 

WEB  PRESS  CORPORATION 
Midwest  Office  (S16)931-5291 
4200  Pennsylvania,  Suite  210 
Kansas  City,  MO  64111 
Contact:  ferry  Morton 

TWO  1,000  SPM  Martin  Splicers  1983 
models.  Web  Specialties  Inc.  (916) 
635-1610. 

EDITOR  &  PUBLISHER  for  August 


EQUIPMENT  &  SUPPLIES 

_ PRESSES _ 

Goss,  Metroliner,  6  units,  22”,  1983 
Urbanite  "1000",  10  units, 
1977-83 

Urbanite  "1000”,  6  units, 
3-color 

Urbanite  folder,  U-1203 
Urbanite  add-on  units 
Suburban  1500,  4  units,  auto¬ 
splicers 

Suburban  1500,  6  units, 
1974-76 

SSC,  8  units,  U.O.P.,  1976-83 
SSC,  8  units,  U.O.P.,  1979 
SC,  5  units,  1976 
Community,  3  units,  1981 
Harris,  1650,  5  units,  1979 
845,  10  units,  1979-81 
V15D,  5  units,  1981 
M.A.N.,  UniMan  2/2,  4  1/2  units, 
1981 

King,  Color,  8  units,  KJ8 
News,  6  units,  1976 

Inserters: 

Muller  227,  2  into  1,  Muller  231 

Kansa  320,  3  into  1,  1982,  $14,000 

ONE  Corporation 
3400  Malone  Drive 
Atlanta,  GA  30341 

(404)458-9351  Tlx  700563 

HARRIS 

N845  45.5  x  36  (Standard  &  narrow 
gap) 

Units  from  72-82  RH  and  LH 
N936  42  X  36 
N900  42  X  46 
V25  21.5  and  22.75 
BAKER  PERKINS 

C2  Twin  Chopper  Folder  compatible 
with  N845  Press  systems 
MISCELLANEOUS 
Cary  Imprinter  22.75  (1981) 

JEC  HR  X  4000  After  Burner 
Butler  Splicers 
TEC  Catalitic  After  Burner 
-Harris  Presses  available  in  heat  set  or 
cold  configurations 

-Re-built  and  warranteed  units,  folders 
and  press  systems  available 
Treasure  Chest  Advertising  Co.,  Inc. 
511  West  Citrus  Edge 
Glendora,  CA  91740-5098 
(818)  914-3981  Tlx  (910)  584-1350 

GOSS  URBANITE  5  mono  units,  one  3 
color  unit,  1/2,  1/4  folder  with  upper 
balloon  and  skip  slitter,  6  Cary  flying 
pasters  (3  right,  3  left)  offered  as 
complete  press  or  individual  compo¬ 
nents,  “as  is",  or  rebuilt. 

I  PEC  Incorporated 
Wheeling,  IL  60090 
(312)459-9700 _ Tlx  206766 

VERY  NICE  REBUILT  Harris  V-15  for 
sale  by  owner.  4  units  and  folder  bought 
from  a  national  used  printing  equip¬ 
ment  broker/dealer.  Spent  $60,000 
plus  rebuilding  to  present  good  shape. 
Don’t  let  this  happen  to  you!  Buy  one 
that  is  truly  in  good  shape.  Used  in  last 
three  years  on  small  weekly  newspaper. 
Sacrifice  for  $28,000. 

(301)  268-5673.  No  dealers. 

U  ADDiC 

-N-1650,  4  units,  1972,  22  %. 
-N-845,  8  units,  1-RBC2. 

-N-845,  6  units,  1-RBC2,  3  MEG. 
-V-15A,  4  units. 

-V-15  "Vanguard”,  2  units  (add-on) 
GOSS 

-Metroliner,  2  units,  half  deck,  22%” 
-Metroliner,  6  units,  3  half  decks,  22”, 
2:1  folder,  1980 
-Urbanite,  9  units,  1972 
-Urbanite  add-on  units  and  folders 
-8  (Jary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 

GOSS  COMMUNITY  U.O.P.  22  &  3/4 
inch  cut  off  1976  in  process  of  being 
re-manufactured  by  Web  Specialties. 
Call  Web  Specialties,  (916)  635-1610 

16,  1986 


EQUIPMENT  A  SUPPLIES 

_ PRESSES _ I 

WEB  HEAT  SET  CONVERSION  PACK¬ 
AGE:  Martin  infeed,  web  guide,  1-pass 
TEC  10  ft.  oven  with  chills  and  Ryco 
double  sided  silicone  applicator.  Every¬ 
thing  you  need  to  convert  your  press  to 
heat  set.  Can  offer  as  turnkey  for  Harris, 
Goss,  King,  etc.  Reasonable.  i 

IPEC INCORPORATED 
97  Marquardt  Drive 
Wheeling,  IL  60090 
(312)  459-9700  Telex  206766 

WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

4  Mark  II  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  3/4”. 

Complete  6  units  Goss  Mark  I  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks  I 

1  double  Goss  2:1  folder-22  3/4  cutoff  | 

Goss  Skip  Slitter 

Portable  ink  fountains  ! 

Goss  single  width  balloons  i 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinety  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 

_ (213)  256-4791 _ 

HARRIS 

Harris  VI 5A  7  units  1  folder 
Harris  V15A  7  units  2  folders 
Harris  VI 5A  4  units  1  folder 
Harris  4  position  stacked  roll  stand  | 
Harris  V15A  add  on  units,  completely  i 
refurbished  i 

Harris  V25  add  on  units,  (two)  com¬ 
pletely  refurbished 
Harris  V700  add  on  units 
Harris  upper  former 
KING 

News  King  6  units  KJ6  folder,  imma¬ 
culate  condition  with  large  spare 
parts 

MISCELLANEOUS 

Single  Butler  splicer  4042-8  dual 
unwind  and  hoist  system 
All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

11  RADO  DRIVE 
NAUGATUCK,  CT  06770 
(203)  723-0928 

(203)  264-1802  Telex  140186 

VANGUARD  PRESS  22  1/2  x  36  four 
units  with  JF-1  Jaw  Folder  with  30 
horse  power  drive  and  4  position 
stacked  role  stamp.  Call  Web  Special- 
ties  Inc.  (916)  635-1610. 

WANTED  TO  BUY 

SHERIDAN  24P  inserter  for  small 
weekly  operation.  Please  contact  Box 
9737,  Editor  &  Publisher. _ 


HELP 

WANTED 


ADMINISTRATIVE 

PUBLISHER  for  large  Montana  weekly. 
Successful  candidate  will  have  strong 
background  in  sales,  web  and  sheet 
printing  operations  and  community 
relations.  Send  resume  with  salary 
history  to  Box  1252,  Editor  &  Publisher. 


HELP  WANTED 
ADMINISTRATIVE 

STAFF  ATTORNEY 

To  coordinate  legal  defense  efforts  for 
public  interest-press  freedom  group. 
Minimum  2-3  years  litigation/apoellate 
experience  required,  preferable  in 
media  law;  news  reporting  experience 
desirable.  Send  resume,  writing 
samples  to:  Ms.  Marr,  Suite  300,  800 
18th  St.,  NW,  Washington,  DC  20006. 

The  Hamilton,  Ohio  JOURNAL-NEWS  is 
seeking  an  experienced  Controller  to 
manage  our  growing  business  office. 
Qualified  applicants  should  send  a 
resume  and  salary  requirements  tO: 
Charles  G.  Pettit,  Publisher,  The 
Journal-News,  228  Court  St.,  Hamil¬ 
ton,  OH  45012. 

WE'RE  LOOKING  FOR 

FARM  EXPERTISE 

A  unique,  colorful  statewide  farm  week¬ 
ly  newspaper  in  Zone  5  is  seeking  a 
managing  editor.  A  solid,  wide-ranging 
knowledge  of  agriculture  and  a  back¬ 
ground  in  newswriting  and  newsroom 
mangement  is  required.  Expertise  in 
agriculture  and  its  application  is  essen¬ 
tial.  Content  planning,  editing  and 
design  skills  also  required.  Salary  open. 
Send  resume  and  salary  expectations  to 
Box  1267,  Editor  &  Publisher.  EOE. 

NEWSPAPER  MANAGERS  COME 
HOME  TO  MAINE.  Weekly  Newspaper 
group  in  blue  collar  towns  in  Maine 
Lakes  Region  seeks  newspaper  manager 
with  rural  New  England  roots.  Sales  and 
budgeting  skills  required.  Editorial  and 
production  knowledge  helpful.  Write 
Julie  Hamlin,  PO  Box  269,  Nonway,  ME 
04268,  or  call  (207)  743  7011. 

PUBLISHER’S  ASSISTANT 
Sell  major  accounts  and  learn  the  ropes 
for  a  year  to  allow  publisher  to  spend 
time  away  from  business.  Must  have  a 
strong  background  in  sales  and  compos¬ 
ition.  We  are  a  25  year,  medium-sized, 
independent,  free  community  newspap¬ 
er  (formerly  shopper).  Competitive, 
suburban  Kansas  City  growth  area. 
Send  complete  resume  including  salary 
history  and  references  to  Vivian  L. 
O’Dell,  Publisher,  12  N.  Main,  Liberty, 

MO  64068. _ 

5,800  WEEKLY  in  Zone  3  seeking 
experienced  general  manager.  Candi¬ 
date  must  be  organized,  aggressive, 
quality-conscious  and  work  well  with 
people.  Position  available  after  Jan.  1. 
1987.  Resume  should  include  past 
employment  history,  salary  require¬ 
ments,  references  and  education.  Send 
resume  to  Box  1268,  Editor  & 

Publisher. _ 

INDIVIDUAL  TO  PUBLISH  non-compe¬ 
titive  weekly  newspaper  in  Zone  4.  Must 
have  strong  business  background. 
Salary  plus  bonus  and  stock  options 
available.  $35,000  minimum  compen¬ 
sation  guaranteed  the  first  year.  Call 
(205)  684-2287  or  (813)  595-7350, 
or  send  resume  to  PO  Box  160,  Geneva, 
AL  36340. _ 

GENERAL  MANAGER 
We  are  looking  for  a  hard-hitting,  hard¬ 
working,  results  oriented  general  mana¬ 
ger  for  large.  Zone  5  weekly  newspaper. 
Successful  candidate  will  love  aggres¬ 
sive  competitive  warfare  and  will  most 
likely  win  more  battles  than  he  or  she 
loses.  Highly  competitive  salary  and 
benefit  package.  Send  resume  to  Box 
1284,  Editor  &  Publisher. _ 

NEW  ENGLAND  NEWSPAPERS  often 
seek  qualified  personnel  in  all  depart¬ 
ments.  The  New  England  Newspaper 
Association  maintains  a  personnel 
referral  service  to  assist  our  newspap¬ 
ers.  Send  us  your  resume  and  we  will 
use  it  to  fulfill  inquiries  from  newspap¬ 
ers  in  the  market.  Anyone  may  partici¬ 
pate  but  distance  is  often  a  factor  in 
placement.  New  England  Newspaper 
Association,  Personnel  Referral 
Service,  70  Washington  Street,  Salem, 
MA  01970. 
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HELP  WANTED 

HELP  WANTED 

ADMINISTRATIVE 

ADMINISTRATIVE 

VICE-PRESIDENT  -  OPERATIONS 
Creative  Data  Systems,  a  high-growth 
Kansas  City  based  software  firm,  mark¬ 
eting  nationally  to  the  publishing  indus¬ 
try,  seeks  a  proven  results  oriented  indi¬ 
vidual  to  assume  the  position  of  Vice- 
President  of  Operations.  This  position 
reports  directly  to  the  president  of  the 
company. 

Responsibilities  include  development 
and  supervision  of  product  line  mana¬ 
gers,  development  and  attainment  of 
annual  plans  that  average  150%  to 
200%  growth  each  year,  increasing 
revenues  with  existing  clients,  acting  as 
major  customer  liaison,  managing  new 
customer  installations,  and  supervising 
continuing  customer  support. 

The  ideal  candidate  must  have  a  proven 
track  record  that  demonstrates  the  abil¬ 
ity  to  manage  a  group  of  highly  moti¬ 
vated  individuals  toward  a  common 
goal.  Computer  hardware/software 
exposure,  an  MBA,  and  consulting 
experience  are  a  plus. 

Salary  and  bonus  incentives  open. 
Please  send  a  resume  with  qualifica¬ 
tions  and  salary  requirements  to: 

Creative  Data  Systems 
9300  W.  noth  St.,  Suite  150 
Overland  Park,  KS  66210 

GENERAL  MANAGER  wanted  for  west¬ 
ern  high  growth,  zoned  shopper. 
Successful  candidate  will  have  proven 
sales  and  administrative  skills,  with 
ability  to  motivate,  communicate  with 
lenders,  upper  management,  and  major 
customers.  Send  resume  and  salary 
requirments  to  Box  1255,  Editor  & 
Publisher. 

GENERAL  MANAGER 
California  daily  in  attractive,  growing 
market  seeks  GM. 

Our  publication  is  an  award-winning 
7-day  daily  in  the  40M  plus  circulation 
range. 

Our  company  owns  several  daily  and 
weekly  newspapers,  shoppers  and 
magazines.  We  are  large  enough  to  offer 
numerous  advancement  possibilities, 
but  small  enough  not  to  have  lost  our 
sense  of  personal  touch. 

We  seek  a  GM  with  well-developed 
managerial,  people  and  analytical 
skills.  One  who  possesses  the  vision  to 
set  high  goals,  the  energy  and  drive  to 
execute  regardless  of  obstacles  and 
achieve  them. 

He  or  she  should  have  strong  advertis¬ 
ing  and  marketing  background  with  a 
proven  record  of  successes.  We  offer 
excellent  starting  salary,  annual  perfor¬ 
mance  bonus  and  liberal  fringe 
benefits. 

If  this  sounds  like  you,  send  us  your 
confidential  resume.  Box  1240,  Editor 
&  Publisher. 


EXECUTIVE  DIRECTOR,  Inland  Daily 
Press  Association,  headquarters  in 
Chicago  suburbs.  Want  creative  execu¬ 
tive  to  build  membership,  direct  news¬ 
paper  seminars,  supen/ise  staff  and  $1 
million  foundation,  plan  conventions, 
service  500  member  papers.  Newspap¬ 
er  experience  valuable,  organizational 
abilities  essential.  Send  letter  telling  all 
with  resume  to  Scott  Schurz,  Chairman, 
Search  Committee,  Herald-Telephone, 
Box  909,  Bloomington,  IN  47401. 
DEADLINE:  SEPTEMBER  1,  1986. 

EDITOR  &  PUBLISHER 

11  West  19th  St 
New  York,  NY  10011 

GENERAL  MANAGER 
Rapidly  growing  Zone  5  suburban  group 
(dailies  and  weeklies,  190,000-1-  circu¬ 
lation)  has  an  immediate  opening  for  a 
general  manager. 

Major  account  and  suburban  group 
experience  a  must.  We  have  positioned 
our  publications  to  take  advantage  of 
upcoming  market  growth.  Now  its  time 
to  bring  the  right  executive  on  board  to 
lead  us  over  the  top. 

Revenues  have  already  doubled  and  are 
about  to  double  again!  We  are  on  the 
verge  of  blowing  this  exciting  market 
wide  open!! 

If  you  enjoy  a  fast  pace  and  feel  you've 
got  what  it  takes  to  handle  "publisher" 
responsibilities  for  half  of  our  group 
send  resume  with  salary  history  to  Box 
1262,  Editor  &  Publisher. 

FAMILY-OWNED  14,000  independent 
daily  newspaper  in  Zone  5  seeks  exper¬ 
ienced  business  or  general  manager. 
Job  open  due  to  retirement.  Candidate 
must  be  organized,  aggressive,  quality 
conscious  and  possess  the  ability  to 
motivate  and  work  well  with  people. 
Person  must  have  ability  to  communi¬ 
cate  with  ownership  and  the  desire  to 
move  into  general  management.  Ten 
years  newspaper  experience  desired. 
TMC  or  shopper  background  helpiful. 
Position  available  January  1,  1987. 
Salary  commensurate  with  experience 
plus  good  fringe  benefit  package. 
Resume  should  include  past  employ¬ 
ment  history  salary  requirements,  refer¬ 
ences  and  education.  Please  send 
resume  to  Box  1183,  Editor  & 
Publisher, 

GENERAL  MANAGER  for  50,000 
zoned  weekly.  Zone  5  suburban  metro, 
highly  competitive  area.  Must  have 
strong  sales  and  composition  back¬ 
ground.  Send  cover  letter,  complete 
resume,  salary  history  and  references  to 
Box  1199,  Editor  &  Publisher. 


New  Management/Marketing  Search  Team: 

We  are  often  consulted  by  our  clients  to  find 
professional  people  to  fill  key  management/mar¬ 
keting  positions  in  general  management,  adver¬ 
tising,  circulation,  promotion  and  research. 

If  you  would  like  to  be  considered  and  inter¬ 
viewed  by  us  and/or  our  clients,  please  send  us 
your  current  resume,  salary  requirements,  and 
other  pertinent  data.  Complete  confidentiality 
with  no  resume  sent  without  prior  discussion. 

•  Send  your  resume  to  either  address  below  • 


Richard  L.  Hare, 
President 
Hare  Associates 
62  Black  Walnut  Drive 
Rochester,  NY  14615 
716-621-6873 


Ronald  C.  Anderson, 
President 

RCAnderson  Associates 
44  Rosewood  Drive 
Pittsford,  NY  14534 
716-381-0686 


HELP  WANTED 


ADVERTISING 


CLASSIFIED 

INSIDE  SALES  SUPERVISOR 


The  Seattle  Times  is  looking  for  an 
experienced  Classified  Supervisor  to 
provide  leadership  for  an  experienced 
inside  sales  group.  The  ideal  candidate 
will  have: 

-5  years  of  Newspaper  Sales  exper¬ 
ience  with  a  good  grounding  in  classi¬ 
fied  sales. 

-3  years  of  supervising  and  managing 
sales  people. 

-An  understanding  of  marketing 
concepts  (a  college  degree  is 
preferred). 

-The  ability  to  motivate  others  and 
work  as  a  team  member. 

In  return,  we  offer  an  attractive  salary, 
bonus  and  benefit  package  plus  the 
challenge  of  working  on  two  major 
metro  newspapers  involved  in  a  JOA. 
Please  send  resume  and  salary  history 
to: 

Renee  C.  Follett 
Seattle  Times 
PO  Box  70 
Seattle,  VYA  98111 

No  Phone  Calls  Please! 

CLASSIFIED  AD  DIRECTOR 
Rapidly  expanding  legal  and  business 
newspaper  group  needs  experienced 
leader,  strong  motivator  and  organizer. 
Responsibilities  include  overseeing  and 
training  sales  staff,  setting  sales  goals, 
establishing  rates  and  procedures, 
creating  promotion  campaigns,  and 
developing  telemarketing  effort. 
Located  in  Miami, this  highly  visible 
position  reports  to  the  publisher  and 
has  unlimited  potential.  Salary  plus 
commission.  Send  resume  and  salary 
history  to  Willialm  J.  Ryan,  Publisher, 
The  American  Lawyer,  3rd  floor,  60C) 
3rd  Ave.,  New  York,  NY  10016. 

CLASSIFIED  AD  MANAGER  one  of  the 
Midwest’s  fastest  growing  newspaper  is 
looking  for  an  aggressive,  self-starting 
classified  advertising  manager  for  North 
Dakota's  number  1  classified  depart¬ 
ment.  Please  send  cover  letter  and 
resume  detailing  education,  work  and 
salary  history  to  Mike  Kment,  Advertis¬ 
ing  Director,  The  Bismarck  Tribune,  PO 
1498  Bismarck,  ND  58502. 

DISPLAY  MANAGER 
Opportunity  for  strong  manager  to  lead 
outside  sales  staff  of  9  (retail  and  clas¬ 
sified  display)  in  highly  competitive 
market.  The  Boca  Raton  News  is  a 
Knight-Ridder,  20,000  circulation 
daily.  Send  resume  and  salary  history 
to:  Advertising  Director,  Boca  Raton 
News,  PO  Box  580,  Boca  Raton,  FL 
33429. 


ADVERTISING  MANAGER 
Exciting  Zone  5  newspaper  group  seeks 
strong  advertising  manager  who  thrives 
on  success,  competition,  training,  and 
team  building.  Excellent  salary,  bene¬ 
fits,  and  growth  opportunities.  Send 
resume  to  Box  1283,  Editor  & 
Publisher. 


ASSISTANT  AD  DIRECTOR 
New  England’s  fastest-growing  news¬ 
paper  seeks  an  energetic  professional 
as  understudy  and  successor  to  its 
advertising  director,  someone  familiar 
with  all  aspects  of  ad  sales  and  new 
ideas  to  help  keep  us  growing.  Send 
letter,  resume,  and  salary  history  to 
Publisher,  Journal  Inquirer,  306  Prog¬ 
ress  Drive,  Manchester,  CT  06040. 


HELP  WANTED 


ADVERTISlING 


MARKETING  DIRECTOR 
Growing  17,000  daily,  19,000  Sunday 
newspaper  in  one  of  North  Carolina’s 
most  rapidly  developing  regions  is  seek¬ 
ing  an  energetic  and  imaginative  indivi¬ 
dual  to  direct  its  sales  and  marketing 
activities.  The  successful  candidate 
should  possess  strong  leadership  and 
interpersonal  skills;  experience  in 
advertising  sales  management,  includ¬ 
ing  product  development  and  market 
research;  an  understanding  of  circula¬ 
tion  functions;  and  a  well-developed 
appreciation  for  cooperative  interde¬ 
partmental  relationships.  Please  send 
resume  and  salary  history  in  strict  confi¬ 
dence  to  Box  1 169,  Editor  &  Publisher. 

PRESENTATIONS  &  TRAINING 
100,000  daily  seeks  skilled  communi¬ 
cator  to  prepare  presentations  and  sales 
materials  and  train  sales  staff.  Must 
have  familiarity  with  competing  media, 
ability  to  analyze  research.  AV  and 
personal  computer  experience  desir¬ 
able.  Send  resume  and  samples  to: 
Personnel  Dept.,  Winston-Salem  Jour¬ 
nal,  PO  Box  3159,  Winston-Salem,  NC 
27102. _ 

SALES  MANAGER  for  western  zoned 
direct  mail  shopper.  Proven  ability  to 
lead  and  motivate  retail  sales  force  of  8 
- 10.  Strong  skills  in  planning,  develop¬ 
ing  and  implementing  marketing  strate¬ 
gies;  assisting  with  the  development  of 
annual  budget;  and  overseeing  the  day 
to  day  operations  of  the  department. 
Send  your  resume,  salary  requirements 
to  Box  1253,  Editor  &  Publisher. 

TELEMARKETING/CLASSIFIED 
MANAGER — Southwestern  Florida 
weekly  newspaper.  Ideal  position  for 
salesperson  with  strong  telemarketing 
and  classified  background  who  wants  to 
move  up.  Full  range  of  benefits.  Send 
full  details  and  salary  requirements  to 
Box  1241,  Editor  &  Publisher.  All 
replies  confidential. 

WEST  TENNESSEE  afternoon  daily  has 
an  immediate  opening  for  an  exper¬ 
ienced  display  advertising  salesperson. 
Send  resume  and  salary  requirements 
to  Advertising  Manager,  Union  City 
Daily  Messenger,  PO  Box  430,  Union 
City,  TN  38261. 

ADVERTISING  MANAGER 
Experienced  newspaper  advertising 
professional  needed  to  help  continue 
growth  of  Zone  9  weekly.  Send  resume 
and  salary  history  to  Box  1287,  Editor  & 
Publisher. 

ADVERTISING  DIRECTOR 
38,000  7  day  publication  seeking 
seasoned  professional  to  work  in  beauti¬ 
ful  southeastern  New  England.  Excel¬ 
lent  compensation  package  for  a  strong 
leader  and  motivator.  Send  resume  and 

I  salary  history  to  Raymond  Blume, 
General  Manager,  Fall  River  Herald 
News,  207  Pocasset  St.,  Fall  River,  MA 
02722. _ 

ADVERTISING  MAKEUP 
NYC  Spanish  daily  newspaper  has  avail¬ 
able  a  position  in  the  advertising 
makeup  and  layout  department.  Candi¬ 
date  must  be  bilingual,  capable  of  coor¬ 
dinating  work  between  sales,  art  and 
composing  departments.  Hands-on 
experience  in  makeup  and  layout. 
Salary  $20,000  plus  commensurate 
with  experience.  College  degree  a  plus. 
Equal  Opportunity  Employer.  Send 
resumes  to  Radio  City  Station,  PO  Box 
809,  New  York,  NY  10019. 

CLASSIFIED  MANAGER 
to  lead  and  motivate  inside  sales  staff  of 
7  for  20,000  circulation  Knight-Ridder 
daily.  Send  resume  and  salary  history 
tO:  Advertising  Director,  Boca  Raton 
News,  PO  Box  580,  Boca  Raton,  FL 
33429. 
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HELP  WANTED 
ARTIGRAPHICS 

ARTIST — The  Greensboro  News  & 
Record  is  seeking  an  artist  for  the  news 
department.  Chief  qualifications  are  an 
ability  to  visualize  and  produce  innova¬ 
tive  feature  illustrations  and  informa¬ 
tional  graphics,  charts  and  maps  for  use 
with  news  content  under  deadline  pres¬ 
sure.  Full  knowledge  of  black  and  white 
and  color  reproductions  plus  typography 
are  essential.  The  successful  candidate 
should  have  a  college  degree  and  2  to  4 
years  daily  newspaper  experience. 
Submit  resume  to  Ben  Bowers,  VP/ 
Executive  Editor,  Greensboro  News  & 
Record,  PO  Box  20848,  Greensboro, 
NC  27420. 

GRAPHICS  ARTIST 

For  220,000  SE  daily  undergoing  visual 
recovei^.  In  Zone  3.  Main  responsibili¬ 
ties  will  include  information-graphics, 
charts, maps.  Supplementalskills 
needed  in  page  design  and/or  illustra¬ 
tion.  Send  resume  and  best  clips  to  Box 
1266,  Editor  &  Publisher. 

ARTIST 

The  Montgomery,  Alabama,  Advertiser 
is  seeking  a  newsroom  artist  skilled  at 
maps,  graphs,  charts.  Send  resumes, 
samples,  to  Vi/illiam  B.  Brown,  Manag¬ 
ing  Editor,  P.O.  Box  1000,  Montgom¬ 
ery,  AL  36192. 

GRAPHICS  DESIGNER 
The  Roanoke  Times  &  World  News  is  a 
125,000  all-day  newspaper  located  in 
the  Blue  Ridge  Mountains  of  beautiful 
southwest  Virginia. 

We  are  looking  for  a  graphics  designer 
for  our  news  art  department.  This 
person  will  be  responsible  for  day-to- 
day  assistance  for  our  news  and  sports 
copy  desk  and  hands  on  production  of 
display  page  and  special  news  package 
design,  plus  informational  graphics. 
Must  have  a  working  knowledge  of  color 
printing  and  make  up.  Heavy  emphasis 
will  be  placed  on  typography  and  design 
skills. 

To  apply,  send  resume  and  work 
samples  to: 

Steve  Stenson 

Features/Art  Director 
Roanoke  Times  &  World  News 

P.O.  Box  2491 

Roanoke,  VA  24010 
An  equal  opportunity  employer 

_ CIRCULATION _ 

ASSISTANT  CIRCULATION  MANAGER 
31,000  six  day  afternoon  newspaper  in 
Butler  PA  has  a  challenging  position. 
Experience  in  newspaper  sales  and 
service  a  plus.  There  is  an  excellent 
opportunity  for  advancement  next  year 
to  Circulation  Director.  Send  resume 
and  letter  including  work  history/ 
education  and  salary  requirements  to, 
Vernon  Wise,  Butler  Eagle,  PO  Box  271 
Butler,  PA  16003. 

CIRCULATION  DIRECTOR  for  large 
Chicago-based  weekly  with  strong 
growth  potential.  Partof  total  rebuilding 
process.  Join  excited  management 
team.  PO  Box  11181,  Chicago,  IL 
60611,  C/0  General  Manager. 

CIRCULATION  MANAGER  needed  for 
Zone  1  PM  daily.  Potential  for  25% 
circulation  growth.  Very  desirable 
employment/living  area  is  being  redis¬ 
covered  by  the  general  population.  High 
Tech,  and  educational  institutions  form 
the  backbone  of  our  community.  This  is 
an  opportunity  to  develop  a  modern 
circulation  department  from  a  base  of 
15,000-1-  circulation.  Presently  imple¬ 
menting  PIA,  controlled  circulation, 
TMC,  modern  mailroom  with  supervisor 
in  place.  Experience  should  include  10 
to  15  years  in  Circulation  with  some  of 
that  time  as  manager,  asst,  manager,  or 
marketing  manager.  Please  send 
resume  and  salary  requirements.  Box 
1285,  Editor  &  Publisher. 
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CIRCULATION 

MANAGEMENT 

OPENINGS 

Circulation  Manager  to  $50,000 
An  East  Coast  60,000  daily  needs  a 
circulation  manager  with  experience 
with  unions  and  computers. 

Regional  Circulation  Mgr  to  $40,000 
Our  client  is  seeking  experienced 
circulators  for  regional  manager 
positions  in  their  national  circulation 
department.  Experience  working 
with  wholesalers  and  distributors  a 
plus. 

Zone  Manager  to  $40,000 

Our  client,  a  large  metro  in  the 
Southwest,  seeks  a  zone  manager. 
Responsibilities  for  30,000  plus 
circulation  on  a  daily  basis.  Non¬ 
union  environment. 

Home  Delivery  Manager  to  $35,000 
A  50,000  daily  is  looking  for  a  home 
delivery  manager,  supervisory 
responsibility  for  approximately 
twenty  irKfividuals. 

Circulation  Sales  Mgr  to  $35,000 
Our  client  needs  a  circulation  sales 
manager  to  be  responsible  for  the 
phone  room  and  crew  canvassing. 
This  suburban  weekly  has  paid 
circulation  plus  a  large  TMC 
product. 

Zone  Manager  to  $30,000 

Our  eastern  client  is  looking  for  a 
zone  manager.  Several  district 
managers  would  report  to  this 
position. 

Zone  Manager  to  $20,000 

This  client  needs  a  zone  manager 
who  would  have  supervisory 
responsibility  for  five  district  mana¬ 
gers  and  between  8,000  to  12,000 
daily  circulation.  A  non-union  shop. 
Circulation  Director  to  $30,000 

A  40,000  circulation  daily,  located  in 
the  southeastern  United  States, 
requires  a  circulation  director  who 
would  report  to  the  publisher.  He 
would  have  supervisory  responsibil¬ 
ities  for  six  district  managers. 
Circulation  Manager  to  $30,000 

Our  client,  a  20,000  circulation  daily 
in  the  Midwest,  is  seeking  a  circula¬ 
tion  manager.  Supen/isory  responsi¬ 
bility  for  up  to  twenty  persons.  Salary 
to  $30,000. 

Circulation  Director  to  $25,000 

Large  weekly  newspaper  group  in 
the  Midwest  is  looking  for  a  circula¬ 
tion  manager.  Supervisory  respon- 
siblity  for  up  to  fifty  persons.  Proven 
promotional  skills  a  plus. 

Telephone  Sales  Mgr  to  $25,000 

Regional  office  of  a  large  daily  is 

seeking  a  manager  for  the  subscrip¬ 
tion  sales  promotion  office.  The 
position  requires  someone  who  has 
had  experience  in  running  a  tele¬ 
phone  solicitation  salesroom. 
Mailroom  Superintendent  to  $35,000 
Our  client,  a  200,000  circulation 
weekly  on  the  East  Coast  is  looking 
for  a  mailroom  superintendent. 
Company  is  non-union. 

Mailroom  Manager  to  $30,000 

A  60,000  circulation  Midwest  news¬ 
paper  needs  a  mailroom  manager. 
Good  technical  skills  required. 
Supervisor  of 

Mail  Operations  to  $25,000 

Weekly  shopper  looking  for  an  indi¬ 
vidual  who  has  knowl^e  of  mail¬ 
ing  procedures  and  postal  regula¬ 
tions.  Knowledge  of  Cheshire  mail- 
ing  equipment  required. 
Supervisory  responsibilities  for  up 
to  twenty  persons. 

All  Positions  Fee  Paid 

Send  resume  to  or  call: 

F.  Lincoln  Marx 

GORDON  WAHLS 
EXECUTtVE  SEARCH 

61 0  East  Baltimore  Pike 

Post  Office  Box  905 
Media,  Pennsylvania  19063 

_ (2151  565-0800 _ 

t  16,  1986 


HELP  WANTED  I 

CIRCULATION _ 

CITY  CIRCULATION  MANAGER 
We  have  an  opening  for  an  aggresive 
goal  oriented  person  to  lead  our  city 
operation  in  the  circulation  department. 
This  person  will  be  responsible  for  8 
district  managers  in  the  fastest  growing 
market  in  New  England.  The  person  we 
are  looking  for  must  have  hands-on 
experience  and  be  capable  of  becoming 
a  circulation  director  in  the  near  future. 
Please  send  resume  along  with  salary 
history  to  James  R.  Jones,  Circulation 
Director,  The  Middlesex  News,  33  New 
York  Ave.,  Framingham,  MA  01701. 

CIRCULATION  DIRECTOR  12,000 
daily.  Experienced  man,  desires 
change.  Box  1234,  Editor  &  Publisher. 

DISTRICT  MANAGERS.  We  are  looking 
for  a  few  eager  district  circulation 
managers  to  keep  pace  with  this  rapidly 
expanding  market  and  our  6  day  AM 
newspaper.  We  offer  a  truly  excellent 
salary  and  bonus  package.  Zone  5. 
Reply  in  confidence  to  Box  1242, 
Editor  &  Publisher. 

HOME  DELIVERY  MANAGER 
We  are  one  of  the  fastest  growing  metro¬ 
politan  newspapers  in  the  country  and 
we  have  an  award-winning  circulation 
team.  As  a  result  of  sustained  circula¬ 
tion  growth,  we  are  looking  for  a  moti¬ 
vated  professional  to  join  this  team  as  a 
PM  Home  Delivery  Manager. 

If  you  are  looking  for  a  challenging  posi¬ 
tion  in  a  fast-paced  metro  environment 
and  believe  results  are  obtained  through 
good  communications  and  positive 
leadership,  please  send  your  resume  to 
Tom  Peterson,  Circulation  Director,  The 
Orange  County  Register,  625  North 
Grand  Ave.,  Santa  Ana,  CA  92711. 

METRO  CIRCULATION  MANAGER 
Midwest  newspaper  is  seeking  an  exper¬ 
ienced  professional  with  proven  mana¬ 
gerial  experience,  a  strong  record  of 
achievement  to  lead,  motivate,  and 
train  a  district  sales  staff  plus  budget¬ 
ing  experience.  Salary  commensurate 
with  experience.  Excellent  company 
benefits.  Send  resume,  salary  history/ 
requirements  to  Sandy  Wicker  c/o 
Springfield  newspapers,  651  Boonville 
Sprinfgfield  MS  65806;  E.O.P. 

PHOTOJOURNAUSM 

CORNELL  UNIVERSITY  NEWS 
SERVICE  r^uires  photo-journalist  with 
suitable  wire-service,  newspaper,  and/ 
or  magazine  experience  to  cover  news 
worthy  activities  of  major  research 
university  for  dissemination  to  national 
media.  Experience  with  video  minicam 
desirable.  Submit  tearsheets/prints 
showcasing  creativity  with  application 
letter,  resume,  references  to  Karen  A. 
Walters,  Search  Coordinator,  Cornell 
News  Service,  1 10  Day  Hall,  Ithaca,  NY 
14853-2801. 

_ EDITORIAL _ 

AGGRESSIVE  BUSINESS  REPORTER 
for  top  quality  regional  business  publi¬ 
cation.  Experience  a  must.  Excellent 
I  benefits.  Opportunity  for  advancement. 
Send  resume,  clips  and  salary  require¬ 
ments  to  CIB  Newsmedia  Corporation, 
117  Main  St..  Clinton,  IL  61727. 

CITY  EDITOR  for  top  award  winning 
25,000  PM  daily  near  Atlanta. 
Requires  experience  in  city  desk  opera¬ 
tions.  Duties:  planning  coverage, 
assignments  and  follow-up  with  report¬ 
ing  staff,  meeting  public,  staying 
aggressively  on  top  of  news  in  a 
community  that  expects  a  paper  of  local 
application.  Contact  Pierre  Noth,  Depu¬ 
ty  Editor,  Rome  (GA)  News-Tribune, 
(404)  291-  6397. 


HELP  WANTED 


ARTS/ENTERTAINMENT  writer.  This  is 
a  good  opportunity  to  grow  at  a  teaching 
newspaper.  45,000  Midwest  daily 
wants  someone  to  cover  family  enter¬ 
tainment  but  ready  to  stir  up  interest 
with  authoritative  reviews  and  lively 
columns.  Box  1278,  Editor  & 
Publisher. 

BUSINESS  EDITOR 
Growing  mid-sized  morning  daily  wants 
self-starter  to  handle  expanding  daily 
and  Sunday  sections,  devise  new 
features,  edit  copy,  do  layouts.  Must 
have  solid  business  news  experience; 
prefer  Northeast  orientation.  Call  or 
write  The  Times,  500  Perry  St.,  Tren¬ 
ton,  NJ  08618  (609)  396-3232  ext. 
445. 

CENTRAL  PENNSYLVANIA  afternoon 
daily  seeks  person  with  4  to  5  years 
experience  in  hard  news  and  copy  edit¬ 
ing  to  fill  new  position  of  night  editor. 
We're  looking  for  someone  with  strong 
writing  skills  to  manage  our  3-person 
night  shift,  to  edit  local  stories  and  to 
paginate  inside  pages.  Send  clips  and 
resumes  to  John  Moore,  Managing 
Editor,  The  Daily  Item,  Box  607, 
Sunbury,  PA  17801. 

AMBITIOUS  WEEKLY  NEWSPAPER  in 
Zone  2  needs  an  assistant  news  editor 
who  will  be  the  number  2  person  in  the 
news  department.  Must  have  a  clear 
picture  of  what  makes  for  solid  and 
interesting  stories  with  empahasis  on 
layout/design,  editing,  writing,  and 
managing  personnel.  If  interested, 
please  send  resume,  including  salary 
history  plus  clips  to  the  Freeman's  Jour¬ 
nal,  Box  591  Cooperstown,  NY  13326 
or  call  (607)  547  2545. 

CENTRAL  PENNSYLVANIA  afternoon 
daily  seeks  person  with  4  to  5  years 
experience  in  hard  news  and  copy  edit¬ 
ing  to  fill  new  position  of  night  editor. 
We're  looking  for  someone  with  strong 
writing  skills  to  manage  our  3-person 
night  shift,  to  edit  local  stories  and  to 
paginate  inside  pages.  Send  clips  and 
resumes  to  John  Moore,  Managing 
Editor,  The  Daily  Item,  Box  607, 
Sunbury,  PA  17801. 

BUSINESS  REPORTER  with  some 

feneral  assignment  work  on  AM-PM 
0,000  combo  in  a  city  of  50,000  in 
north  central  Oklahoma.  Experience 
required.  Send  resume,  clips  to  Phil 
Brown,  Managing  Editor,  Enid  Morning 
News,  PO  Box  312,  Enid,  OK  73702. 

BUSINESS  REPORTER  who  can  dig  up 
scoops  and  help  us  dominate  local  busi¬ 
ness  coverage.  Enjoy  the  time  and 
resources  to  develop  big  stories.  Seven- 
member  staff;  excellent  salary  and 
benefits.  City  has  colleges,  character 
and  culture.  Resume  with  references 
and  clips  to  Editor,  Nashville  Business 
Journal,  PO  Box  23229,  Nashville,  TN 
37202. 

BUSINESS  WRITER/EDITOR 
Experienced  business  writer  to  direct 
two  business  reporters  for  small 
community  Knight-Ridder  newspaper. 
Send  resume  and  writing  samples  to 
Managing  Editor,  Box  580,  Boca  Raton, 
FL  33432. _ 

BUSINESS  EDITOR 
Adynamic  business  publication  looking 
for  top-notch  editor.  The  individual  we 
are  looking  for  will  be  well  versed  in 
business  writing,  involved  in  the  busi¬ 
ness  community,  and  have  a  business- 
oriented  background.  Position  available 
immediately.  We  offer  a  competitive 
salary,  bonus  and  benefits.  If  you  qual¬ 
ify,  write  or  call:  Jack  Nettis,  Scripps 
Howard  Business  Publications,  PO  Box 
920973,  Houston,  TX  77292.  (713) 
688-8811. 
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ASSISTANT  EDITOR 
A  Zone  1,  monthly  business  magazine 
that  prides  Itself  on  being  readable  as 
well  as  Informative  Is  seeking  an  assis¬ 
tant  editor  who  can  edit  for  style, 
content,  story  flow  and  produce  appeal¬ 
ing  heads.  The  job  also  includes  some 
writing.  You  must  work  well  with  repor¬ 
ters  and  other  editors,  be  good  at  gener¬ 
ating  story  ideas,  and  thrive  on  respon¬ 
sibility.  You  should  have  the  ability  to 
interview,  write  imaginative  leads  and 
stories  that  are  strongly  organized  and 
analytical,  as  well  as  the  ability  to  help 
reporters  hone  these  skills.  You  should 
have  some  editing  experience,  a  strong 
background  in  reporting,  at  least  5  i 
years  experience  on  a  magazine  or  a 
daily  newspaper,  and  some  of  that 
experience  should  have  included  cover¬ 
ing  business  or  economics.  Send  a 
letter  outlining  your  qualifications, 
resume,  clips,  plus  your  salary  history 
and  desired  compensation  range  to 
Editor,  Business  NH,  177  East  Indust¬ 
rial  Drive,  Manchester,  NH  03103. 
Please  do  not  call. 

BUSINESS  MAGAZINE  EDITOR 
needed  for  new  Kentucky  business 
publication.  We're  looking  for  an 
aggressive  journalist  with  solid  techni¬ 
cal  skills  and  proven  leadership  ability 
to  work  with  award-winning  designer  in 
a  fast-growing  business  environment. 
Send  resume  to:  Box  1258,  Editor  & 
Publisher. 


EDITORS 

Join  Us  At  The  Leading  Edge. 


We're  TRIN'TEX,  a  partnership  of  CBS,  IBM  and 
Sears.  Join  our  new  team  in  White  Plains,  New  York 
as  we  create  a  national  interactive  information, 
transaction  and  marketing  medium  for  homes  and 
businesses. 

TRINTEX  will  feature  news,  entertainment,  shopping,  bank¬ 
ing  and  messaging  services.  We  offer  excellent  opportunities 
for  editors  who  can  select  and  edit  news,  weather,  sports  and 
financial  information  for  the  TRINTEX  home  computer 
service. 

.All  positions  require: 

•  A  minimum  of  3  years’eopy  editing  experience. 

•  Creativity,  flexibility  and  the  ability  to  adapt  to  new  tech¬ 
nologies. 

•  A  good  “eye”  for  design. 

•  Expertise  in  writing  clearly,  concisely  and  accurately.  Super¬ 
visory  experience  is  a  plus. 

In  return  for  your  skills,  you  can  expect  a  competitive  com¬ 
pensation  package,  visibility  and  growth  potential  that  only  a 
venture  of  this  scope  can  offer.  We  invite  you  to  forward  your 
resume  and  salary  history,  with  work  samples  if  available,  to: 
Recruiting  Manager,  Dept.  NY,  TRINTEX,  123  Main  Street, 
Vi'hite  Plains,  NY  10601.  We  are  an  equal  opportunity  em¬ 
ployer. 


TRINTEX 
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NATIONWIDE 

SEARCH 


Respected  30,000  Mid- 
Atlantic  daily  and  Sunday 
AM  plans  a  major  staff 
expansion. 

We  are  searching  the 
country  for  excellence: 
beginning  reporters; 
reporters  with  2  or  3 
years  experience;  copy 
editors  and  sports 
writers. 

Our  positions,  which 
carry  top  paying  benefits, 
will  offer  excellent  poten¬ 
tial  for  advancement  into 
higher  management. 
Send  resume,  clips  and 
references  to: 

Box  1210 
Editor  &  Publisher 


HELP  WANTED 


EDITORIAL 


CITY  EDITOR 

The  Shreveport  Journal  an  independent 
locally  owned  PM  daily  is  looking  for  an 
editor  to  lead  a  staff  of  aggressive  city 
desk  reporters.  The  Journal  is  a  good 
newspaper  designed  to  be  a  great  news¬ 
paper.  Excellent  salary  and  benefits. 
Contact  Stan  Tiner,  Editor,  PO  Box 
31110,  Shreveport,  LA  71130. 

CLASSICAL  reporter/critic  needed  by 
300,000  daily  in  Zone  9.  Reporting 
must  be  aggressive;  criticism  must  be 
intelligent  yet  accessible  to  general 
readership.  Hurry  resume  and  cross 
section  of  clips  to  Gary  Lycan/AME 
Operations,  The  Orange  County  Regis¬ 
ter,  PO  Box  11626,  Santa  Ana,  CA 
92711. 


COLUMNIST 

Florida  PM  seeks  columnist  with  a 
sense  of  humor,  healthy  disrespect  for 
authority  and  an  interest  in  local 
people,  trends  and  issues.  Send 
resume,  references,  clips.  Box  1212, 
Editor  &  Publisher. 


COPY  DESK  CHIEF 

The  Tacoma  News  Tribune,  a 
McClatchy  Newspaper,  seeks  a  skilled 
manager  and  wordsmith.  He/she  will 
mold  a  crew  that  can  make  copy  sing, 
headlines  whistle.  Slot  experience 
required.  Send  resume,  complete 
edition  of  current  paper  to  Tom  Osbor¬ 
ne,  News  Editor,  PO  Box  11000,  Taco¬ 
ma,  WA  98411. 


COPY  EDITORS  for  Connecticut  daily. 
Experience  preferred,  but  will  consider 
recent  journalism  graduates.  Excellent 
benefits  and  profit  sharing.  Send 
resume  and  layout  samples  to  Box 
1228,  Editor  &  Publisher. 


COPY  EDITOR,  BOATING 
Join  two-person  copy  desk  working  with 
small  but  excellent  staff  of  reporters  on 
the  nation's  leading  boating  newspaper. 
We  want  a  creative  editor  who  handles 
words  and  writers  well,  moves  alot  of 
copy  skillfully,  has  a  good  sense  of 
layout  and  design  and  is  deft  with  head¬ 
lines  and  blurbs.  Boating  knowledge 
/experience  a  plus.  Pleasant  work  envi¬ 
ronment;  Competitive  salary.  Please 
send  resume  to  Editorial  Director, 
Soundings,  Essex,  CT  06426. 

COPY  EDITOR  for  small  but  growing  NJ 
daily.  Must  have  some  previous  desk 
experience,  good  command  of 
language,  and  flair  for  layout  and  head¬ 
line  writing.  NJ  native  preferred.  Salary 
commensurate  with  experience.  Send 
resume,  clips  to  Box  1239,  Editor  & 
Publisher. 


COPY  EDITOR  The  York  Daily  Record,  a 
40,000  AM  saving  the  87th  largest 
metro  area  in  the  U.S.,  is  about  to  intro¬ 
duce  a  Sunday  publication.  As  a  result, 
we  are  expanding  our  copy  desk.  If 
you've  got  a  track  record  of  concise  edit¬ 
ing,  bright  heads,  pleasing  graphics  and 
an  ability  to  meet  deadlines,  you  may  be 
the  person  we're  looking  for.  In  return, 
we  offer  competitive  pay  and  the  oppor¬ 
tunity  to  work  in  a  quality  conscious, 
growth  oriented  atmosphere.  Inter¬ 
ested?  Send  a  resume,  cover  letter  and 
samples  to  Dave  McCoy,  Managing 
Editor,  York  Daily  Record,  1750  Indust¬ 
rial  Highway,  York,  PA  17402. 


ASSISTANT  CITY  EDITOR.  71,500 
circulation-succesful  candidate  will  be 
strong  on  planning  and  ready  for  city 
editor  job  but  willirig  to  be  a  team  player 
on  4-person  desk.  Drm  but  fair,  people- 
oriented  supervisor  whose  direction, 
leadership  will  earn  respect  of  19  repor¬ 
ters.  Won't  except  mediocrity  and  can 
hepi  move  good  paper  to  level  of  excel¬ 
lence.  Send  resume  to:  William  Mock, 
Managing  Editor,  Beaumont  Enter¬ 
prises,  PO  Box  3071,  Beaumont,  TX 
77704  or  call  (409)  838-2803. 

EDITOR  i 
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EDITORIAL 


COPY  EDITOR 

Copy  editor  needed  for  7-day,  33,000 
AM.  We  have  a  commitment  to  quality 
and  want  a  copy  editor  who  does,  too. 
Our  universal  desk,  copy  editors  edit, 
write  headlines  and  design  pages  for 
news,  sports  and  feature  sections.  Send 
resume  and  work  samples  to  Anne 
Green,  News  Editor,  Messenger- 
Inquirer,  PO  Box  1480,  Owensboro,  KY 
42302. 


COPY  EDITOR 

We  are  looking  for  an  experienced  copy 
editor.  Layout  skills  are  a  must.  Three  to 
five  years'  experience  required. 

Send  resume  and  tearsheets  to  Joe 
Registrato,  City  Editor,  Tampa  Tribune, 
PO  Box  191,  Tampa,  FL  33601. 

COPY  EDITORS  AND  REPORTERS  for  a 
growing  7  day  daily  in  one  of  the  most 
rapidly  expanding  areas  in  the  North¬ 
east.  We're  looking  for  applicants  with 
some  daily  newspaper  experience.  Send 
your  resumes,  samples  of  you  work  and 
your  salary  history  to  Box  1281,  Editor 
&  Publisher. 


COPY  EDITOR  for  metro  New  York  AM 
daily.  Excellent  editing,  headline  and 
layout  skills  a  must.  One  year's  experi¬ 
ence  preferred.  Send  resume  to  Box 
.1177,  Editor  &  Publisher. 


COPY  EDITOR/SPORTS 
Experienced  copy  editor  needed  for 
southern  New  England  daily.  Strong 
languauge  skills  with  the  ability  to 
improve  copy  while  respecting  the 
writers  style  and  maintaining  accurate 
story  content.  Send  resume  tO:  Human 
Resources  Department,  The  Jackson 
Newspapers,  40  Sargent  Drive,  New 
Haven,  CT  06511.  EOE  M/F. 


COPY  EDITORS  AND  REPORTERS 
needed  for  an  aggressive  Sunbelt  after¬ 
noon  daily  in  a  capital  city.  If  you've  got 
the  ambition  we'll  give  you  a  place  to 
grow  and  develop  your  talents.  Send 
resume,  clips  to  Box  1245,  Editor  & 
Publisher. 


COUNTY  REPORTER  needed  tor  6,500 
circulation,  six  day  daily  in  northeast 
Indiana,  (lover  county  court  house, 
some  features,  photography.  Good 
opportunity  for  reporter  interested  in 
community  journalism.  Contact  Terry 
Housholder,  The  News-Sun,  PO  Box 
39,  Kendallville,  IN  46755,  (219) 
347-0400. 


EDITORIAL  WRITER 
The  Oregonian,  largest  newspaper  in 
the  Pacific  Northwest  seeks  a  broad- 
gauge  editorial  writer,  preferably  with 
solid  background  in  scientific/technical 
and  business/economic  subject  areas  to 
join  9-writer  editorial  staff.  Prior  editor¬ 
ial  writing  not  essential,  if  excellent  and 
writing  and  analytical  skills  can  be 
documented  in  news  reporting  or  in 
academic,  think-tank,  business  or 
broadcasting  organizations.  Send  letter 
and  resume  to  Personnel  Director,  The 
Oregonian,  1320  SW  Broadway,  Port¬ 
land,  OR  97201.  An  Equal  Opportunity 
Employer. 


EDITORIAL  WRITER:  The  San  Jose 
Mercury  News  seeks  a  graceful  writer 
with  strong  background  in  economics  to 
specialize  in  the  economic  and  environ¬ 
mental  issues  of  Silicon  Valley.  Job  also 
includes  writing  on  national  economic 
issues.  Master's  degree  in  economics  of 
MBA  is  required;  experience  as  an 
editorial  writer  is  not.  Apply  to  Rob 
Elder,  Editor,  750  Ridder  Park  Drive, 
San  Jose,  CA  95190. 


ASSISTANT  CITY  EDITOR 
Zone  4  morning  daily  seeks  enterprising 
hard  news  journalist  with  solid  reporter- 
ial  credentials.  Five  years  experience 
minimum.  Box  1200,  Editor  & 
Publisher. 
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PRESTIGIOUS  international  publica¬ 
tion  seeks  associate  editor  to  manage 
editorial  department.  Detail  oriented, 
excellent  knowledge  of  world  affairs, 
good  phone  personality.  Send  resumes 
to  Associate  Editor,  Suite  33,  59  E  54 
Street,  New  York,  NY  10022. 


GRAPHICS  EDITOR 
The  Cape  Cod  Times  award  winning 
45,000  circulation  AM,  has  immediate 
opening  for  experienced  graphics  editor. 
Will  have  primary  responsibility  for 
paper’s  appearance.  Some  hands-on 
page  design,  but  primarily  a  supervisory 
job.  Lead  5  person  photo  staff  and 
newsroom  artist.  Coordinate  photo 
assignments,  make  design  decisions, 
establish  graphics  policy.  Supervise 
installation  of  computer  graphics 
system  (Apple  Macintosh)  and  train 
staff  in  its  use.  Applicants  should  have 
experience  in  photography,  page  design 
and  use  of  newspaper  graphics  and  art. 
Good  management  skills  essential. 
Please  send  resume,  4  or  5  good  tear- 
sheets  and  a  letter  (2  page  maximum) 
explaining  your  philosophy  of  newspap¬ 
er  grahics  and  management  tO:  Tim 
White,  Managing  Editor,  Cape  Cod 
Times,  319  Main  St.,  Hyannis,  MA 
02601.  Salary:  to  $30M  depending  on 
experience.  Application  deadline: 
September  5. 

HELP  WANTED:  EDITORIAL 
Experienced  copy  editors  and  reporters 
sought  by  progressive  medium-size 
West  Texas  daily.  Creativity,  resource¬ 
fulness  and  hustle  required.  Competi¬ 
tive  salaries,  benefits.  Send  resume, 
clips  to  News  Editor,  Keith  Briscoe  or 
City  Editor,  Jeff  Langley,  The  Odessa 
American,  PO  Box  2952,  Odessa,  TX 
79760.  No  phone  calls,  please. 

“HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM”  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503, 

MANAGING  EDITOR  wanted  for  small 
daily  AM  newspaper  in  Zone  2.  Ability 
to  write,  organize  and  manage  a  must. 
Prefer  person  with  some  knowledge  of 
computers.  Write  Box  1232,  Editor  & 
Publisher. 

METRO  DAILY  in  Southwest  seeks 
talented  editorial  writer  fully  know¬ 
ledgeable  in  national,  international  and 
economic  affairs.  Conservative 
viewpoint.  Top  pay,  benefits.  Send 
resume,  samples  to  Box  1248,  Editor  & 
Publisher. 

WANTED  REPORTER  who  loves  to 
cover  breaking  news,  write  stories  that 
make  people  keep  reading  and  thinks 
the  only  thing  better  than  a  page  one 
byline  is  two  page  one  bylines.  If  thats 
you;  if  you  have  2-3  years  fulltime 
newspaper  experience  and  you  live  in 
the  New  England  area,  send  resume 
and  4-6  clips  to  Neil  Roiter,  Managing 
Editor,  The  Standard  Times,  New 
Bedford,  MA  02742.  No  calls  please. 

WATERTOWN  DAILY  TIMES-serving 
fast  growing  area  of  New  York  State-is 
launching  Sunday  edition  in  fall  and 
has  vacancies: 

•State  Editor  creative  manager  needed 
to  supervise  13  reporters  in  seven 
bureaus 

•Reporters-for  city  room,  bureaus, 
sports 

•Copy  Editor 
•Photographer 

Above  average  salaries.  Company  paid 
life  insurance,  generous  savings  plan, 
pension. 

Ideal  community  to  raise  family.  Close 
to  Thousand  Islands,  Adirondacks. 
Candidates  from  Northeast  preferred. 
Write  Vacancies,  The  Times,  Water- 
town,  NY  13601.  Please,  no  phone 
calls. 


EDITORIAL  PAGE  EDITOR 
The  Shreveport  Journal  is  seeking  an 
editor  for  its  editorial  page.  The 
successful  candidate  will  be  a  member 
of  the  newspaper’s  editorial  board, 
setting  editorial  policy.  The  Journal’s 
editorial  viewpoint  is  progressive.  Our 
editorial  page  editor  should  possess 
strong  writing  and  editing  skills.  We  are 
a  locally  owned  independent  newspaper 
whose  goal  is  to  provide  a  balance  to 
conventional,  conservative  arguments 
in  the  community.  Contact  Stan  Tiner, 
Editor,  PO  Box  31110,  Shreveport,  LA 
71130. 

WANTED-Number  2  person  in  6  person 
newsroom  in  county  seat.  Six-day  PM 
paper.  Part  of  group  with  excellent 
fringes,  fellow  workers  and  environ¬ 
ment.  Layout  and  reporting  experience 
helpful  over  writing  and  reporting  skills. 
Excellent  move  into  management.  Call 
Jim  Morrison,  (812)  663-3113. 


EDITOR 

Small  North  Alabama  daily  seeks 
managing  editor  to  direct  outstanding 
staff  on  a  newspaper  committed  to 
quality  journalism.  Great  opportunity 
for  experienced  reporters  looking  to 
move  up.  Must  be  organized,  good  with 
people,  skilled  writer-photographer. 
Good  benefits,  salary  commensurate 
with  experience.  Send  resume,  salary 
requirements  and  non-returnable  clips 
to  Bob  Bryan,  Publisher,  Athens  News 
Courier,  PO  Box  670,  Athens,  AL 
35611. 

Editor 

Business  Editor 
Business  Writer 

JOB  BANK  has  immediate  openings  for 
the  above  positions.  We  are  seeking  an 
editor  tor  a  6,000  daily  newspaper  in 
the  Northeast,  business  writer  for  a 
Midwestern  daily  and  we  are  also  seek¬ 
ing  an  experienced  business  editor.  If 
you  are  interested  in  these  positions 
please  call  Debra  Bissinger,  at  (609) 
786-1910  or  send  a  resume  to  JOB 
BANK,  2615  River  Road,  Suite  7, 
Cinnaminson,  NJ  08077.  There  are  no 
referral  fees  for  these  positions. 

EXPERIENCED  REPORTER 
An  eager,  experienced  and  competent 
reporter  to  cover  either  agriculture  and 
forestry,  or  local  government  for  a 
conscientious,  small  daily  in  the  Pacific 
Northwest.  Reply  to  Box  1282,  Editor  & 
Publisher. 

FOUR-PERSON  city  desk  team  needs 
experienced  editor  for  5  PM  slot.  We’re 
a  34,000  PM  daily  in  very  competitive 
state  capital  market,  looking  for  solid 
news  person  with  copy  editing  experi¬ 
ence  (reporting  experience  a  plus).  This 
is  a  demanding  job  for  an  experienced 
hand.  Good  salary  and  benefits  pack¬ 
age,  excellent  staff  of  achievers.  Full 
cover  letter  and  resume  (no  phone  calls) 
to  William  M.  Dowd,  Managing  Editor, 
Knickerbocker  News,  Box  15000, 
Albany,  NY  12212. _ 

GENERAL  ASSIGNMENT  REPORTER 
with  some  news  desk  work  on  AM-PM 
j  30,000  combo  in  a  city  of  50,000  in 
!  north  central  Oklahoma.  Experience 
I  preferred.  Send  resume  and  clips  Phil 
I  Brown,  Managing  Editor,  Enid  Morning 
News,  PO  Box  312,  Enid,  OK  73702. 

GENERAL  ASSIGNMENT  reporter 
wanted  with  at  least  1-2  years  reporting 
1  experience.  No  phone  calls  please. 

I  Send  resume  and  three  clips  to  Tom 
I  Marquardt,  Managing  Editor,  The  Capi- 
Ital,  PO  Box  911,  Annapolis,  MD 
I  21404. 


GOVERNMENT  JOBS 
I  $16,040-$59,230/yr.  Now  Hiring.  Call 
(805)  687-6000  Ext.  R-4261  for 
I  current  federal  list. 


TECHNICAL  EDITOR/WRITER  for 
prestigious  trade  magazines  on  electro- 
and  fiber-optics.  Productive  pro  journal¬ 
ist  needed  with  strong  science  back¬ 
ground  to  join  busy  Torrance  CA  office 
of  growing  publisher.  Top  salary,  bene¬ 
fits,  great  opportunity.  Send  resume, 
salary  history,  clips  to  editor,  P.O.  Box 
5309,  Torrance  (JA  90510. 

SPORTS  DESK  PERSON 
We’re  not  looking  for  a  superstar;  we’re 
looking  for  somebody  who  can  bring  out 
star  quality  in  others. 

The  Racine  Journal  Times  (38,000)  i 
needs  an  ambitious,  organized,  highly  I 
motivated  sports  desk  person  who  ' 
writes  bright  headlines,  designs  eye-  j 
catching  pages  and  hates  cliches.  I 
The  successful  candidate  will  enjoy  the  j 
challenge  of  being  creative  on  the  desk 
and  will  be  a  "team  player"  with  3-5 
years  of  daily  newspaper  experience 
with  an  emphasis  on  design  and  desk 
work.  j 

We  offer  excellent  starting  salary  and  | 
benefits  along  with  the  opportunity  to  I 
join  an  award-winning  sports  staff  in  a 
major  league  market  as  we  convert  to  an  I 
AM  publishing  cycle.  I 

Forward  resume  and  salary  require-  | 
ments  by  9/3/86  to  Susan  Dembowski, 
The  Journal  Times,  212  4th  St., 
Racine,  Wl  53403. 

An  Equal  Opportunity  Employer. 

SPORTS  EDITOR-Personable,  i 
community  minded,  people  manager  for  \ 
mid-size  Zone  5  PM  that  emphasizes  j 
local  sports  and  active,  diverse  sports 
region.  Strong  organizational/editing/ 
layout  skills  a  must.  No  position  for 
those  who  think  sports  pages  begin  and 
end  with  the  pros.  Box  1257,  Editor  & 
Publisher. 

SPORTS  WRITER 

]  Entry-level  slot  open  on  20,000  circula-  j 

j  tion  AM  in  South  Texas.  Heavy  empha¬ 
sis  on  local  coverage.  Must  be  skilled  in 
layout,  editing.  Send  resume,  clips  to:  j 
John  Howell,  Sports  Editor,  Laredo  ■ 
News,  PO  Box  1928,  Laredo,  Texas  I 
78041.  I 


COPY  EDITOR  I 

The  Montgomery,  Alabama,  Advertiser  I 
is  seeking  applicants  with  strong  spell-  I 
ing  and  grammar  skills  for  its  copy  desk. 
1-2  years  experience  preferred,  but 
promising  entry  level  candidates  will  be 
considered.  Send  resumes  to  William  B. 
Brown,  Managing  Editor,  P.O  Box 
1000,  Montgomery,  AL  36192. 


THE  ANCHORAGE  DAILY  NEWS,  Alas¬ 
ka’s  largest  newspaper,  seeks  an  exper¬ 
ienced  copy  editor  for  its  forward  look¬ 
ing,  graphically  strong  features  desk. 
Applicants  should  be  adept  at  copy 
editing,  headline  writing  and  layout. 
Creative  contributions  to  story  develop¬ 
ments  expected.  Send  resume,  work 
samples  and  salary  history  to  Mark 
Dent,  Anchorage  Daily  News,  PO  Box 
14-9001,  Anchorage,  AK 
99514-9001.  No  phone  calls  please. 
An  Equal  Opportunity  Employer. 

THE  FORT  LAUDERDALE  NEWS/Sun 
Sentinel  is  looking  for  a  creative  indivi¬ 
dual  with  a  minimum  of  three  years 
experience  in  layout  and  design  of 
features  sections.  Applicants  must  have 
the  ability  and  energy  to  design  consis¬ 
tently  attractive,  vibrant  and  reader- 
friendly  pages.  Send  ten  clips  showing 
layout/design  and  headline  skills, 
resume  and  references  to  Valerie 
Nagler,  Features  Desk  Editor,  Ft. 
Lauderdale  News/  Sun  Sentinel,  P.O. 
Box  14430  Ft.  Lauderdale,  FL  33302. 

“n/PIST  $500  weekly  at  home.  Informa¬ 
tion?  Send  self  addressed  stamped 
envelope  to  P.  Chardon  Associates, 
2405  Southern  Blvd.  Apartment  16-A, 
New  York,  NY  10458. 

VETERAN  REPORTER— a  growing, 
50,000  plus  Sunday  newspaper  needs 
a  professional  reporter  with  at  least  3 
years  experience  to  do  quality  writing. 
We  want  someone  who  can  tell  the  read¬ 
ers  what  is  happening  in  clear,  concise 
manner.  Our  city  and  surrounding  area 
are  some  of  the  most  pleasant  in 
Pennsylvania,  and  we  work  with  some  of 
the  newest  computer  equipment  in  our 
modern  offices.  Our  work-week  is  Tues¬ 
day  through  Saturday.  Salary  will  be 
based  on  experience.  Please  send 
resume  and  clips  to  David  Hennigan, 
Editor,  York  Sunday  News,  PO  Box 
1961,  205  N.  George  Street,  York,  PA 
17405. 

STRONG  WEEKLY  PUBLICATIONS 
looking  for  managing  editor.  Must  be 
aggressive,  level  headed,  have  editing 
experience  and  do  a  quality  job. 
Responsibility  over  4  person  staff.  We 
offer  excellent  working  conditions,  top 
wages,  holiday  pay,  paid  vacations, 
insurance.  If  you  feel  you  qualify  for  this 
outstanding  opportunity  send  resume  to 
Editor,  PO  Box  7613,  Rockford,  IL 
61126-7613.  Located  in  Zone  5.  All 
inquiries  held  in  the  strictest 
confidence. 


WANTED:  “NEVER-EVER”  SKIERS 


Any  editor  or  freelance  writer  who  has  never  skied  but 
would  like  a  chance  to  learn  this  winter  and  write  about  the 
experience.  We  want  all  the  other  “never-ever”  skiers  out 
there  to  learn  more  about  getting  started  in  alpine  and 
cross-country  skiing  through  your  personal  experiences. 

If  you  have  an  assignment  for  such  a  story  in  hand  or  the 
strong  possibility  of  getting  one  based  on  this  arrangement, 
write  to  us.  We  will  help  coordinate  transportation  and  lodg¬ 
ing  to  the  ski  area  in  your  region,  ski  equipment  rental  and 
your  first  ski  lesson. 

If  you  have  any  children  who  are  also  “never-ever”  skiers 
and  think  your  story  could  include  information  about  child¬ 
ren  and  skiing,  let  us  know. 


Write  to: 

“Never-Ever”  Ski  Trip 
Dorf  &  Stanton  Communications 
1 1 1  Fifth  Avenue,  8th  floor 
New  York,  NY  10003 


EDITOR  &  PUBLISHER  for  August  16,  1986 


45 


ro 


» 


I 


HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

EDITOR 

SCIENCE  NEWS 
REPORTER 

Columbia  University  Office  of  Public 
Information  seeks  a  reporter  with  strong 
and  proven  science  newswriting  and 
editorial  skills  to  report  on  major 
research  developments  in  primarily 
non-medical  science  fields.  Must  have 
knowledge  of  the  media  and  at  least  2 
years’  full-time  daily  newswriting  exper¬ 
ience  in  a  major  news  organization  or 
the  equivalent. 

We  offer  a  highly  competitive  salary  and 
benefits  including  Columbia  paid 
tuition,  4  weeks  vacation  and 
comprehensive  medical.  For  immediate 
consideration,  please  send  resume  and 
salary  history  to:  Employment  Depart¬ 
ment,  Dept.  EP,  Columbia  University, 
209  Dodge  Hall,  116th  &  Broadway, 
New  York,  NY  10027.  We  take  affirma¬ 
tive  action  toward  equal  opportunity. 

COLUMBIA  UNIVERSITY _ 

NEWS  EDITOR 

Immediate  opening  for  experienced 
news  ed'  or.  Strong  supervisory,  layout 
and  heao  vriting  skills  necessary.  Top 
pay  and  benefits.  Strong  professional 
with  minimum  of  4  years  experience. 
Become  part  of  an  aggressive  news 
management  team  at  a  progressive 
Zone  5  metro  area  daily.  Send  resume, 
references,  work  samples  and  salary 
requirements  to  Box  1214,  Editor  & 
Publisher. 


NEWS  EDITOR.  40,000  Sunday  paper 
in  Maine  needs  editor  who  is  word 
perfect,  creative  in  design  and  color 
graphics  and  quick  with  the  wire.  Pay  in 
low  20's.  Also  needed:  copy  editors  for 
the  dailies.  Pay  in  mid  to  high  teens. 
Write  executive  editor,  Lewiston  Daily 
Sun,  104  Park  St.,  Lewiston,  ME 
04240.  No  calls  please. 

PUBLIC  RELATIONS  AGENCY  in  Chica- 
go  needs  good  business  writer  that  can 
write  quality  releases  on  freelance 
basis.  Contact  Mr.  Simon  (312) 
291-1616. 


REPORTER  with  proven  flair,  savvy, 
and  depth  needed  in  September  to  join 
8-member  staff  of  quality  broadsheet 
weekly  in  Cosmopolitan  seaside 
community,  80  miles  from  New  York. 
Full-time  experience,  car  and  camera 
required.  Send  clips  resume,  letter  and 
salary  requirements  to  Box  1197, 
Editor  &  Publisher. 


REPORTER  WANTED.  Enterprise  and 
investigative  work.  You'll  have  the  time 
and  resources  to  do  top  quality  articles. 
Sunday  Newspaper  in  Northern  New 
England.  Pay  in  high  teens.  You  must 
have  excellent  feel  for  the  language, 
digging  skills  and  be  willing  to  work 
hard.  Ideal  stepping  stone  to  reporting 
for  a  major  metro.  Northeast  responses 
given  preference.  Box  1261,  Editor  & 
Publisher. 


REPORTER-western  Pennsylvania 
morning  daily  has  an  immediate  open¬ 
ing  for  a  general  assignment  reporter. 
J-school  preferred,  but  experience 
important.  Applicants  from  Northeast 
will  be  given  preference.  Send  resume 
and  clips  Paul  Reichart,  The  Bradford 
Era,  PO  Box  365,  Bradford,  PA 
16701. 


REPORTER: 

Lively,  aggressive,  regional  business 
magazine  seeks  experienced  reporter. 
Versatility  and  style  more  important 
than  business  background.  Opportunity 
tor  independent,  creative  writer. 
Submit  resume  and  variety  of  writing 
samples  to  Lee  Goodwin,  Business 
Worcester,  PO  Box  1000,  Worcester, 
MA  01614. 
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REPORTER-PHOTOGRAPHER  needed 
at  twice  weekly  paper  near  Yellowstone 
Park.  Call  Cody  Enterprise  (307) 
587-2231  or  write  Box  1090,  Cody,  WY 
82414. 


REPORTERS  NEEDED:  Immediate 
openings  on  Florida  Gulf  Coast  daily  for 
aggressive  self-starter  to  handles 
beaches/resort  beat;  innovative 
features/consumer  writer;  and  exper¬ 
ienced  crime/courts  reporter.  Experi¬ 
ence  preferred,  but  talented  beginners 
will  be  considered.  Salary  range 
$250-$300  a  week,  plus  fringes. 
40,000  circulation  paper  was  a  Pulitzer 
runnerup  in  1986.  Send  resume,  refer¬ 
ences  and  clips  to  Box  1286,  Editor  & 
Publisher. 


BUSINESS  REPORTER 
WITH  EXPERIENCE 
A  monthly  business  magazine  in  south¬ 
ern  New  Hampshire  seeks  a  writer  with 
strong  journalism  credentials,  who  can 
cover  complex  issues  and  write  an 
occassional  feature  with  flair.  Applic¬ 
ants  must  have  a  minimum  of  3  years 
experience.  Please  submit  samples  of 
written  work  that  emphasize  your  versa¬ 
tility.  Do  not  call.  Send  correspondence 
to:  Editor,  Business  NH,  177  East 
Industrial  Drive,  Manchester,  NH 
03103. 


SPORTS  DESK,  layout  and  editing. 
Emphasis  on  imaginative  layout,  good 
writing.  Medium-size  daily  in  strong 
sports  market.  Zone  3.  Box  1176, 
Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


NJ-NY  METRO  65,000  award  winning 
daily  seeks  exceptional  reporter  for 
September  job  opening.  Strong  news¬ 
writing  background,  outstanding  clips 
required.  Apply  Box  1269,  Editor  & 
Publisher. 


Wausau,  Wis.,  Daily  Herald,  a  Gannett 
newspaper,  seeks  a  city  editor  to  lead 
local  news  staff.  We’ll  hire  person  who 
excels  in  leadership,  staff  development 
and  planning,  and  who  wants  to  work  at 
25,000,  7-day  paper  where  improve¬ 
ment  is  constant  goal.  Send  resume, 
clips,  salary  requirements  to:  Editor, 
Geri  Nikolai,  Wausau  Daily  Herald,  PO 
Box  1286,  Wausau,  Wl  54401.  An 
Equal  Opportunity  Employer. 

ZONE  5  100,000  PM  daily  (155,000 
Sunday)  seeks  copy  editors  for  its 
10-member  universal  desk.  Mandatory 
tryout.  Send  resume  to  W.  J.  Kennedy, 
News  Editor,  The  Vindicator,  PO  Box 
780,  Youngtstown,  OH  44501-0780. 
No  phone  calls,  please. 


_ MAILROOM _ 

MAILROOM  MANAGER 
Immediate  opening  for  aggressive  indi¬ 
vidual  to  run  70,000  daily  and  82,000 
Sunday  circulation  AM  mailroom.  Mail- 
room  experience  required.  Job  offers 
excellent  salary  fringe  benefits  and 
opportunity  for  advancement.  Send 
resume  or  call  Randi  Austin,  Personnel 
Director,  Lansing  State  Journal,  120  E. 
Lenawee  St.,  Lansing,  Ml  48919  (517) 
377-1000. 


HELP  WANTED 


PRESSROOM 


EXPERIENCED  GOSS  URBANITE 
pressperson.  Great  location.  Good 
benefits.  In  Florida  West  Coast.  Contact 
Arnold  MacDonald  (813)  629-2511. 


PRESS  ROOM  MANAGER,  mid-size 
daily.  Zone  2.  Dilitho  experience  help¬ 
ful.  Group  newspaper  in  lovely  subur¬ 
ban  area.  Apply  in  confidence  to  Box 
1243,  Editor  &  Publisher. 


PRESSROOM  FOREMAN 

A  rare  opportunity.  The  Cape  Cod 
Times,  a  rapidly  growing  7  day  morn¬ 
ing  newspaper  (45,000  plus)  and 
member  of  the  Ottaway  Group,  is  seek¬ 
ing  a  pressroom  foreman.  Responsibil¬ 
ities  include  all  aspects  of  press  and 
plate-making  operation;  quality 
control,  scheduling,  training, 
purchasing,  budgeting,  etc.  We*re 
looking  for  a  leader  with  Goss  Metro 
and  4-color  experience  as  well  as 
strong  people  skills.  If  you  possess 
these  qualities  and  are  ready  to  join  a 
team  committed  to  excellence,  send 
resume  to:  Peter  Meyer,  Production 
Manager.  Cape  Cod  Times,  319  Main 
St.,  Hyannis,  MA  02601. 


WORKING  FOREMAN 
Requires  experience  with  Goss 
Community  press.  Emphasis  on  quality 
with  extensive  color.  Contact  Tom  Reed 
(912)  923-6432.  PO  Box  2678, 
Warner  Robins,  GA  31099, 


_ PRODUCTION _ 

LEXINGTON,  KENTUCKY,  a  130,000 
circulation  Knight-Ridder  newspaper, 
needs  a  skilled  color  evaluator,  scanner 
operator  and  stripper.  DS  America  SG 
608  scanner  experience  desirable. 
Benefits  included,  advancement  avail¬ 
able  to  qualified  applicants. 

Send  resume  to  E.  Arnold,  Lexington 
Herald-Leader,  Main  &  Midland, 
Lexington,  KY  40507.  EOE/MF. 

PRODUCTION  MANAGER 
Equipment  includes  Compugraphic  One 
System,  8400  typesetters,  Berky  color 
system,  Goss  Community  press. 
Contact  Tom  Reed,  (912)  923-6432, 
PO  Box  2768,  Warner  Robins,  GA 
31099. 


PRODUCTION  DIRECTOR 
Lancaster  Newspapers,  PA,  needs  an 
effective  hands-on  production  director 
to  run  total  pressroom  and  composing 
operations.  Daily  (morning  and  evening) 
and  Sunday  newspaper  with  over 
100,000  circulation. ..modern  facility 
in  family  owned,  old-line  company  in 
the  fastest  growing  area  in 
Pennsylvania. 

Must  work  well  with  people,  be  quality¬ 
conscious,  and  possess  motivational 
skills. 

Excellent  opportunity  to  live  and  work  in 
beautiful  Lancaster  County,  PA.  A  real 
career  opportunity... come  grow  with  us. 
For  confidential  consideration,  send 
resume  and  references  to  John  M, 
Buckwalter,  President,  Lancaster 
Newspapers,  Inc.,  PO  Box  1328, 
Lancaster,  PA  17603. 


Circulate  Your  Jobs, 
Services,  Talents 
to  the  Largest 
Newspaper  Audience 
in  the  World 
with  E&P  Classifieds 


PRODUCTION 


PRODUCTION 


PLATEMAKING 

The  Chicago  Tribune  is  a  nationally  respected  newspaper 
with  one  of  the  largest  and  most  technically  advanced 
printing  facilities  in  our  industry.  We  are  currently  seeking 
an  experienced  professional  in  the  newspaper  or  commer¬ 
cial  printing  field  who  is  interested  in  an  exciting  and  chal¬ 
lenging  production  management  position. 

Qualified  candidates  must  have  management  experience  in 
a  web  or  sheetfed  offset  operation  and  be  well  versed  in  the 
technical  aspects  of  modern  platemaking  technology.  Experi¬ 
ence  with  Western  Lith-X-Pozer  equipment  is  desirable.  This 
position  requires  the  talents  of  an  energetic,  results-oriented 
individual  who  possesses  strong  interpersonal  skills  and  is 
motivated  by  the  challenges  of  a  24  hour,  seven  day  a  week 
operation. 

In  return,  we  are  prepared  to  offer  an  excellent  benefit 
package  and  a  salary  commensurate  with  experience. 
Interested  individuals  should  send  their  resume  with  salary 
history  in  strict  confidence  to: 

Jim  Sollenberger 

THE  CHICAGO  TRIBUNE  COMPANY 

Employee  Relations-Freedom  Center  (MB) 

777  West  Chicago  Avenue 
Chicago,  Illinois  60610 


(fhicaao  ffribunc 


A  great  city  deserves  a  great  newspaper. 
EOE  m/f 
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HELP  WANTED  POSITIONS  WANTED _ POSITIONS  WANTED  j  POSITIONS  WANTED 

PUBUC  RELATIONS  _ CIRCULATION _ EDITORIAL _  I _ EDITORIAL 


A  MAJOR,  well-established  New  York- 
based  P.R.  firm  wants  you  if  you  are  a 
creative,  strong  generalist  with  3-i- 
years  experience,  solid  writing,  media 
skills.  Salary  commensurate  with  abili¬ 
ties  and  experience.  Resumes  held  in 
strictest  confidence.  Box  1272,  Editor 
&  Publisher. 


_ SALES _ 

LOOKING  FOR  SALESPERSON  with 
experience  in  selling  press  equipment 
and  mailroom  equipment.  Must  be  able 
to  travel.  Please  call  (213)  256-4791. 


THE  NATION'S  LARGEST  newspaper 
supply  company  is  looking  for  a  few 
good  sales  professionals.  Total  respon¬ 
sibility  for  the  development  and  expan¬ 
sion  of  several  key  multi-state  market¬ 
ing  areas.  Up  to  50%  travel.  Market 
centers  include:  Dallas,  Kansas  City, 
Minneapolis/St.  Paul  and  Atlanta. 
Please  send  resume,  with  experience 
and  earning  requirements,  to  Box  1217 
Editor  &  Publisher. 

POSITIONS 

WANTED 


ADMINISTRATIVE 

GENERAL  MANAGER  with  proven  track 
record,  (over  19  years  total  experience); 
in  all  phases  of  newspaper  profession 
seeks  permanent  position  with  chain- 
independent  newspaper  in  the  18,000 
to  30,000  circulation  range.  Prefer 
Southern  California  but  would  be  favor¬ 
ably  inclined  toward  any  other  suitable 
opening  in  Sun  Belt  area.  Box  1164, 
Editor  &  Publisher. 


GENERAL  MANAGER/PUBLISHER 
Due  to  centralization  and  salary  consid¬ 
erations,  a  bottom  line  oriented  indivi¬ 
dual  is  seeking  a  GM/publisher's  posi¬ 
tion.  39  years  old,  family  man,  with  an 
MBA  in  finance  and  marketing  and  a  BF 
in  journalism,  plus  7  years  of  newspap¬ 
er  experience  is  now  available.  As  VP  of 
finance  for  a  major  market  chain  of 
weeklies,  he  has  had  experience  in 
marketing,  personnel,  MIS,  circulation 
and  finance. 

Please  contact  GOOD  NEWS  if  you  are 
interested.  THERE  WILL  BE  NO  FEE. 
This  candidate's  present  employer 
thinks  enough  of  him  to  pay  for  this 
outplacement. 

GOOD  NEWS 
(319)  359-4877 

A  unique  search  firm  serving  the  news¬ 
paper  and  communication  industry. 
1327  Crow  Creek  Road 
Bettendorf,  Iowa  52722 


PEOPLE  AND  PROFIT  oriented 
Publisher-General  Manager  with  over 
25  years  newspaper  experience  seeks 
permanent  position  on  mid  sized  daily 
in  or  near  Zone  6.  Box  1249,  Editor  & 
Publisher. 


"SEASONED”  General  Manager  seeks 
new  challenge  with  large  weekly  or 
weekly  group  in  Zones  1,  2,  3.  Staff 
motivation  and  building  ad  sales  are  my 
forte.  "Bottom  line”  responsible.  Reply 
Box  1222,  Editor  &  Publisher. 


SELF-STARTING  manager  with  diversi¬ 
fied  newspaper  experience  seeking  a 
challenge.  Strong  base  in  sales.  Box 
1221,  Editor  &  Publisher. 


_ CARTOONIST _ 

ARTIST  SEEKS  editorial  cartoonist 
position.  Spot  illustrations.  Photo,  writ¬ 
ing  and  graphic  skills.  Degree.  For 
resume  and  samples  write  Box  1280, 
Editor  &  Publisher. 


20  years  city,  country  district  experi¬ 
ence  AM/PM  combination,  motor  route 
supervisor,  7  years  manager  9,000  PM 
daily.  Expert  expense  cutter,  revenue 
increaser  and  circulation  builder.  Small 
daily  or  large  I  can  get  revenue  out  of 
the  circulation  department.  I  will  relo¬ 
cate  anywhre  for  the  right  challenge. 
Consider  3  to  6  months  consultant. 
Salary  not  important  until  I  show  you 
what  I  can  do  for  you  in  new  revenue 
and  circulation  gains.  H.J.  Wold,  810 
W.  Britton  Rd.,  Apt.  7,  Oklahoma  City, 
OK  73132. 


EMPLOYED  CIRCULATION  DIRECTOR- 
in-depth  experience  from 
10,000-200,000  with  excellent  people 
and  organizational  skills.  Strong  in 
marketing,  CIS,  TMC,  &  ABC.  Desires 
position  with  future.  Can  provide  the 
leadership  your  department  needs.  Box 
1247,  Editor  &  Publisher. 


_ EDITORIAL _ 

AWARD-WINNING  newsman,  former 
publisher,  seeks  weekly  publisher  or 
daily  news  executive  position  in  West, 
preferably  Zone  9.  Box  1220,  Editor  & 
Publisher. 


COPY  CHIEF,  7-day  state  capital  AM, 
20+  years  experience,  awards,  seeks 
senior  newsroom  position.  Box  1224, 
Editor  &  Publisher. 


EDITORIAL  PAGE  editor-writer  to  lead 
or  join  page-a  seasoned,  awards- 
winning,  do-it-all  pro.  One  of  the  best. 
Bright  features  also  are  specialty; 
perhaps  serving  a  dual  writing  need. 
Open  to  other  writing  assignments.  Box 
1223,  Editor  &  Publisher. 


FEATURES  EDITOR 
On  Top-lO  newspaper  seeks  compar¬ 
able  position  in  or  near  Washington, 
D.C.  Box  1259,  Editor  &  Publisher. 


HEADING  DOWN  UNDER 
American  reporter  with  5  years  daily 
newspaper  experience  begins  a 
3-month  stay  in  Melbourne,  Australia  in 
September.  Anxious  to  make  this  stay 
worthwhile  and  productive  working  for  a 
newspaper  or  magazine.  My  experience 
ranges  from  covering  national  news 
stories  to  writing  award-winning 
features.  Help  make  this  reporter's  visit 
a  memorable  one  in  the  land  of  Kiwis 
and  Koalas.  Contact  Janet  Mazur,  76 
Lake  Ave.,  Ocean  Grove,  NJ  07756. 
201  988-1169. 


INTERNATIONAL  EXPERIENCE:  12 
years!  Broadcast/Print  Journalist:  Solid 
Writer/Photographer!  Box  1270,  Editor 
&  Publisher. 


MAGAZINE  EDITOR/WRITER.  Missouri 
MA,  6+  years  experience  as  writer/ 
editor  on  travel,  home/garden,  regional 
publications,  seeks  position  on  maga¬ 
zine  or  newspaper,  any  zone.  Last  publi¬ 
cation  doubled  circulation  and  won 
national  awards  under  my  managing 
editorship.  Box  1275,  Editor  & 
Publisher. 


MISSOURI  J-School  grad  with  6  years 
experience  on  weekly  and  twice-weekly 
papers  seeks  reporting  position  on  daily 
in  Zone  9  (any  desk,  any  beat).  Satis¬ 
faction  guaranteed.  For  resume,  refer¬ 
ences  and  clips,  call  Tom  at 
(604)  286-3148  in  evenings. 


NEED  A  well-planned,  well-edited 
sports  section?  Quality  metro  sports 
copy  editor  seeks  sports  editor  or  assis¬ 
tant  sports  editor  job.  2-time  APSE  best 
section  while  sports  editor  at  35,000 
AM.  Box  1188,  Editor  &  Publisher. 

NEWSROOM  PRO  seeks  management 
position-strong  writer,  columnist,  copy 
editor,  layout  man.  Solid  experience  in 
management  and  administration.  Box 
1233,  Editor  &  Publisher. 


SHARP  INVESTIGATIVE  REPORTER. 
International/national  news  beat.  Top 
skills  freelancer  seeks  major  mid-sized 
daily.  Zones  2,  9,  4  preferred.  Colum¬ 
bia  J-school  grad  (82)  with  major  wire/ 
weekly/magazine  experience.  Speak 
French  and  Spanish.  Great  clips.  Hard 
news  only,  any  offer  considered. 
Contact  A.  d'Adesky,  20  Clinton  St. 
(3F),  New  York,  NY  10002  (212) 
674-4736. 


JOURNALISM  MA,  three  years  reporter 
Zone  1  50,000  daily  and  Sunday,  six 
years  press  secretary  and  speechwriter 
in  U.S.  Congress.  Part-time  college  and 
journalism  instructor.  Currently  teach¬ 
ing  accelerated  reading  program  and 
study  skills  source  and  seeking  reentry 
into  journalism.  Box  1271,  Editor  & 
Publisher. 


MAGAZINE  WRITER 
Strong  on  substance,  structure  and 
style,  seeks  creative  job  in  Washington, 
D.C.  Box  1260,  Editor  &  Publisher. 


RECENT  J-school  grad  seeks  entry  posi¬ 
tion.  Internship/daily  reporting  experi¬ 
ence  at  state  capitol  bureau.  Photo 
skills.  Eager  to  relocate.  Box  1140, 
Editor  &  Publisher. 


REPORTING  POSITION  on  a  35,000 
and  up  circulation  daily  sought  by  a 
reporter  with  6  years  quality  weekly  and 
daily  experience.  Contact  me  at  Box 
1274,  Editor  &  Publisher. 


SKILLED  DESKMAN.  Former  managing 
editor,  city  editor.  Mature.  Adept  at 
handling  news,  features,  photos,  work¬ 
ing  with  reporters.  Metro,  smaller  daily, 
academic  credentials,  editorial  page 
experience.  Recently  made  ill-advised 
move.  Seek  quality  paper,  pleasant 
location.  Prefer  upstate  New  York, 
upper  New  England,  comparable  area. 
Box  1190,  Editor  &  Publisher. 


SPORTS  PERSON  with  experience  feels 
need  to  move.  Right  job  more  important 
than  big  bucks.  Not  a  photographer. 
Give  it  a  look!  Box  1277,  Editor  & 
Publisher. 


SPORTS  WRITER,  4  years  experience, 
seeks  position  on  medium  or  large  daily. 
Pros,  colleges,  preps,  columns,  VDT, 
portables.  Prefer  Zone  2.  Box  1246, 
Editor  &  Publisher. 


SPORTS  WRITER/Editor,  BA  in  Journal¬ 
ism,  who  learned  sports  form  the 
ground  up.  Pro  sports  are  fun  to  watch, 
but  the  nuts  and  bolts  of  the  sporting 
world  is  in  college,  high  school  and 
local  recreation.  Experience  in  layout, 
photos,  columns  and  the  straight  sports 
story.  All  zones.  Box  1279,  Editor  & 
Publisher. 


TV  COLUMNIST/EDITOR/CRITIC  for 
respected  Zone  5  daily  seeks  similar  job 
in  California.  Solid  newspaper  experi¬ 
ence  as  reporter  and  copy  editor,  plus 
16  years  writing  about  television, 
running  four-man  TV  department  and 
editing  TV  magazine.  Looking  for  a  new 
challenge.  Box  1193,  Editor  & 
Publisher. 


TWENTY  YEARS  EXPERIENCE  in  all 
facets  of  the  newspaper  business.  High 
profit  goal  oriented  family  man  in  early 
forties  seeking  highly  challenging 
opportunity  to  perform.  Good  motivator. 
Will  consider  Zones  9,  8,  6,  4,  and  3. 
Box  1265,  Editor  &  Publisher. 


_ PRODUCTION _ 

'85  RIT  grad  with  10  years  newspaper 
and  commercial  prepress  experience 
wants  to  help  a  Florida  paper  solve  its 
quality/color  problems.  For  resume: 
1218  Jackson  Rd.,  Gastonia,  NC 
28052  (704)  867-1581. 


PUBUC  RELATIONS 

BUREAU  CHIEF — 12  years  experience 
national  and  foreign  staff  correspondent 
with  newsmagazines,  masters  degree. 
Seeks  challenging  position  in  public 
relations,  other.  Box  1205,  Editor  & 
Publisher. 


HEALTH  CARE/EDUCATION  specialist. 
MS  in  journalism.  Experienced  in  news, 
features,  copywriting.  Able  to  plan, 
organize,  teach,  motivate  -  without 
intimidation.  All  responses  will  be 
acknowledged.  Box  1251,  Editor  & 
Publisher. 


PHOTOGRAPHER 


SEEKING  A  photographers  position, 
any  zone.  10  years  part  and  full  time 
experience  at  p.m.  daily.  Award  winning 
photos,  writing,  VDT,  and  editing  exper¬ 
ience.  Own  cameras,  equipment.  Send 
inquiries  to:  Photographer,  1236H 
Green  Valley,  Heath,  OH  43056. 

WELL  SEASONED  self  motivated 
photographer  seeks  localo  hometown 
grassroots  newspaper,  where  stories 
and  photos  go  together  like  Mom’s 
apple  pie  and  ice  cream.  Put  on  the 
kettle,  let’s  talk.  Free  to  relocate  to  any 
area.  Richard  W.  York,  RD  Box  47, 
South  Branch  Rd.,  Neshanic  Station, 
NJ  08853.  (201)  369-4300. 


TELECOMMUNICATIONS 

POSSESS  MLS,  Macintosh  &  Cauzin 
Stripper.  Will  edit,  index,  research  or 
offer  soft-stripping  by  telecommuting  or 
mail.  PO  Box  10646,  Hilo,  HI  96721 
(808)  965-7728. 
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SHOP  TALK  AT  THIRTY 

Hartford  Courant  creates  public  seat  on  editorial  board 


By  Michael  J.  Davies 

Perhaps  the  least  understood  and 
most  maligned  part  of  the  newspaper 
business  is  the  editorial  page. 

To  most  readers,  it  is  the  product  of 
a  mysterious  process  operated  by  vir¬ 
tually  anonymous  journalists.  On 
almost  all  newspapers,  editorial  posi¬ 
tions  are  fashioned  behind  closed 
doors. 

When  members  of  the  Hartford 
Courant' s  news  and  editorial  staffs 
venture  into  the  community,  they  are 
frequently  bombarded  with  questions 
about  the  editorial  page.  Do  editorial 
positions  influence  news  coverage? 
How  are  editorial  positions  arrived 
at?  Does  the  editorial  board  vote  on 
issues  or  is  it  run  autocratically?  Do 
pressure  groups  try  to  influence  edito¬ 
rial  positions?  The  list  is  virtually 
endless. 

Because  of  this  public  concern, 
John  Zakarian,  the  editor  of  the  Cou- 

(Davies  is  the  editor  and  publisher  of 
the  Hartford  [Conn.]  Courant,  a 
Times  Mirror  Newspaper.) 


John  Zakarian  (left),  editorial-page 
editor  of  the  Hartford  Courant,  talks 
with  Robert  Wiles,  the  first  person 
selected  to  hold  a  public  seat  on  the 
newspaper's  editorial  board. 

rant’s  editorial  page,  and  I  agreed  to 
try  to  find  a  way  to  demystify  the 
editorial  page  process.  A  partial 
answer,  we  finally  decided,  would  be 
to  create  a  revolving  public  seat  on 
the  editorial  board.  To  our  knowl¬ 
edge,  it  is  the  first  such  position  on  a 
newspaper  in  the  United  States. 

Under  this  program,  we  will  choose 
a  leader  from  various  groups  —  busi¬ 


ness,  labor,  religion,  neighborhoods, 
public  service  —  who  will  spend  two 
to  three  months  with  us.  The  program 
will  be  tailored  to  the  strengths  of 
each  individual.  Some  will  try  their 
hand  at  writing  editorials.  All  will  par¬ 
ticipate  fully  in  editorial  board  meet¬ 
ings  and  in  the  debate,  discussion  and 
research  that  shapes  our  editorial 
policies. 

Each  outgoing  public  board  mem¬ 
ber  will  be  encouraged  to  write  an 
unvarnished  account  of  the  experi¬ 
ence,  which  we  will  consider  publish¬ 
ing  on  our  op-ed  page.  At  the  end  of 
one  person’s  stint,  another  person 
will  be  selected  to  sit  on  the  board. 

It’s  possible  that  the  insights 
offered  by  the  public  board  member 
will  alter  the  thrust  of  an  editorial 
position  or  cause  the  board  to  con¬ 
sider  new  issues,  although  the  intent 
of  opening  up  the  process  is  not  to 
change  the  basic  tone  of  the  editorial 
page. 

The  guidelines  for  the  program  call 
for  participants  to  spend  at  least  two 
days  a  week  at  the  Courant  and  to 
abide  by  the  rules  of  confidentiality 
that  govern  the  work  of  the  editorial 
board.  We  are  offering  an  honorarium 
to  participants  because  of  the  time 
commitment  involved. 

The  editorial  board  should  benefit 
by  having  sustained  input  from  people 
with  different  points  of  view.  It  will 
help  board  members  avoid  a  life  of 
ivory  tower  isolation.  And  the  com¬ 
munity  should  benefit  by  having  peo¬ 
ple  in  various  sectors  obtain  a  first¬ 
hand  look  at  the  editorial  process. 

The  first  public  member  of  the 
board,  who  joined  the  paper  August  1 , 
is  Robert  Wiles,  the  outgoing  director 
of  the  Hartford  Institute  of  Criminal 
and  Social  Justice.  The  institute  is  a 
non-profit  organization  that  has  suc¬ 
cessfully  tackled  a  range  of  vexing 
urban  issues. 

Wiles  spent  much  of  his  youth  as  a 
street-gang  leader  in  Pittsburgh  and 
has  razor  cuts  and  bullet  scars  on  his 
body  as  trophies.  He  picked  up  tro¬ 
phies  of  a  different  kind  later  when  he 
successfully  escaped  from  the  streets 
and  earned  bachelor  of  arts  and  mas¬ 
ter  of  social  work  degrees  at  the  Uni¬ 
versity  of  Pittsburgh. 

He  is  known  in  Hartford  as  one  of 
the  few  people  who  is  equally  at  ease 
in  the  business  community,  in  the 
political  world  and  among  the  toughs 
on  today’s  streets.  He  earned  the 
trust  of  all  groups  for  his  work  at  the 
(Continued  on  page  33) 
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Bensons 


The  Dwelle  family  of  Athens,  Texas,  has  sold 

THE/1THENSD/4ILYREVIEH/ 

(Daily  circulation  7,300) 

THE  CED/1R  CREEK  PILOT 

(Twice-weekly  circulation  7,500) 

and  three  weekly  newspapers 

To  Dontey  Media  Group 

We  are  proud  to  have  served  as  the  broker  for 
the  Dwelle  family  interests  in  this  transaction. 

Lee  Dirks  &  Associates 
313-6464230 
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Timeforcolor 

That  splash  of  red  fills  just  1%  of  this  page.  But  it  dominates  your 
eye  and  your  attention.  Color  can  do  that.  Adding  one  color  to  a 
black-and-white  newspaper  ad  can  also  increase  sales  by  64%* 
Give  you  any  bright  ideas? 

‘"Stick  to  the  Cash  Register" —Long  Beach  (Calif.)  Press-Telegram 


Newspapers.  Our  time  has  come. 

Source;  Newspaper  Advertising  Bureau,  Inc. 


WANTED:  RECRUITS 


FOR  WAR  ON  ILLITERACY 


When  The  Commercial  Appeal 
invited  newspaper  editors  and  TV 
and  radio  executives  from  through¬ 
out  the  South  to  Memphis,  it  was  to 
recruit  them  to  fight  a  war — a  war 


on  illiteracy 


The  two-day  conference,  spon¬ 
sored  by  The  Commercial  Appeal 
and  the  Scripps  Howard  Foun¬ 
dation,  was  designed  to  inform 
and  enlist.  Preceding  the  national 
Laubach  Literacy  Action  Confer¬ 
ence  for  literacy  specialists,  “Liter¬ 
acy  Newsmakers  ’86’  ’  focused  on 
ways  news  organizations  can  join 
the  fight. 

By  brainstorming  with  people 
in  a  position  to  design  and  start 
literacy  programs,  the  newspaper 
mobilized  a  new  fighting  force. 

The  Commercial  Appeal  is  now 
preparing  a  summary  of  these 
conference  ideas  to  share  with 
other  journalists. 

There  are  many  ways  to  attack 
illiteracy — from  individual  tutoring 
to  more  comprehensive  programs. 
Each  is  a  vitd  contribution  to 
the  war. 

TTie  Commercial  Appeal  is  educating  its  employees  and  community  about 
local  efforts  like  Memphis  Literacy  Council  Here  staff  member  Cormie 
Houston  tutors  Melvin  Jackson. 

Commercial  Appeal  Staff  Photo  by  Dave  Darnell 

SCRIPPS  HOWARD 
ill  NEWSPAPERS 

LITERACY:  WE  OPEN  DOORS  TO  A  WIDER  WORLD 
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